REFERENSI

Artikel Jurnal dan Buku:

Dewi, L. P. (2020, April). The Effect of Brand Ambassador, Brand Image, and Brand
Awareness on Purchase Decision of Pantene Shampoo in Surabaya, Indonesia. SHS
Web of Conferences, 76, 1-10. https://doi.org/10.1051/shsconf/20207601023

Dianari, R. G. F. (2018). Pengaruh E-Commerce Terhadap Pertumbuhan Ekonomi
Indonesia. Bina Ekonomi Jurnal Illmiah Fakultas Ekonomi Universitas Katolik
Parahyangan, 22(1), 43-60. https://doi.org/10.26593/be.v22i1.3619.45-64

Dinnie, K. (2008). Nation Branding: Concepts, Issues, Practice (lst ed.).
http://www.culturaldiplomacy.org/academy/pdf/research/books/nation_branding/Na
tion Branding - Concepts, Issues, Practice - Keith Dinnie.pdf

Egea, M. A., Parra-Merofio, M. C., & Wandosell, G. (2020, Juli 28). Corporate Diplomacy
Strategy and Instruments; With a Discussion about “Corporate Diplomacy and
Cyclical Dynamics of Open Innovation”. Journal of Open Innovation: Technology,
Market, and Complexity, 6(55), 1-20. doi:10.3390/joitmc6030055

The Fuqua School of Business. (n.d.). What is Social Entrepreneurship? Duke Fuqua.
Retrieved November 6, 2021, from https://centers.fuqua.duke.edu/case/about/what-
is-social-entrepreneurship/

Gutu, L. (2019). Multinational Companies and the Management of Corporate Diplomacy.
Expert Journal of Business and Management, 7(2), 263-270. Retrieved November 4,
2021, from http://www.zbw.eu/econis-
archiv/bitstream/11159/3854/1/1686938683.pdf

Held, D., & McGrew, A. (2003). The Global Transformations Reader An Introduction to
the Globalization Debate (Second ed.).

Henisz, W. J. (2014). Corporate Diplomacy: Building Reputations and Relationships with
External Stakeholders.

Jackson, R., & Sorensen, G. (2016). Pengantar Studi Hubungan Internasional Teori dan
Pendekatan (kelima ed.).

Jose, H. S., Firdausa, P. A., Khalifah, M., & Ayuningsih, N. (2021, Agustus). Corporate
Diplomacy GO-JEK Melalui Pendirian GO-VIET 2018-2020: Tinjauan Nation

37



Branding Indonesia di Vietnam. Jurnal Renaissance, 6(2), 817-828. Retrieved
November 2, 2021, from https://www.ejournal-
academia.org/index.php/renaissance/article/view/152

Knowledge Wharton School of the University of Pennsylvania. (2014). ‘Corporate
Diplomacy’: Why Firms Need to Build Ties with External Stakeholders. Retrieved
November 6, 2021, from https://knowledge.wharton.upenn.edu/article/building-
relationships-external-stakeholders-2/

Lea-Greenwood, G. (2012). Fashion Marketing Communications.
https://books.google.co.id/books/about/Fashion Marketing Communications.html?
id=Ao8vvankpQcC&redir_esc=y

MacMillan, I. C., & Thompson, J. D. (2015). The Social Entrepreneur's Playbook.
Wharton Digital Press. https://wsp.wharton.upenn.edu/book/the-social-
entrepreneurs-playbook-2/

Margiansyah, D. (2020, Juli 5). Revisiting Indonesia’s Economic Diplomacy in theAge of
Disruption: Towards Digital Economy and Innovation Diplomacy. Journal of
ASEAN Studies, 8(1), 15-39. doi.org/10.21512/jas.v811.6433

Martin, R. L., & Osberg, S. (2007). Social Entrepreneurship: The Case for Definition.
Stanford Social Innovation Review. Retrieved November 6, 2021, from
https://ssir.org/articles/entry/social entrepreneurship the case for definition

Mastan, I. A. (2021, Januari 29). Penerapan Social Network Analysis Dalam Menganalisis
Kerjasama Tokopedia Dengan Boyband Korea BTS. BIP's Jurnal Bisnis Perspektif,
13(1), 32-42. doi.org/10.37477/bip.v13i1.200

