132

DAFTAR PUSTAKA

Ahmad, W., & Zhang, Q. (2020). Green purchase intention: Effects of electronic
service quality and customer green psychology. Journal of Cleaner
Production, 267, 122053. https://doi.org/10.1016/j.jclepro.2020.122053

Aji, H. M., & Sutikno, B. (2015). The Extended Consequence of Greenwashing:
Perceived Consumer Skepticism. International Journal of Business and
Information, 10(4). http://52.68.60.251/0js/index.php/ijbi/article/view/127

Ajzen, 1. (2005). Attitudes, Personality, and Behavior (2nd Editio). Open
University Press.

Akbar, S. A. (2021). Pengaruh Persepsi Greenwashing Pada Niat Beli Produk
Berkemasan Ramah Lingkungan yang Dimediasi Skeptisme (Tesis).
Universitas Gadjah Mada.

Ali, A., & Ahmad, 1. (2012). Environment Friendly Products: Factors that Influence
the Green Purchase Intentions of Pakistani Consumers. Pakistan Journal of
Engineering, Technology & Science, 2(1).
https://doi.org/10.22555/pjets.v2i1.697

Aman, A. H. L., Harun, A., & Hussein, Z. (2012). The influence of environmental
knowledge and concern on green purchase intention the role of attitude as a
mediating variable. British Journal of Arts and Social Sciences, 7(2), 145-167.

Angkoso, S. P., Rahmanto, A. N., & Slamet, Y. S. (2019). Faktor-Faktor yang
Mempengaruhi Kualitas Informasi Pelayanan Bidang Akademik Kepada
Mahasiswa. Jurnal Manajemen Komunikasi, 1(2), 234.
https://doi.org/10.24198/jmk.v1i2.9563

Arseculeratne, D., & Yazdanifard, R. (2013). How Green Marketing Can Create a
Sustainable Competitive Advantage for a Business. International Business
Research, 7(1). https://doi.org/10.5539/ibr.v7n1p130

Auvcilar, M. Y., & Demirgiines, B. K. (2016). Developing Perceived Greenwash
Index and Its Effect on Green Brand Equity: A Research on Gas Station
Companies in Turkey. International Business Research, 10(1), 222.
https://doi.org/10.5539/ibr.v10n1p222

Bailey, A. A. (2007). Public information and consumer skepticism effects on
celebrity endorsements: Studies among young consumers. Journal of
Marketing Communications, 13(2), 85-107.
https://doi.org/10.1080/13527260601058248



133

Baum, L. M. (2012). It’s not easy being green...or is it? a content analysis of
environmental claims in magazine advertisements from the United States and
United Kingdom. Environmental Communication, 6(4), 423-440.
https://doi.org/10.1080/17524032.2012.724022

Bhattacharya, S. (2012). Consumer attitude towards green marketing in India. lup
J. Mark. Manag, 10, 62-71. https://doi.org/https://doi.org/
10.4236/jss.2022.103027

Boush, D.M.; Friestad, M.; Rose, G. . (1994). Adolescent skepticism toward tv
advertising and knowledge of advertiser tactics. J. Consum. Res, 21, 165-175.

Bursan, R., Wiryawan, D., Jimad, H., Listiana, I., Riantini, M., Yanfika, H.,
Widyastuti, R. A. D., Mutolib, A., & Adipathy, D. A. (2022). Effect of
Consumer Skepticism on Consumer Intention in Purchasing Green Product.
IOP Conference Series: Earth and Environmental Science, 1027(1).
https://doi.org/10.1088/1755-1315/1027/1/012037

Byrne, B. . (2016). Structural Equation Modeling With AMOS. Taylor and Francis.

Celsya, S. (2020). Analisis Pengaruh Greenwashing Terhadap Minat Pembelian
Produk Ramah Lingkungan di Kota Batam (Skripsi). Universitas Internasional
Batam.

