
97 
 

DAFTAR PUSTAKA 

Abdul Rahman Suleman, Erika Revida, Irwam KurniawanSoetijono, Robert Tua 

Siregar, Syofyan, Ahmad Fauzul Hakim Hasibuan, Hery Pandapotan 

Silitonga, Muhammad Fitri Rahmadana, Marto Silalahi, & Ahmad Syafii. 

(2020). BUMDES Menuju Optimalisasi Ekonomi Desa - Google Books. 

Yayasan Kita Menulis. 

https://www.google.co.id/books/edition/BUMDES_Menuju_Optimalisasi_E

konomi_Desa/03nrDwAAQBAJ?hl=id&gbpv=1&dq=Desa&printsec=frontc

over 

Agung, A. A. G. (2012). Metodologi Penelitian Pendidikan. Undiksha. 

Alzoubi, H. M., Abdo, M., Al-Gasaymeh, A., & Alzoubi, A. A. (2019). An 

empirical study of e-Service quality and its impact on achieving a value 

added. Journal of Business and Retail Management Research, 13(4). 

Amanah, D. (2010). Pengaruh harga dan kualitas produk terhadap kepuasan 

konsumen pada majestyk bakery & cake shop cabang HM Yamin Medan. 

Jurnal Keuangan & Bisnis, 2(1), 71–87. 

Anoraga, P. (2000). Manajemen Bisnis. PT Rineka Cipta. 

Arianto, M., & Nur, M. (2014). Analisis Kepuasan Konsumen Di Jatiroso 

Catering Service Consumer Satisfaction Analysis Of Jatiroso Catering 

Service. Jurnal Bianis, Manajemen Dan Perbankan, 1(2). 

Chou, S.-W., & Hsu, C.-S. (2016). Understanding online repurchase intention: 



98 
 

 

social exchange theory and shopping habit. Information Systems and E-

Business Management, 14(1), 19–45. 

Cronin Jr, J. J., & Taylor, S. A. (1992). Measuring service quality: a 

reexamination and extension. Journal of Marketing, 56(3), 55–68. 

Demir, A., MaDemir, A., Maroof, L., Sabbah Khan, N. U., & Ali, B. J. (2020). 

The role of E-service quality in shaping online meeting platforms: a case 

study from higher education sector. Journal of Applied Research in Higher 

Education, 13(5), 1436–1463. https://doi., L., Sabbah Khan, N. U., & Ali, B. 

J. (2020). The role of E-service quality in shaping online meeting platforms: 

a case study from higher education sector. Journal of Applied Research in 

Higher Education, 13(5), 1436–1463. https://doi.org/10.1108/JARHE-08-

2020-0253 

Dhingra, S., Gupta, S., & Bhatt, R. (2020). A study of relationship among service 

quality of E-commerce websites, customer satisfaction, and purchase 

intention. International Journal Business Research, 16 (3), 44–59. 

Djumarno, S. O., & Djamaludin, S. (2017). The effect of brand image, product 

quality, and relationship marketing on customer satisfaction and loyalty. 

Journal of Business Marketing and Management, 15–24. 

Dlačić, J., Arslanagić, M., Kadić-Maglajlić, S., Marković, S., & Raspor, S. 

(2014). Exploring perceived service quality, perceived value, and repurchase 

intention in higher education using structural equation modelling. Total 

Quality Management & Business Excellence, 25(1–2), 141–157. 



99 
 

 

Dodds, W. B., Monroe, K. B., & Grewal, D. (1991). Effects of price, brand, and 

store information on buyers’ product evaluations. Journal of Marketing 

Research, 28(3), 307–319. 

Dr. Suliyanto. (2011). Ekonometrika Terapan: Teori & Aplikasi dengan SPSS (S. 

Suyantoro (ed.); 1st ed.). Andi Yogyakarta. 

Ekasari, R. (2020). Model Efektivitas Dana Desa untuk Menilai Kinerja Desa 

Melalui Pemberdayaan Ekonomi. AE Publishing. 

https://books.google.co.id/books?id=rvXcDwAAQBAJ 

Erkmen, E., & Hancer, M. (2019). Building brand relationship for restaurants: An 

examination of other customers, brand image, trust, and restaurant attributes. 

International Journal of Contemporary Hospitality Management. 

