99

DAFTAR PUSTAKA

Adinugraha, H. H., & Sartika, M. (2019). Halal Lifestyle Di Indonesia. An-Nisbah:
Jurnal Ekonomi Syariah, 6(1), 57-81. https://doi.org/10.21274/an.2019.6.1.57-
81

Agus, P. A. (2017). Kedudukan Sertifikasi Halal Dalam Sistem Hukum Nasional
Sebagai Upaya Perlindungan Konsumen Dalam Hukum Islam. Amwaluna:
Jurnal Ekonomi Dan Keuangan Syariah, 1(1), 150-165.
https://doi.org/10.29313/amwaluna.v1il.2172

Arikunto, S. (2010). Prosedur Penelitian Suatu pendekatan Praktek. Jakarta: Rineka

Cipta.

Azmi, F. R., Abdullah, A., Bakri, M. H., Musa, H., & Jayakrishnan, M. (2018). The
adoption of halal food supply chain towards the performance of food
manufacturing in Malaysia. Management Science Letters, 8(7), 755-766.
https://doi.org/10.5267/j.msl.2018.5.010

Bahrudin, S. S. M., lllyas, M. |., & Desa, M. I. (2011). Tracking and tracing
technology for halal product integrity over the supply chain. Proceedings of the
2011 International Conference on Electrical Engineering and Informatics,
ICEEI 2011, July. https://doi.org/10.1109/ICEEI.2011.6021678

Deitiana, T. (Manajemen Operasional Strategi dan Analisa (service dan manufaktur)).

Jakarta: Mitra Wacana Media.
Emzir. (2012). Metodologi Penelitian Kualitatif : Analisis Data. Jakarta: Rajawali
Press.

Moleong, L. (2005). Metodologi Penelitian Kualitatif. Bandung: PT Remaja.

MUI, L. (2022). LPPOM MUI. Retrieved 2022, from halamui.org.Evans, A. D., &

Evans, S. (2012). Halal Market Dynamics: An Analysis. 1-15.

Halal, P. (2014). UU No0.33 Tahun 2014 (2014). UU No.33 Tahun 2014, 1.



100

https://peraturan.bpk.go.id/Home/Details/38709/uu-no-33-tahun-2014\
Kemendagri. (n.d.). DATA_POKOK 2020. Retrieved October 4, 2022, from
https://backend.kemendagri.go.id/documents/DAPOK/2020/DATA_POKOK 2020.p
df
Mahmud, F. (2022). MENGEJAR TENGGAT MANDATORY HALAL 2024. 157.
Meyer-Rochow, V. B. (2009). Food taboos: Their origins and purposes. Journal of
Ethnobiology and Ethnomedicine, 5(July 2009). https://doi.org/10.1186/1746-
4269-5-18
Muna, N., & Sutopo, W. (2018). Perkembangan Penelitian Halal Food Supply Chain:
Studi Kasus Database Scopus. Prosiding SNST, 9, 131-139.
Murti, T. W. (2019). Halal Lifestyle and Global Trade., (p. 33). Yogyakarta.
Narimawati, U. (2008). Metodologi Penelitian Kualitatif Dan Kuantitatif, Teori dan
Aplikasi. Bandung: Agung Media.
Nurhasah, S., Munandar, J. M., & Syamsun, M. (2018). Faktor-Faktor yang
Mempengaruhi Minat Beli Produk Makanan Olahan Halal pada Konsumen. Jurnal
Manajemen Dan Organisasi, 8(3), 250. https://doi.org/10.29244/jmo.v8i3.22069
Omar, H. S., & Jaafar, E. N. (2011). Halal transportation in the Food Industry - A
Conceptual Model. IEEE Symposium on Business, Engineering and Industrial
Applications (ISBEIA), 384—3809.
Pujawan, I. N. (2017). SUPPLY CHAIN MANAGEMENT. Yogyakarta: ANDI.
Qaradhawi, Y. (2007). Halal dan Haram. Bandung: Jabal.
Riaz, M., & Chaudry, M. (2003). Michigan Halal Food Laws. Halal Food
Production, 2(1994). https://doi.org/10.1201/9780203490082.axi
Sanusi. (2012). Metodologi Penelitian Bisnis. Bandung: Salemba Empat.
Siyoto, S., & Sodik, M. A. (2015). Dasar Metodologi Penelitan. Yogyakarta: Literasi
Media Publishing.
Sugiono. (2012). Metode Penelitian Kuantitatif Kualitatif dan R&B. Bandung:
Alfabeta.
Sugiyono. (2010). Metode Penelitian Kuantitatif Kualitatif & RND. Bandung.



101

Sugiyono. (2016). Metode Penelitian Kuantitaif, kualitatif, dan R&D. Bandung:
Alfabeta.

Sukirno, S. (1997). Pengantar liImu Ekonomi.

Swink, M., Melink, S. A., Cooper, M. B., & Hartley, J. L. (2014). Managing
Operations: Across Supply Chain. New York: Mc Graw Hill.

Tieman, M. (2011). The application of Halal in supply chain management: In-depth
interviews. Journal of Islamic Marketing, 2(2), 186-195.
https://doi.org/10.1108/17590831111139893

Tieman, M., Vorst, J. G. A. J. van der, & Che Ghazali, M. (2010). Principles in Halal
Supply Chain Management. Journal of Islamic Marketing, 3(3), 217-243.

Usman, I. (2020). Halal supply chain management practice model: A case study in
evidence of halal supply chain in Indonesia. International Journal of Innovation,
Creativity and Change, 11(11), 440-451.

Wajdi, F., & Susanti, D. (2021). Kebijakan Hukum Produk Halal di Indonesia. Jakarta:

Sinar Grafika.

Yunus, A. M., Chik, W. M. Y. W., & Mohamad, M. B. (2010). The Concept of
Halalan Tayyiba and Its Application in Products Marketing : A Case Study at
Sabasun HyperRuncit Kuala Terengganu, Malaysia. International Journal of

Business and Social Science, 1(3), 239-248. www.ijbssnet.com