Ordeix, E. (2009, November). From Public Diplomacy to Corporate Diplomacy: Increasing
Corporation’s  Legitimacy and  Influence.  53(4), 549 -  564.
10.1177/0002764209347630

Pramesthi, J. A. (2020). Pengaruh BTS Sebagai Brand Ambassador Tokopedia Terhadap
Brand Switching. Iimu Komunikasi, Telkom University.
10.13140/RG.2.2.27640.67842/2

Putri, M., & Trisni, S. (2021, Januari 31). Corporate Diplomacy: Peran SM Entertainment
melalui New Culture Technology dalam Diplomasi Publik Korea Selatan. 3(1), 73 -
88. 10.24198/padjir.v3i1.29391

38



Wibowo, B., & Heryjanto, A. (2020). PENGARUH KREDIBILITAS INFLUENCER,
NOMINAL HARGA, DAN MEDIA SOSIAL TERHADAP MINAT PEMBELIAN
DENGAN MEDIASI CITRA MEREK DI TOKOPEDIA. Journal of Business and
Applied Management, 13(1), 83-101. doi.org/10.30813/jbam.v13i1.2133

Berita Online:

Agustiyanti. (2021, September 18). Bos Tokopedia Ungkap Keuntungan BTS & Blackpink
Jadi Brand Ambassador - E-commerce Katadata.co.id. Katadata. Retrieved Januari
16, 2022, from https://katadata.co.id/agustiyanti/digital/6145¢93973df1/bos-
tokopedia-ungkap-keuntungan-bts-blackpink-jadi-brand-ambassador

Annur, C. M. (2020, August 19). Jumlah Penjual di Bukalapak & Tokopedia Melonjak 3,5
Juta Imbas Corona - E-commerce Katadata.co.id. Katadata. Retrieved May 11,
2022, from https://katadata.co.id/desysetyowati/digital/5f3beb5cca640/jumlah-
penjual-di-bukalapak-tokopedia-melonjak-3-5-juta-imbas-corona

Franedya, R. (2021, May 17). Dahsyat! Gojek-Tokopedia Merger Kuasai 2% PDB RI.
CNBC Indonesia. Retrieved May 12, 2022, from
https://www.cnbcindonesia.com/tech/20210517125430-37-245959/dahsyat-gojek-
tokopedia-merger-kuasai-2-pdb-ri

Ghifari, A. (2019, September 15). Tokopedia jadi mitra Pemprov DKI Jakarta dalam
mengembangkan smart city. industri kontan. Retrieved Februari 6, 2022, from
https://industri.kontan.co.id/news/tokopedia-jadi-mitra-pemprov-dki-jakarta-dalam-
mengembangkan-smart-city

Jayani, D. H. (2021, November 18). Pelanggan Berkunjung ke Web Tokopedia Naik 7%
pada Kuartal III 2021 | Databoks. Databoks. Retrieved May 11, 2022, from
https://databoks.katadata.co.id/datapublish/2021/11/18/pelanggan-berkunjung-ke-
web-tokopedia-naik-7-pada-kuartal-iii-2021

Katadata.co.id. (n.d.). PETA PERSAINGAN E-COMMERCE DI INDONESIA. Retrieved
Februari 6, 2022, from
https://katadata.co.id/ariayudhistira/infografik/616945392d739/peta-persaingan-e-

commerce-di-indonesia

39



Kompas.com. (2021, September 15). Tokopedia dkk Dipanggil ke DPR, Bahas Apa?
Halaman all - Kompas.com. Money Kompas.com. Retrieved Januari 16, 2022, from
https://money.kompas.com/read/2021/09/15/150907626/tokopedia-dkk-dipanggil-
ke-dpr-bahas-apa?page=all

Kompas.com. (2021, Mei 17). Mengenal Grup GoTo, Perusahaan Gabungan Gojek dan
Tokopedia. Money Kompas.com. Retrieved Februari 11, 2022, from
https://money.kompas.com/read/2021/05/17/135219226/mengenal-grup-goto-
perusahaan-gabungan-gojek-dan-tokopedia

Kompasiana. (2020, Juli 28). Mengulik Kerja Sama antara BTS dan Tokopedia,
Bagaimanakah Impactnya? Kompasiana.com. Retrieved Januari 16, 2022, from
https://www.kompasiana.com/darwensy/5f2014c9097f365b405c4af2/mengulik-
kerja-sama-antara-bts-dan-tokopedia-bagaimanakah-impactnya