Farida, N. (2014). Analisis Model Kepuasan Terhadap Pembelian Ulang. Jurnal 

Dinamika Manajemen, 5(2), 200–208. 

https://doi.org/10.15294/jdm.v5i2.3661 

Farmer, J. H. (1988). A conceptual model of service quality. International Journal 

of Operations & Production Management, 8(6), 19–29. 

https://doi.org/10.1108/eb054839 

Farooq, M. S., Salam, M., Fayolle, A., Jaafar, N., & Ayupp, K. (2018). Impact of 

service quality on customer satisfaction in Malaysia airlines: A PLS-SEM 

approach. Journal of Air Transport Management, 67, 169–180. 

Ferdinand, A. (2002). Marketing Strategy Making. In Jurnal Sains Pemasaran 



100 
 

 

Indonesia (Vol. 1, Issue 1, pp. 1–22). 

Ghozali, I. (2005). Aplikasi Analisis Multivariat dengan Program SPSS (3rd ed.). 

Badan Penerbit Universitas Diponegoro. 

Gilboa, S., Seger-Guttmann, T., & Mimran, O. (2019). The unique role of 

relationship marketing in small businesses’ customer experience. Journal of 

Retailing and Consumer Services, 51, 152–164. 

https://doi.org/https://doi.org/10.1016/j.jretconser.2019.06.004 

Gong, T., & Yi, Y. (2018). The effect of service quality on customer satisfaction, 

loyalty, and happiness in five Asian countries. Psychology & Marketing, 

35(6), 427–442. 

Gronroos, C. (1988). Service Quality: The Six Criteria of Good Percieved 

Service. Rev. Bus, 9 (3), 10–13. 

Homburg, C., Koschate, N., & Hoyer, W. D. (2005). Do satisfied customers really 

pay more? A study of the relationship between customer satisfaction and 

willingness to pay. Journal of Marketing, 69(2), 84–96. 

Hsin Chang, H., & Wang, H. W. (2011). The moderating effect of customer 

perceived value on online shopping behaviour. Online Information Review, 

35(3), 333–359. https://doi.org/10.1108/14684521111151414 

Hume, M., & Mort, G. S. (2010). The consequence of appraisal emotion, service 

quality, perceived value and customer satisfaction on repurchase intent in the 

performing arts. Journal of Services Marketing. 



101 
 

 

Isa, M., & Istikomah, R. (2018). ANALISIS PERILAKU KONSUMEN DALAM 

KEPUTUSAN PEMBELIAN MAKANAN DI KOTA SURAKARTA. 

Oxford Art Online, 98–110. 

https://doi.org/10.1093/gao/9781884446054.article.t082385 

Khosasi, S., & Novantiano. (2007). Analisa faktor-faktor yang mempengaruhi 

keputusan pembelian ulang barang-barang elektronik buatan RRC di Toko 

Hartono Elektronika (p. 24). Petra Christian University. 

Kim, C., Galliers, R. D., Shin, N., Ryoo, J.-H., & Kim, J. (2012). Factors 

influencing Internet shopping value and customer repurchase intention. 

Electronic Commerce Research and Applications, 11(4), 374–387. 

Koesuma, Z. Y. (2011). Analisis Pengaruh Kualitas Pelayanan, Nilai Pelanggan 

dan Citra Perusahaan Terhadapa Minat Beli. 1–30. 

Konuk, F. A. (2019). The influence of perceived food quality, price fairness, 

perceived value and satisfaction on customers’ revisit and word-of-mouth 

intentions towards organic food restaurants. Journal of Retailing and 

Consumer Services, 50, 103–110. 

Korda, A. P., & Snoj, B. (2010). Development, validity and reliability of 

perceived service quality in retail banking and its relationship with perceived 

value and customer satisfaction. Managing Global Transitions, 8(2), 187. 

Kotler, P., & Armstrong, G. (2010). Principles of Marketing (13th ed.). Prentice 

Hall. 



102 
 

 

Kotler, P., & Keller. (2009). Manajemen Pemasaran. Jilid I (13th ed.). Erlangga. 

Kuncoro, M. (2009). Metode Riset Untuk Bisnis & Ekonomi. Erlangga. 