Chan, R. Y. K. (2001). Determinants of Chinese Consumers ’ Green Purchase
Determinants of Chinese Consumers ° Green Purchase Behavior. Psychology
& Marketing, 18(August), 389-413. https://doi.org/https://doi.org/
10.1086/209390

Chang, C. H. (2011). The Influence of Corporate Environmental Ethics on
Competitive Advantage: The Mediation Role of Green Innovation. Journal of
Business Ethics, 104(3), 361-370. https://doi.org/10.1007/s10551-011-0914-
X

Chaudhary, V., Sharma, D., Kalro, A. D., & Thesis, M. (2020). Consumer
Scepticism: A Systematic Review of Literature. The Marketing Review, 19(3),
189-212. https://doi.org/10.1362/146934719x15774562877683

Chen, C. F., & Chang, Y. Y. (2008). Airline brand equity, brand preference, and
purchase intentions-The moderating effects of switching costs. Journal of Air
Transport Management, 14(1), 40-42.
https://doi.org/10.1016/j.jairtraman.2007.11.003

Chen, Y. S., & Chang, C. H. (2012). Enhance Green Purchase Intentions: The roles
of Green Perceived Value, Green Perceived Risk, and Green Trust.



134

Management Decision, 50(3), 502-520.
https://doi.org/10.1108/00251741211216250

Chen, Y. S., & Chang, C. H. (2013a). Greenwash and Green Trust: The Mediation
Effects of Green Consumer Confusion and Green Perceived Risk. Journal of
Business Ethics, 114(3), 489-500. https://doi.org/10.1007/s10551-012-1360-
0

Chen, Y. S., & Chang, C. H. (2013b). Towards green trust: The influences of green
perceived quality, green perceived risk, and green satisfaction. Management
Decision, 51(1), 63-82. https://doi.org/10.1108/00251741311291319

Chen, Y. S., Lin, C. L., & Chang, C. H. (2014). The influence of greenwash on
green word-of-mouth (green WOM): The mediation effects of green perceived
quality and green satisfaction. Quality and Quantity, 48(5), 2411-2425.
https://doi.org/10.1007/s11135-013-9898-1

Christopher, C. (2013). Sikap Masyarakat Surabaya dalam Menonton Video Klip
Psy-Gangnam Style di Youtube. Jurnal E-Komunikasi, 1(3), 288-297.
http://publication.petra.ac.id/index.php/ilmu-komunikasi/article/view/942

Coller, J. E. (2020). Aplied Structural Equation Modeling Using AMOS : Basic to
Advanced Techniques. Taylor and Francis.

Coronel, C., & Morris, S. (2015). Database Systems: Design, Implementation, &
Management (11th ed.). Cengage Learning.

Craig Andrews, J. (1989). The dimensionality of beliefs toward advertising in
general. Journal of Advertising, 18(1), 26-35.
https://doi.org/10.1080/00913367.1989.10673140

de Freitas Netto, S. V., Sobral, M. F. F., Ribeiro, A. R. B., & Soares, G. R. da L.
(2020). Concepts and forms of greenwashing: a systematic review.
Environmental Sciences Europe, 32(1). https://doi.org/10.1186/s12302-020-
0300-3

Delmas, M. A., & Burbano, V. C. (2011). Vanessa Burbano: The drivers of
greenwashing. Journals.Sagepub.Com, 54(1), 64-87.
http://journals.sagepub.com/doi/abs/10.1525/cmr.2011.54.1.64%0Ahttps://w
wwaO.gsb.columbia.edu/mygsb/faculty/research/pubfiles/14016/cmr5401 04
printversion_delmasburbano.pdf

Do Paco, A. M. F., & Reis, R. (2012). Factors affecting skepticism toward green
advertising. Journal of Advertising, 41(4), 147-155.
https://doi.org/10.1080/00913367.2012.10672463



135

Eldisthia, E. (2018). Tingkat Pengetahuan Siswa Terhadap Konsumsi Produk
Berkelanjutan (Skripsi). Universitas Brawijaya.

Fabiola, K., & Mayangsari, L. (2020). The Influence of Green Skepticism,
Environmental Knowledge and Environmental Concern on Generation Z’s
Green Purchase Intentions in Indonesia. Malaysian Journal of Social Sciences
and Humanities (MJSSH), 5(8), 96-105.
https://doi.org/10.47405/mjssh.v5i8.470

Fajardin, M. A. (2020). Peduli Lingkungan, Kemasan Air Minum Galon Sekali
Pakai  Dikritik. ~ Sido.  Diakses 2  September 2022  dari
https://nasional.sindonews.com/read/22989/15/peduli-lingkungan-kemasan-
air-minum-galon-sekali-pakai-dikritik-1589072734?showpage=all

Ferdinand, A. (2006). Metode Penelitian Mananjemen: Pedoman Penelitian untuk
Penulisan Skripsi, Tesis, dan Disertasi IImu Manajemen. Semarang: Badan
Penerbit Universitas Diponegoro.

