THESIS
THE INFLUENCE OF PERCEIVED USEFULNESS,

SERVICE QUALITY, AND QUALITY OF SELF-SERVICE TECHNOLOGY
ON MOBILE BANKING-BASED APPLICATION USER SATISFACTION
AND PERSONAL FINANCE AS VARIABLE MEDIATING
(STUDY ON SOUTH TANGERANG CITY)

Arranged by:
RASYIQA RIFA HAIBA
SIN C11018030

MINISTRY OF EDUCATION AND CULTURE
JENDERAL SOEDIRMAN UNIVERSITY
ECONOMICS AND BUSINESS FACULTY

PURWOKERTO
2022