Lee, M. Y. H. (2021, September 20). More than 1 million people watched the U.N.
General Assembly online — when K-pop band BTS took to the podium. The
Washington Post. Retrieved Oktober 31, 2021, from
https://www.washingtonpost.com/world/2021/09/20/bts-at-unga/

Maranti, E. (2019, Oktober 13). LPEM FEB UI: Tokopedia Berpengaruh Besar pada
Perekonomian Indonesia. Marketeers. Retrieved Februari 6, 2022, from
https://marketeers.com/lpem-feb-ui-tokopedia-berpengaruh-besar-pada-
perekonomian-indonesia/

Merdeka.com. (2021, December 10). Tokopedia dan Shopee Jadi E-Commerce Paling
Banyak Dikunjungi, Berapa Jumlahnya? | merdeka.com. Merdeka.com. Retrieved
May 11, 2022, from https://www.merdeka.com/uang/tokopedia-dan-shopee-jadi-e-
commerce-paling-banyak-dikunjungi-berapa-jumlahnya.html

Purwanti, T. (2021, December 29). Tren Belanja Online Tokopedia, Jumlah Penjual Naik
1,5 Kalii CNBC Indonesia. Retrieved May 11, 2022, from
https://www.cnbcindonesia.com/tech/20211229150756-37-303019/tren-belanja-
online-tokopedia-jumlah-penjual-naik-15-kali

Sandy, K. F. (2021, January 14). Belanja Online Jadi Tren, Seller Tokopedia Bertambah
2,5 Juta Sepanjang 2020. iNews. Retrieved May 11, 2022, from

40



https://www.inews.id/finance/bisnis/belanja-online-jadi-tren-seller-tokopedia-
bertambah-25-juta-sepanjang-2020

Setyowati, D. (2019, Oktober 10). Tokopedia Prediksi Transaksinya Tembus Rp 222
Triliun Tahun ini. Retrieved Oktober 16, 2021, from
https://katadata.co.id/desysetyowati/digital/5e9a4e604802b/tokopedia-prediksi-
transaksinya-tembus-rp-222-triliuntahun-ini

Thomas, M. (2021, April 20). Which Country Has The Most BTS Fans 2021, How Many
BTS Fans Are There In The World? FreshersLive. Retrieved Oktober 23, 2021,
from  https:/latestnews.fresherslive.com/articles/which-country-has-the-most-bts-
fans-how-many-bts-fans-are-there-in-the-world-226106

Westfall, S. (2021, September 14). K-pop icons BTS appointed South Korean presidential
special envoys ahead of U.N. General Assembly. The Washington Post. Retrieved
Oktober 31, 2021, from https://www.washingtonpost.com/world/2021/09/14/bts-

un-assembly/

Lain-lain:

Aspen Institute. (2021, Agustus 4). Corporate Diplomacy: Connecting Profits and Purpose.
Aspen Institute. Retrieved November 6, 2021, from
https://www.aspeninstitute.org/blog-posts/corporate-diplomacy-connecting-profits-
and-purpose/

DPR RI. (2021, September 15). LIVE STREAMING - KOMISI VI DPR RI RDPU DENGAN
CHIEF EXECUTIVE OFFICER E-COMMERCE.
https://www.youtube.com/watch?v=xBeZ9CyQXY's

Jakarta Smart City. (n.d.). Menggalakkan Pembayaran Non Tunai Lewat Kerja Sama
dengan Tokopedia dan Go-Jek. Jakarta Smart City. Retrieved February 6, 2022,
from https://smartcity.jakarta.go.id/blog/300/menggalakkan-pembayaran-non-tunai-
lewat-kerja-sama-dengan-tokopedia-dan-go-jek

Kementerian Komunikasi dan Informatika Republik Indonesia. (2020, Juli 21).
Kementerian Komunikasi dan Informatika. Kementerian Komunikasi dan

Informatika. Retrieved Februari 6, 2022, from

41



https://www.kominfo.go.id/content/detail/28026/kolaborasi-pemerintah-startup-
dorong-digitalisasi-umkm-dan-ikm/0/berita_satker