Ford, G. T., Smith, D. B., & Swasy, J. L. (1990). Consumer Skepticism of
Advertising Claims: Testing Hypotheses from Economics of Information.
Journal of Consumer Research, 16(4), 433. https://doi.org/10.1086/209228

Forehand, M. R., & Grier, S. (2003). When Is Honesty the Best Policy? The Effect
of Stated Company Intent on Consumer Skepticism. Journal of Consumer
Psychology, 13(3), 349-356. https://doi.org/10.1207/s15327663jcp1303_15

Foxman, E. R., Berger, P. W., & Cote, J. A. (1992). Consumer brand confusion: A
conceptual framework. Psychology & Marketing, 9(2), 123-141.
https://doi.org/10.1002/mar.4220090204

Frick, J., Kaiser, F. G., & Wilson, M. (2004). Environmental knowledge and
conservation behavior: Exploring prevalence and structure in a representative
sample. Personality and Individual Differences, 37(8), 1597-1613.
https://doi.org/10.1016/j.paid.2004.02.015

Fryxell, G., and Lo, C. (2003). The influence of environmental knowledge and
values on managerial behaviors on behalf of the environment: An empirical
examination of managers in China. Journal of Business Ethics, 46, 49-59.
https://doi.org/https://doi.org/10.1023/A:1024773012398

Gaski, J. F., & Etzel, M. J. (1986). The Index of Consumer Sentiment toward
Marketing. Journal of Marketing, 50(3), 71. https://doi.org/10.2307/1251586

Ghozali, 1. (2011). Model Persamaan Struktural Konsep dan Aplikasi Dengan
Program AMOS 19. Semarang: Badan Penerbit Universitas Diponegoro.



136

Gleim, M. R., Smith, J. S., Andrews, D., & Cronin, J. J. (2013). Against the Green:
A Multi-method Examination of the Barriers to Green Consumption. Journal
of Retailing, 89(1), 44-61. https://doi.org/10.1016/j.jretai.2012.10.001

Guo, R., Zhang, W., Wang, T., Li, C. B., & Tao, L. (2018). Timely or considered?
Brand trust repair strategies and mechanism after greenwashing in China—
from a legitimacy perspective. Industrial Marketing Management, 72(July
2017), 127-137. https://doi.org/10.1016/j.indmarman.2018.04.001

Haag, D. (2022). The Antecendents of Green Skepticism in The Fashion Retail
(Thesis). Johannes Kepler University Linz.

Handini, Y. K., & Ati, S. (2013). Kebutuhan Informasi Wanita Pekerja Seks di
Resosialisasi  Argorejo Semarang. Illmu Perpustakaan, 2(3), 1-8.
http://download.portalgaruda.org/article.php?article=121131&val=4723

Hartono. (2008). SPSS 16.0 Analisis Data Statistika dan Penelitian. Yogyakarta:
Pustaka Pelajar.

Hasan, A. (2017). Marketing Dan Kasus-Kasus Pilihan. CAPS (Center For
Academic Publishing Service).

Hijauku.com. (2020). Diakses 1 September 2022 dari 17 Ribu Orang Tolak Galon
Sekali Pakai. Hijauku. https://hijauku.com/2020/12/29/17-ribu-orang-tolak-
galon-sekali-pakai/

Hoque, M. Z. (2020). Consumers ’ knowledge discrepancy and confusion in intent
to purchase farmed fish. https://doi.org/10.1108/BFJ-01-2019-0021

Horiuchi, R., Schuchard, R., Shea, L., & Townsend, S. (2009). Understanding and
Preventing Greenwash: A Business Guide. Futerra Sustainability
Communications, July, 1-41.
http://www.bsr.org/reports/Understanding__ Preventing_Greenwash.pdf

Huda, M. (2021). Analisis Solusi Peningkatan Green Purchase Intention Melalui
Enviromental Knowledge Marketting di Kabupaten Pringsewu tahun 2020
(Skripsi). Universitas Muhammadiyah Pringsewu.