Kuo, Y. F., Hu, T. L., & Yang, S. C. (2013). Effects of inertia and satisfaction in 

female online shoppers on repeat purchase intention:The moderating roles of 

word ofmouth and alternative attraction. Managing Service Quality: An 

International Journal, 23(3), 168–187. 

https://doi.org/10.1108/09604521311312219 

Kusdyah, I. (2012). Persepsi Harga, Persepsi Merek, Persepsi Nilai, Dan 

Keinginan Pembelian Ulang Jasa Clinic Kesehatan (Studi Kasus Erha Clinic 

Surabaya). Jurnal Manajemen Pemasaran, 7(1), 25–32. 

https://doi.org/10.9744/pemasaran.7.1.25-32 

Lam, A. Y. C., Lau, M. M., & Cheung, R. (2016). Modelling the relationship 

among green perceived value, green trust, satisfaction, and repurchase 

intention of green products. Contemporary Management Research, 12(1). 

Leonnard. (2018). Perceived Service Quality , Perceived Value for Money , 

Satisfaction and Repurchase Intention : an Evaluation on Private University 

Services. International Journal of Commerce and Finance, 4(1), 40–51. 

Liljander, V., & Strandvik, T. (1993). Estimating Zones of Tolerance in Perceived 

Service Quality and Perceived Service Value. Journal Serv. Ind. Manag, 4 

(2), 6–28. 

Lupiyoadi, R. A. H. (2001). Manajemen Pemasaran Jasa. Salemba Empat. 



103 
 

 

Mahendra, A. D., & Idris, I. (2017). PENGARUH FAKTOR ATRIBUT PRODUK, 

PERSEPSI NILAI DAN PENGALAMAN KONSUMEN TERHADAP MINAT 

BELI ULANG YANG DIMEDIASI OLEH KEPUASAN KONSUMEN (Pada 

Pengguna Apple iPhone di Semarang). Fakultas Ekonomika dan Bisnis. 

Marinkovic, V., & Kalinic, Z. (2017). Antecedents of Custumer Satisfaction in 

Mobile Commerce: Exploring The Moderating effect of Customization. 

Online Inf., 41 (2), 138–154. 

Meesala, A., & Paul, J. (2018). Service quality, consumer satisfaction and loyalty 

in hospitals: Thinking for the future. Journal of Retailing and Consumer 

Services, 40, 261–269. 

Mekoth, N., Ingalhalli, V., Devaki, K. ., & Reddy Y. V. (2020). What drives 

satisfaction and willingness to pay for sport facilities? Survey result of users 

of government sport facilities in India. GIS Business, 15 (4), 512–530. 

Mensah, I., & Mensah, R. D. (2018). Effects of service quality and customer 

satisfaction on repurchase intention in restaurants on University of Cape 

Coast campus. Journal of Tourism, Heritage & Services Marketing, 4(2), 27–

36. 

Milfelner, B., Snoj, B., & Korda, A. P. (2011). MEASUREMENT OF 

PERCEIVED QUALITY, PERCEIVED VALUE, IMAGE, AND 

SATISFACTION INTERRELATIONS OF HOTEL SERVICES: 

COMPARISON OF TOURISTS FROM SLOVENIA AND ITALY. 

Drustvena Istrazivanja, 113. 



104 
 

 

Muhamad Mu’iz Raharjo, S. S. T. P. M. S. (2021). Pengelolaan Dana Desa. 

Bumi Aksara. https://books.google.co.id/books?id=FJs%5C_EAAAQBAJ 

Munir, M., Hidayah, N. M., Khoeriyah, N. M., & Setianingsih, O. (2021). 

MANAJEMEN PEMASARAN DALAM PENGELOLAAN BADAN USAHA 

MILIK DESA (BUMDES) DI DESA PURWOSARI KECAMATAN PURIN. 

Nguyen, H. T., Nguyen, H., Nguyen, N. D., & Phan, A. C. (2018). Determinants 

of customer satisfaction and loyalty in Vietnamese life-insurance setting. 

Sustainability, 10(4), 1151. 

Owino, E. O., Muturi, F. M., & Wadawi, J. K. (2014). Antecedents of customer 

perceived value: evidence of mobile phone customers in Kenya. 

