
THE EFFECT OF RELATIONSHIP MARKETING AND BRAND
CREDIBILITY ON CUSTOMER LOYALTY AND WORD OF MOUTH: ROLE

OF CUSTOMER SATISFACTION AS INTERVENING VARIABLE
(Survey on Customers of Bank Mandiri in Purwokerto)

THESIS

By:
RATIH PRABANDARI

C1K011003

MINISTRY OF RESEARCH, TECHNOLOGY AND HIGHER EDUCATION
JENDERAL SOEDIRMAN UNIVERSITY

FACULTY OF ECONOMICS AND BUSINESS
PURWOKERTO

2017