Joireman, J., Liu, R. L., & Kareklas, I. (2018). Images paired with concrete claims
improve skeptical consumers’ responses to advertising promoting a firm’s
good deeds. Journal of Marketing Communications, 24(1), 83-102.
https://doi.org/10.1080/13527266.2015.1126757

Kaiser, F., Roczen, N., & Bogner, F. (2008). Competence formation in
environmental education: advancing ecology-specific rather than general
abilities. Psychologie, 12(2), 56-70.



137

https://doi.org/https://doi.org/10.5167/uzh-9249

Kaiser, F. G., & Fuhrer, U. (2003). Ecological Behavior’s Dependency on Different
Forms of Knowledge. Applied Psychology, 52(4), 598-613.
https://doi.org/10.1111/1464-0597.00153

Khan, F., Sufyan, M., & Malik, M. F. (2020). Information and Knowledge
Influence the Relationship between Green Confusion, Greenwash with
Purchase Intension. Global Social Sciences Review, V(III), 382-390.
https://doi.org/10.31703/gssr.2020(v-iii).41

Koinig, 1., Diehl, S., & Mueller, B. (2018). Exploring antecedents of attitudes and
skepticism towards pharmaceutical advertising and inter-attitudinal and inter-
skepticism consistency on three levels: an international study. International
Journal of Advertising, 37(5), 718-748.
https://doi.org/10.1080/02650487.2018.1498653

Kotler dan Keller. (2009). Manajemen Pemasaran. Jakarta: Erlangga.
Kusmayadi, E. (2018). Teknologi Komunikasi Dan Informasi. Universitas Terbuka.

Lai, O. K. (1993). Making sense of the greening of consumption and production.
Journal of Cleaner Production, 1(1), 43-47. https://doi.org/10.1016/0959-
6526(93)90033-8

Laloo, B. T. (2002). Information Needs, information seeking behaviour and users.
ESS Publication.

Laroche, M., Bergeron, J., & Barbaro-Forleo, G. (2001). Targeting consumers who
are willing to pay more for environmentally friendly products. Journal of
Consumer Marketing, 18(6), 503-520.
https://doi.org/10.1108/EUMO0000000006155

Laufer, W. S. (2003). Social Accountability and Corporate Greenwashing. Journal
of Business Ethics, 43(3), 253-261.
https://doi.org/10.1023/A:1022962719299

Leire, C.; Thidell, A. (2005). Product-Related Environmental Information to Guide
Consumer Purchases—A review and Analysis of Research on Perceptions,
Understanding and Use among Nordic Consumers. J. Clean. Prod., 13, 1061
1070. https://doi.org/https://doi.org/10.1016/j.jclepro.2004.12.004

Leonidou, C. N., & Skarmeas, D. (2017a). Gray Shades of Green: Causes and
Consequences of Green Skepticism. Journal of Business Ethics, 144(2), 401—
415. https://doi.org/10.1007/s10551-015-2829-4



138

Leonidou, C. N., & Skarmeas, D. (2017b). Gray Shades of Green: Causes and
Consequences of Green Skepticism. Journal of Business Ethics, 144(2), 401—
415. https://doi.org/10.1007/s10551-015-2829-4

Lunardo, R. (2012). Negative effects of ambient scents on consumers’ skepticism
about retailer’s motives. Journal of Retailing and Consumer Services, 19(2),
179-185. https://doi.org/10.1016/j.jretconser.2011.11.007

Madhavika, W. D. N., D.l. Amaraweera, M.S.A. Fernando, K.K.D.H. Perera, &
M.N.D. Perera. (2021). Factors Influencing the Green Purchase Intentions of
Consumers in Event Planning Industry in Sri Lanka. SLIIT Business Review,
01(02), 1-24. https://doi.org/10.54389/kghp3940

Maharani, N. (2022). Analisis Faktor Stimulus Ulasan Online Terhadap
Kepercayaan Konsumen dan Kredibilitas Ulasan serta Dampaknya Terhadap
Minat Beli (Skripsi). Universitas Islam Indonesia.

