
 
 

 
 

THESIS 

THE MODERATING ROLE OF FANATICISM ON THE EFFECT 

SHOPPING MOTIVATION ON PURCHASE INTENTION DIGITAL 

UNIQUE PRODUCT 

 

(Study on Evos Harith Skin) 

 

 

 

 

 

 

By: 

FITRI WANDASARI 

C1H019012 

 

 

 

 

 

 

 

 

MINISTRY OF EDUCATION, CULTURE, RESEARCH AND 

TECHNOLOGY 

UNIVERSITAS OF JENDERAL SOEDIRMAN  

FACULTY OF ECONOMICS AND BUSINESS 

DEPARTMENT OF INTERNATIONAL MANAGEMENT 

2023 


