
77 
 

REFERENCES 

 

Arahita, C. L., & Hatammimi, J. (2015). Factors Affecting the Intention to Reuse 

Mobile Banking Service. International Journal of Research in Business and 

Social Sciences IJRBS, 15-23. Doi:10.20525/ijrbs.v4i4.15 

Damghanian , H., Zarei, A., & Kojuri, M. A. (2016). Impact of Perceived Security 

on Trust, Perceived Risk, and Acceptance of Online Bankin in Iran. Journal 

of Internet Commerce, 214-238. Doi:10.1080/15332861.2016.1191052 

Darmiasih, M., & Setiawan, P. Y. (2021). Continuance usage intention and its 

antecedents on using OVO ewallet. International Research Journal of 

Management, IT & Social Sciences, 35-46. Doi:10.21744/irjmis.v8n1.1104 

Falah, M. N. (2020). Pengaruh Persepsi Kemudaaan, Persepsi Kepercayaan, Dan 

Persepsi Resiko Terhadap Minat Menggunakan Kembali ShopeePay di 

Kota Malang saat Pandemi Covid-19. Journal of Management, 1-18. 

Komunikasi, D. (2020, Desember 1). APA ITU UANG ELEKTRONIK. Diambil 

dari https://www.bi.go.id/id/edukasi/Pages/Apa-itu-Uang-Elektronik.aspx 

Kumala, D. C., Pranata, J. W., & Thio, S. (2020). Pengaruh Perceived Usefulness, 

Perceived Ease of Use, Trust, dan Security terhadap Minat Penggunaan 

Gopay pada Generasi X di Surabaya. Jurnal Manajemen Perhotelan, 19-29. 

Doi:10.9744/jmhot.6.1.19–29 

Ladkoom, K., & Thanasopon, B. (2020). Factors Influencing Reuse Intention of e-

Payment in Thailand:. International Conference on Enterprise Information 

Systems (ICEIS), 743-750. Doi:10.5220/0009410407430750 

Narahdita, A. P., & Kusniyah, S. N. (2020). Trust and Perceived Benefit as 

Antecedents of reuse Intention in Mobile Payment Service. Journal of 

Applied Management (JAM), 682-691. 

Doi:10.21776/ub.jam.2020.018.04.07 



78 
 

Nisa, U. K. (2020). Pengaruh Hubungan Technology Acceptance Model (TAM), 

Social Influence, dan Security terhadap Intention to use E-Wallet di Kota 

Malang dengan Attitude dan Trust sebagai Variabel Intervening. Malang: 

Central Library of Maulana Malik Ibrahum State Islamic University of 

Malang. 

Prakosa, A., & Wintaka, D. J. (2020). Analisis Faktor-Faktor yang Mempengaruhi 

Minat Penggunaan Ulang E-wallet pada Generasi Milenial Di Yogyakarta. 

The Journal of Business and Management, 72-85. 

Doi:10.37112/bisman.v3i1.623 

Ramadhan, B. (2020, February 19). Pengguna Dompet Digital di Indonesia Mulai 

Tidak Terpengaruh Promo. Diambil dari https://teknoia.com/pengguna-

dompet-digital-di-indonesia-mulai-tidak-terpengaruh-promo-

cd5821edf144 

Saqib, A. R. (2019). Pengaruh Perceived Usefulness, Perceived Ease of Use, 

Structural Assurance, dan Social Influence Terhadap Intention To Reuse 

Dimediasi oleh Trust. Journal of Management, 1-18. 

Sari, M. A., Listiawati, R., Novitasari, & Vidyasari, R. (2020). Analisa Pengaruh 

Daya Tarik Promosi, Persepso Kemudahan, Persepsi Manfaat, Persepsi 

Keamanan Terhadap Minat Penggunaan E-wallet. Jurnal Ekonomi & Bisnis 

Vol 18 No.2, 126-134. Doi:10.32722/eb.v18i2.2493 

Sawitri, N. P., & Giantari, I. A. (2020). The Role of Trust Mediates the Effect of 

Perceived Ease of Use and Perceived Usefulness on Online Repurchase 

Intention. American Journal of Humanities and Social Sciences Research 

(AJHSSR), 374-381. Diambil dari http://www.ajhssr.com 

Trihutama, R. P. (2019). Pengaruh Perceived Ease of Use, Perceived Usefulness, 

dan Trust terhadap Behavioral Intention to Use. Journal of Management, 1-

15. 



79 
 

Woo, S. J. (2021). Mediating Effect of Satisfaction in The Relationship between 

Customer Experience and Intention to Reuse Digital Banks in Korea. 

International Journal Social Behavior and Personality, 1-7. Diambil dari 

https://www.thefreelibrary.com 

Yan, H., & Yang, Z. (2015). Examining Mobile Payment User Adoption from the 

Perspective of Trust. International Journal of u and e-Service, Science and 

Technology, 117-130. Doi:10.14257/ijunesst.2015.8.1.11 

Yudiarti, R. E., & Puspaningrum, A. (2018). The Role of Trust as a Mediation 

Between the Effect of Perceived Usefulness and Perceived Ease of Use to 

Interest to Buy E-Book. Journal of Applied Management (JAM), Vol 16, 

Number 3, September, 494-502. 

 

 

 

 

 

 

 

 

 

 

 