Mangleburg, T. F., & Bristol, T. (1998). Socialization and adolescents’ skepticism
toward advertising. Journal  of  Advertising, 27(3), 11-21.
https://doi.org/10.1080/00913367.1998.10673559

Marchand, A.; Walker, S. (2008). Product Development and Responsible
Consumption: Designing Alternatives for Sustainable Lifestyles. J. Clean.
Prod, 16, 1163-1169.
https://doi.org/https://doi.org/10.1016/j.jclepro.2007.08.012

Markham, D., Khare, A., & Beckman, T. (2014). Greenwashing: A proposal to
restrict its spread. Journal of Environmental Assessment Policy and
Management, 16(4), 1-16. https://doi.org/10.1142/S1464333214500306

Marquis, C., Toffel, M. W., & Zhou, Y. (2016). Scrutiny, norms, and selective
disclosure: A global study of greenwashing. Organization Science, 27(2),
483-504. https://doi.org/10.1287/orsc.2015.1039

Marulliarahali, H. (2022). Galon Le Minerale Sekali Pakai dan Isu Lingkungan.
Kompasiana. Diakses 29 September 2022 dari
https://www.kompasiana.com/herstitamarullia/629b4b7ad263455be069e662/
galon-le-minerale-sekali-pakai-dan-isu-lingkungan

Matthes, J., & Wonneberger, A. (2014). The Skeptical Green Consumer Revisited:
Testing the Relationship Between Green Consumerism and Skepticism
Toward  Advertising. Journal of Advertising, 43(2), 115-127.
https://doi.org/https://doi.org/10.1080/00 913367.2013.834804

Matzler, K., Stieger, D., & Filler, J. (2011). Consumer Confusion in Internet-Based



139

Mass Customization: Testing a Network of Antecedents and Consequences.
Journal of Consumer Policy, 34(2), 231-247. https://doi.org/10.1007/s10603-
011-9157-6

McCreadie, M. and Rice, R. . (1999). Trends in Analyzing Access to Information.
Information Processing and Management, 35(1), 45-76.
https://doi.org/https://doi.org/10.1016/S0306-4573(98)00037-5

Mitchell, V.-W., & Papavassiliou, V. (1999). Marketing Causes and Implications
of Consumer Confusion. Journal of Product and Band Management, 8(4),
319-339. https://doi.org/https://doi.org/10.1108/10610429910284300

Modo, S. M., Saerang, D. P. E., & Poputra, A. T. (2013). Analisis Faktor-Faktor
Yang Mempengaruhi Kualitas Informasi Laporan Keuangan Perusahaan.
Journal of Chemical Information and Modeling, 53(9), 1689-1699.

Mohd Suki, N. (2016). Green Product Purchase Intention: Impact of Green Brands,
Attitude, And Knowledge. British Food Journal, 118(12), 2893-2910.
https://doi.org/https://doi.org/10.1108/BFJ-06-2016-0295

Mohr, L. A., Eroglu, D., & and Ellen, P. S. (1998). The Development and Testing
of A Measure of Skepticism toward Environmental Claims in Marketers’
Communications. Journal of Consumer  Affairs, 32(1), 30-55.
https://doi.org/https://doi.org/10.1111/J.1745-6606.1998.TB00399.X

Morel, K.P.N., & Pruyn, A. T. . (2003). Consumer Skepticism Toward New
Products. European Advances in Consumer Research. 6, 365-358.

Moscardelli, D., & Liston-Heyes, C. (2005). Consumer socialization in a wired
world: The effects of internet use and parental communication on the
development of skepticism to advertising. Journal of Marketing Theory and
Practice, 13(3), 62—75. https://doi.org/10.1080/10696679.2005.11658550

Mostafa, M. M. (2006). Journal of International Consumer Marketing Antecedents
of Egyptian Consumers ’ Green Purchase Intentions Antecedents of Egyptian
Consumers > Green Purchase Intentions : A Hierarchical Multivariate. Journal
of International  Consumer  Marketing, July 2013, 97-126.
https://doi.org/10.1300/J046v19n02

Mubarak, W. 1. (2007). Promosi Kesehatan Sebuah Pengantar Proses Belajar
Mengajar Dalam Pendidikan. Yogyakarta: Graha limu.

