
 

 

REFERENCES 

Aji, N. S., Djawahir, A. H., & Rofiq, A. (2019). The Influence Of Products And 

Promotions On Purchasing Decisions Mediated In Purchase Motivation. 

Journal Of Applied Management (Jam). 

Angelyn, & Kodrat, D. S. (2021). The Effect Of Social Media Marketing On 

Purchase Decision With Brand Awareness As Mediation On Haroo Table. 

International Journal Of Review Management Business And 

Entrepreneurship (Rmbe). 

Ardiansyah, P. W., & Nilowardono, S. (2019). The Influence Of Brand Image, 

Product Innovation And Social Media Marketing On Samsung 

Smartphone‘S Buying Interest: Case Study On Narotama University 

Students. International Journal Of Entrepreneurship And Business 

Development. 

Augustinus, D. C., & Agnes. (2020). The Impact Of Instagram Marketing Adoption 

Towards Consumer Purchase Decision On Fashion. Jurnal Ilmiah 

Manajemen. 

Costa-Sánchez, C. (2017). Online Video Marketing Strategies. Typology By 

Business Sector. Communication & Society. 

Gao-Fu, L., Yu-Chun, L., Peng-Chao, G., & Zhuo-Ping, Z. (2019). Research On 

The Influence Of Social Media Short Video Marketing On Consumer Brand 

Attitude. Atlantis Press. 

Hanaysha, J., & Abdullah, H. H. (2015). Product Innovation As A Key Success 

Factor To Build Sustainable Brand Equity. Management Science Letters. 

Jasmani, D. S. (2020). The Influence Of Product Mix, Promotion Mix And Brand 

Image On Consumer Purchasing Decisions Of Sari Roti Products In South 

Tangerang. Pinisi Discretion Review. 

Kotler, P., & Keller, K. L. (2016). Marketing Management. Pearson Education. 

Lahindah, L., Merisa, & Siahaan, R. A. (2018). The Influence Of Product 

Innovation And Service Quality To Buying Decision And The Impact To 

Repeat Buying At Progo Road Bandung. The Asian Journal Of Technology 

Management. 



 

 

62 

Li, F., Larimo, J., & Leonidou, L. C. (2020). Social Media Marketing Strategy: 

Definition, Conceptualization, Taxonomy, Validation, And Future Agenda. 

Journal Of The Academy Of Marketing Science. 

Lin, C.-T. L., & Chuang, S.-S. (2018). The Importance Of Brand Image On 

Consumer Purchase Attitude: A Case Study Of E-Commerce In Taiwan. 

Sciendo. 

M, O. M., & Rowena, J. (2019). Pengaruh Brand Image, Harga Dan Kualitas 

Produk Terhadap Keputusan Pembelian Kembali Pada Produk High End 

Make Up Dan Skin Care Pada Generasi Millenial Jakarta. Jurnal Bina 

Manajemen. 

Maidasari, E., Narundana, V. T., & Lolyana, R. (2021). Pengaruh Promosi Video 

Marketing Dan Kesadaran Merek Dalam Mempengarui Keputusan 

Pembelian Konsumen Yamaha. Jurnal Manajemen Dan Bisnis, 128-137. 

Mikhriani. (2012). Analisis Segmentasi Pasar Perawatan Kulit Wajah Natasha Skin 

Care Yogyakarta. Jurnal Dakwah. 

Mou, J. B. (2020). Study On Social Media Marketing Campaign Strategy – Tiktok 

And Instagram. Mit Sloan School Of Management. 

Putri, A. I. (2021). The Acculturation To Global Consumer Culture Towards 

Purchase Decision Of South Korean Skincare And Cosmetic Product. 

Advanced International Journal Of Business, Entrepreneurship And Smes. 

Qazzafi, S. (2019). Consumer Buying Decision Process Toward Products. Ijsred. 

Sedej, T. (2019). The Role Of Video Marketing In The Modern Business 

Environment: A View Of Top Management Of Smes. J. International 

Business And Entrepreneurship Development. 

Sharma, S. (2020). Project Report On Impacts Of Social Media On Consumer 

Purchase Decision. 

Sulistiyo, T. D., Fitriana, R., & Lee, C. (2020). Pengaruh Marketing Media Sosial 

Instagram Terhadap Brand Image The Bunker Café. Jurnal Ekbis. 

Sutiyati, Welsa, H., & Lukitaningsih, A. (2020). Pengaruh Social Media Dan Brand 

Image Terhadap Purchase Decision Melalui Buying Interest. Jurnal 

Ecodemica. 



 

 

63 

Tjahjono, E. J., Ellitan, L., & Handayani, Y. E. (2021). Product Quality And Brand 

Image Towards Customers' Satisfaction Through Purchase Decision Of 

Wardah Cosmetic Products In Surabaya. Journal Of Entrepreneurship & 

Business. 

Yani, X., Lan, W., & Ping, W. (2019). Research On The Influence Of Content 

Features Of Short Video Marketing On Consumer Purchase Intentions. 

Atlantis Press. 

Yi, Z. (2015). The Impact Of Brand Image On Consumer Behavior: A Literature 

Review. Open Journal Of Business And Management. 

Yusuf, A. (2021). The Influence Of Product Innovation And Brand Image On 

Customer Purchase Decision On Oppo Smartphone Products In South 

Tangerang City. Budapest International Research And Critics Institue 

Journal. 

 