Permana, P. (2015). Pengaruh Promosi Penjualan terhadap Minat Beli pada 

Topjer (Studi Kasus pada Akun Line @topjer_food). Jurnal Akuntansi, 

Ekonomi Dan Manajemen Bisnis, 4(2), 166–175. 

Phuong, N. N. D., & Dai Trang, T. T. (2018). Repurchase intention: The effect of 

service quality, system quality, information quality, and customer 

satisfaction as mediating role: a PLS approach of m-commerce ride hailing 

service in Vietnam. Marketing and Branding Research, 5(2), 78. 

Purbasari, D. M., & Permatasari, D. L. (2018). Pengaruh Kualitas Pelayanan dan 

Kepuasan Pelanggan Terhadap Pembelian Ulang. Jurnal Inspirasi Bisnis 

Dan Manajemen, 2(1), 43. https://doi.org/10.33603/jibm.v2i1.1056 

Shantika, K. A. A., & Setiawan, P. Y. (2019). PERAN KEPUASAN 



105 
 

 

PELANGGAN DALAM MEMEDIASI PERSEPSI NILAI DAN 

PENGALAMAN TERHADAP NIAT MEMBELI KEMBALI (Studi kasus 

pada Toyota Avanza di Kota Denpasar). E-Jurnal Manajemen Universitas 

Udayana, 8(6), 3902. https://doi.org/10.24843/ejmunud.2019.v08.i06.p22 

Srivastava, K., & Sharma, N. K. (2013). Service quality, corporate brand image, 

and switching behavior: The mediating role of customer satisfaction and 

repurchase intention. Services Marketing Quarterly, 34(4), 274–291. 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta, 

CV. 

Suliyanto. (2011). PERBEDAAN PANDANGAN SKALA LIKERT SEBAGAI 

SKALA ORDINAL ATAU SKALA INTERVAL 1) Suliyanto 1. 978–979. 

Suliyanto. (2018). Metode Penelitian Bisnis : Untuk Skripsi, Tesis, Dan Disertasi / 

Penulis (Aditya Cristian (ed.)). Andi. 

Tatang, M., & Mudiantono, M. (2017). THE IMPACT OF WEBSITE DESIGN 

QUALITY, SERVICE QUALITY, AND ENJOYMENT ON 

REPURCHASE INTENTION THROUGH SATISFACTION AND TRUST 

AT ZALORA. Diponegoro Journal of Management; Volume 6, Nomor 4, 

Tahun 2017. https://ejournal3.undip.ac.id/index.php/djom/article/view/18004 

Tjiptono, & Chandra, G. (2009). Service, Quality & Satisfaction. Andi. 

Tjiptono, F. (2004). Manajemen Jasa. Andi. 

Uzir, M. U. H., Al Halbusi, H., Thurasamy, R., Thiam Hock, R. L., Aljaberi, M. 



106 
 

 

A., Hasan, N., & Hamid, M. (2021). The effects of service quality, perceived 

value and trust in home delivery service personnel on customer satisfaction: 

Evidence from a developing country. Journal of Retailing and Consumer 

Services, 63(August), 102721. 

https://doi.org/10.1016/j.jretconser.2021.102721 

Woodruff, R. B., & Gardial, S. (1996). Know your customer: New approaches to 

understanding customer value and satisfaction. Wiley. 

Wulansari, A. (2013). PENGARUH BRAND TRUST DAN PERCEIVED 

QUALITY TERHADAP KEPUTUSAN PEMBELIAN ULANG PRODUK 

SARI ROTI (Studi Pada Konsumen di Perumahan Gresik Kota Baru, Manyar 

Gresik). Jurnal Ilmu Manajemen, 1(2), 388–401. 

Yi, H.-T., Yeo, C., Amenuvor, F. E., & Boateng, H. (2021). Examining the 

relationship between customer bonding, customer participation, and 

customer satisfaction. Journal of Retailing and Consumer Services, 62, 

102598. https://doi.org/https://doi.org/10.1016/j.jretconser.2021.102598 

Zehir, C., & Kitapccedil, H. (2012). The effects of brand experience and service 

quality on repurchase intention: The role of brand relationship quality. 

African Journal of Business Management, 6(45), 11190–11201. 

Zeithaml, V. A., Parasuraman, A., & Berry, L. L. (1993). More on Improving 

Service Quality Measurement. Journal of Retailing, 69(1), 140–147. 

 