LPEM FEB UL (2019, Oktober 19). LPEM FEB Ul: Tokopedia Berpengaruh Besar pada
Perekonomian Indonesia Fakultas Ekonomi dan Bisnis Universitas Indonesia. FEB
UL Retrieved Februari 6, 2022, from
https://www.feb.ui.ac.id/blog/2019/10/19/lpem-feb-ui-tokopedia-berpengaruh-
besar-pada-perekonomian-indonesia/

Romano, A. (2020, November 24). 2020. With “Dynamite,” BTS beat the US music
industry at its own cheap game. Retrieved Oktober 3, 2021, from
https://www.vox.com/21498770/bts-dynamite

Tokopedia. (n.d.). Cerita Tokopedia: Lebih Banyak Tentang Perjalanan Kami. Tokopedia.
Retrieved January 23, 2022, from https://www.tokopedia.com/about/our-story/

Tokopedia. (n.d.). DAMPAK TOKOPEDIA TERHADAP PEREKONOMIAN INDONESIA.

Retrieved Januari 23, 2022, from
https://drive.google.com/drive/folders/1SY 60DfKjwOZKSLTdD2DIwx-
vsewUZWRM

Tokopedia. (n.d.). Tentang Tokopedia: Inovasi Kami. Tokopedia. Retrieved Februari 12,
2022, from https://www.tokopedia.com/about/innovation/

Tokopedia. (2019, Oktober 7). BTS Jadi Brand Ambassador Tokopedia. Tokopedia.
Retrieved Januari 16, 2022, from https://www.tokopedia.com/blog/tokopedia-
announces-bts-as-the-companys-brand-ambassador/

Tokopedia. (2019, Oktober 7). BTS Jadi Brand Ambassador Tokopedia. Tokopedia.
Retrieved Februari 12, 2022, from https://www.tokopedia.com/blog/tokopedia-
announces-bts-as-the-companys-brand-ambassador/

Tokopedia. (2019, Oktober 11). Tokopedia Berikan Dampak Ekonomi Signifikan bagi
Indonesia. Tokopedia. Retrieved January 23, 2022, from
https://www.tokopedia.com/blog/press-release-dampak-tokopedia-bagi-indonesia/

Tokopedia. (2019, Agustus 21). Tokopedia Kembangkan Pelayanan Publik dan Ekonomi
Digital di Jawa Barat. Tokopedia. Retrieved Januari 16, 2022, from
https://www.tokopedia.com/blog/press-release-tokopedia-kembangkan-pelayanan-
publik-dan-ekonomi-digital/

42



Tokopedia. (2020, Juli 29). TOKOPEDIAxBTS : BTS Interview di #TokopediaWIB TV
SHOW #BTSAdiTOKOPEDIAWIB. Tokopedia.
https://www.youtube.com/watch?v=HyUrKqUMTJU

Tokopedia. (2021). BTS secara resmi ditunjuk sebagai Brand Ambassador Tokopedia.
Cerita Tokopedia: Lebih Banyak Tentang Perjalanan Kami. Retrieved Oktober 3,
2021, from https://www.tokopedia.com/about/our-story/#bts-section

Tokopedia. (2021). Perjalanan Tokopedia. Retrieved Oktober 3, 2021, from
https://www.tokopedia.com/about/

Tokopedia. (2021, Januari 25). Tokopedia x BTS : Interview di #TokopediaWIB TV Show
25 Januari 2021. https://www.youtube.com/watch?v=p5LZ6GIGiIGE

Tokopedia. (2021, Januari 26). 2021, Tokopedia Tunjuk Dua Brand Ambassador Sekaligus:
BTS dan BLACKPINK. Tokopedia. Retrieved Februari 12, 2022, from
https://www.tokopedia.com/blog/202 1-tokopedia-tunjuk-dua-brand-ambassador-
sekaligus-bts-dan-blackpink/

Tokopedia. (2021, Agustus 13). Biodata Member BTS Lengkap & 10 Fakta Menarik
Personelnya. Retrieved Oktober 3, 2021, from
https://www.tokopedia.com/blog/profil-biodata-fakta-personel-bts/

UNICEF (Executive Producer). (2021). BTS heartfelt message to young people at UNGA
[TV series]. UNICEF.

43