Muhammad, A. (2021). Meningkat, Setiap Hari Sekitar 301 Orang yang Tolak
Galon Sekali Pakai. In Limbahnews. Diakses 17 Oktober 2022 dari
https://limbahnews.com/meningkat-setiap-hari-sekitar-301-orang-yang-tolak-



140

galon-sekali-pakai/

Muzayyanah, I. (2018). Pengaruh Pengetahuan Konsumen, Labelisasi Halal dan
Harga terhadap Keputusan Pembelian Produk Mie Instan Merek Sedaap pada
Mahasiswa Fakultas Ekonomi dan Bisnis Islam Institut Agama Tulungagung
(Skripsi). Institut Agama Islam Negeri Tulungagung.

Nguyen, T. T. H., Yang, Z., Nguyen, N., Johnson, L. W., & Cao, T. K. (2019).
Greenwash and Green Purchase Intention: The Mediating Role of Green
Skepticism. Sustainability (Switzerland), 11(9).
https://doi.org/10.3390/su11092653

Obermiller, C., & Spangenberg, E. R. (1998). Development of a Scale to Measure
Consumer Skepticism Toward Advertising. Journal of Consumer Psychology,
7(2), 159-186. https://sci-
hub.se/https://doi.org/10.1207/s15327663jcp0702_03

Obermiller, C., Spangenberg, E., & MacLachlan, D. L. (2005). Ad skepticism: The
consequences of disbelief. Journal of Advertising, 34(3), 7-17.
https://doi.org/10.1080/00913367.2005.10639199

Paco, A. d. ., Alves, H. ., Shiel, C. ., & Filho, W. . (2013). Development of A Green
Consumer Behaviour Model. Int. J. Consum. Stud, 37, 414-421.
https://doi.org/https://doi.org/10.1111/ijcs.12009

Pancer, E., & McShane, L. (2013). Gauging Greenwashing and Questioning
Quality: The Unintended Effects of Environmental Claims on Perceptions of
Product Effectiveness. Advances in Consumer Psychology, 5, 150.
https://doi.org/https://doi.org/10.5267/j.msl.2020.9.022

Parguel, B., Benoit-Moreau, F., & Larceneux, F. (2011). How Sustainability
Ratings Might Deter “Greenwashing”: A Closer Look at Ethical Corporate
Communication.  Journal of Business Ethics, 102(1), 15-28.
https://doi.org/10.1007/s10551-011-0901-2

Parguel, B., Benoit-Moreau, F., & Russell, C. A. (2015). Can evoking nature in
advertising mislead consumers? The power of ‘executional greenwashing.’
International Journal of Advertising, 34(1), 107-134.
https://doi.org/10.1080/02650487.2014.996116

Ping, R. A. (1995). A Parsimonious Estimating Technique for Interaction and
Quadratic Latent Variables. XXX (August), 336-347.
https://doi.org/https://doi.org/10.1177/002224379503200308

Pomering, A., & Johnson, L. W. (2009). Advertising corporate social responsibility



141

initiatives to communicate corporate image Inhibiting scepticism to enhance
persuasion. https://doi.org/10.1108/13563280910998763

Putra, I, & Suryani, A. (2015). Peran Green Trust Dalam Memediasi Green
Perceived Value Terhadap Green Purchase Behavior Pada Produk Organik. E-
Jurnal Manajemen Universitas Udayana, 4(10), 242884.

Putri, C. S. (2016). Pengaruh Media Sosial terhadap Keputusan Pembelian. 1.

Qayyum, A., Jamil, R. A., & Sehar, A. (2022). Impact of green marketing,
greenwashing and green confusion on green brand equity. Spanish Journal of
Marketing - ESIC, July. https://doi.org/10.1108/SJIME-03-2022-0032

Ramus, C. A., & Montiel, 1. (2005). When Are Corporate Environmental Policies
A Form of Greenwashing? Business and Society, 44(4), 377-414.
https://doi.org/10.1177/0007650305278120

Raziq, M. M., Ahmed, Q. M., Ahmad, M., Yusaf, S., Sajjad, A., & Waheed, S.
(2018). Advertising skepticism, need for cognition and consumers’ attitudes.
Marketing Intelligence and Planning, 36(6), 678-693.
https://doi.org/10.1108/MIP-11-2017-0273

Russell, J. A., & Mehrabian, A. (1974). Distinguishing anger and anxiety in terms
of emotional response factors. Journal of Consulting and Clinical Psychology,
42(1), 79-83. https://doi.org/10.1037/h0035915

Sari, S. P. (2020). Hubungan Minat Beli Dengan Keputusan Pembelian Pada
Konsumen. 8(1), 147-155.

Sasetyaningtyas. (2019). Greenwash: Botol Minum dari 100% Daur Ulang Plastik.
Sustaination. Diakses 2 September 2022 dari
https://doi.org/https://sustaination.id/greenwash-botol-minum-dari-100-daur-
ulang-plastik/

Schiffman dan Kanuk. (2010). Perilaku Konsumen. Jakkarta: PT. Indek.

Schiffman, L. G., & Kanuk, L. L. (2000). Perilaku Konsumen. Pearson prentice
hall.

Schlegelmilch, B. B. ., Bohlen, G. M. ., & Diamantopoulos, A. (2013). The Link
between Green Purchasing Decisions and Measures of Environmental
Consciousness. Eur. J. Mark, 30, 35-55.
https://doi.org/https://doi.org/10.1108/03090569610118740

Shamdasani, P., Chon-Lin, G. O., & Richmond, D. D. (1993). Exploring Green
Consumers in an Oriental Culture: Role of Personal and Marketing Mix



142

Factors. ACR North American Advances, 20, 488—493.

Sher, P. J., & Lee, S. H. (2009). Consumer skepticism and online reviews: An
elaboration likelihood model perspective. Social Behavior and Personality,
37(1), 137-144. https://doi.org/10.2224/sbp.2009.37.1.137

Shu, S. B., & Carlson, K. A. (2014). When three charms but four alarms: Identifying
the optimal number of claims in persuasion settings. Journal of Marketing,
78(1), 127-139. https://doi.org/10.1509/jm.11.0504

Siano, A., Vollero, A., Conte, F., & Amabile, S. (2017). “More than words™:
Expanding the taxonomy of greenwashing after the Volkswagen scandal.
Journal of Business Research, 71, 27-317.
https://doi.org/10.1016/j.jbusres.2016.11.002

Singarimbun, Masri dan Effendi, S. (2001). Metode Penelitiam Survei. LP3ES.

Skarmeas, D., & Leonidou, C. N. (2013). When consumers doubt, Watch out! The
role of CSR skepticism. Journal of Business Research, 66(10), 1831-1838.
https://doi.org/10.1016/j.jbusres.2013.02.004

Sofia, H. (2021). Pencitraan Palsu oleh Merek Terkenal dalam Isu Mikroplastik.
Antara Jateng. Diakses 1 September 2022 dari
https://jateng.antaranews.com/berita/410801/pencitraan-palsu-oleh-merek-
terkenal-dalam-isu-mikroplastik

Sriyanto, A., & Kuncoro, A. W. (2019). Pengaruh brand ambassador, minat beli
dan testimoni terhadap keputusan pembelian. Jurnal Ekonomika Dan
Manajemen, 8(1), 21-34.

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif dan R&D. PT.
Alfabeta.

Sukmawijaya, A. (2021). Le Minerale Buka Suara Usai Ramai Petisi Tolak Galon
Sekali Pakai. KumparanBisnis. Diakses 19 September 2022 dari
https://kumparan.com/kumparanbisnis/le-minerale-buka-suara-usai-ramai-
petisi-tolak-galon-sekali-pakai-1uvXKcSQe0Y

Suliyanto. (2011). Ekonometrika Terapan: Teori dan Aplikasi dengan SPSS.
Yogyakarta: Andi.

Suliyanto. (2018). Metode Penelitian Bisnis untuk Skripsi, Tesis, & Disertasi.
Yogyakarta: Andi.

Susiari, N., & Suparna, G. (2016). Greenwashing: Konsekuensinya pada Konsumen
(Studi Kasus pada Coca-Cola Dengan Kemasan Plantbottle). E-Jurnal



143

Manajemen Universitas Udayana, 5(8), 255157.

Sutama. (2016). Metode Penelitian Pendidikan Kuntitaif, kualtatif, PTK, dan R&D.
Fairuz Media.

Tarabieh, S. M. Z. A. (2021). The impact of greenwash practices over green
purchase intention: The mediating effects of green confusion, Green perceived
risk, and green trust. Management Science Letters, 11, 451-464.
https://doi.org/10.5267/j.msl.2020.9.022

Taufique, K. M. R., Siwar, C., Chamhuri, N., & Sarah, F. H. (2016). Integrating
General Environmental Knowledge and Eco-Label Knowledge in
Understanding Ecologically Conscious Consumer Behavior. Procedia
Economics and Finance, 37(16), 39-45. https://doi.org/10.1016/s2212-
5671(16)30090-9

TerraChoice. (2010). The sins of greenwashing: home and family edition.
http://sinsofgreenwashing.org/findings/the-seven-sins/.

Tezcan, N., & Akturan, U. (2019). How do firms actions impact green scepticism
The effects of green brand associations, green brand equity and greenwashing.
Pressacademia, 6(4), 204-211.
https://doi.org/https://doi.org/10.17261/pressacademia.2019.1172

Thakor, M. V., & Goneau-Lessard, K. (2009). Development of a scale to measure
skepticism of social advertising among adolescents. Journal of Business
Research, 62(12), 1342-1349. https://doi.org/10.1016/j.jbusres.2008.10.023

Thu, T., Nguyen, H., Nguyen, K. O., Cao, T. K., Le / A., Oanh Nguyen, K., & Le,
A. (2021). The Impact of Corporate Greenwashing Behavior on Consumers’
Purchase Intentions of Green Electronic Devices: An Empirical Study in
Vietnam. Journal of Asian Finance, Economics and Business, 8(8), 229-0240.
https://doi.org/10.13106/jafeb.2021.vol8.n08.0229

Tjahja, S., Djajadiningrat Yeni Hendriani, D., & Famiola, M. (2014). Green
Economy Edisi Revisi. Rekayasa Sains Bandung.

Trilatifah, W. (2020). Polemik Galon Sekali Pakai Le Minerale di Tengah
Kampanye Ramah Lingkungan. Netray. Diakses 1 September 2022 dari
https://analysis.netray.id/polemik-galon-sekali-pakai-le-minerale-di-tengah-
kampanye-ramah-lingkungan/

Tseng, S.-C.; Hung, S.-W. (2013). A framework identifying the gaps between

customers’ expectations and their perceptions in green products. J. Clean.
Prod, 59, 174-184.



144

Turnbull, P. W., Leek, S., & Ying, G. (2000). Customer Confusion: The Mobile
Phone Market. Journal of Marketing Management, 16(1-3), 143-163.
https://doi.org/10.1362/026725700785100523

Walsh, G., Hennig-Thurau, T., & & Mitchell, V.-W. (2007). Consumer Confusion
Proneness: Scale Development, Validation, and Application. Journal of
Marketing Management, 23(7-8), 697—-721.

Waskito, J. (2014). Model Meningkatkan Niat Pembelian Konsumen. Sancall, 32—
39.

Yu, J. (2020). Consumer responses toward green advertising: The effects of gender,
advertising skepticism, and green motive attribution. Journal of Marketing
Communications, 26(4), 414-433.
https://doi.org/10.1080/13527266.2018.1514317

Zhai, X., Wang, M., & Ghani, U. (2020). The SOR (stimulus-organism-response)
paradigm in online learning: an empirical study of students’ knowledge hiding
perceptions. Interactive Learning Environments, 28(5), 586-601.
https://doi.org/10.1080/10494820.2019.1696841

Zhang, L., Li, D., Cao, C., & Huang, S. (2018). The influence of greenwashing
perception on green purchasing intentions: The mediating role of green word-
of-mouth and moderating role of green concern. Journal of Cleaner
Production, 187, 740-750. https://doi.org/10.1016/j.jclepro.2018.03.201

Zhu, L., Li, H.,, Wang, F. K., He, W., & Tian, Z. (2020). How online reviews affect
purchase intention: a new model based on the stimulus-organism-response (S-
O-R) framework. Aslib Journal of Information Management, 72(4), 463-488.
https://doi.org/10.1108/AJIM-11-2019-0308

Zsoka, A., Szerényi, Z. M., Széchy, A., & Kocsis, T. (2013). Greening due to
environmental education? Environmental knowledge, attitudes, consumer
behavior and everyday pro-environmental activities of Hungarian high school
and university students. Journal of Cleaner Production, 48, 126-138.
https://doi.org/10.1016/j.jclepro.2012.11.030



