
 

39 
 

DAFTAR PUSTAKA 

Sumber Buku: 

Alam, S. &. (2017). Musik K-Pop Sebagai Alat Diplomasi Dalam Soft Power Korea 

Selatan. International & Diplomacy, 3(1), 75-100. 

Anholt, S. (2003). Brand New Justice. The Upside Of Global Branding. London: 

Butterworth-Heinemann. doi:https://doi.org/10.1057/palgrave.bm.2540134 

Cool Japan Strategy Promotion Council. (2015). Cool Japan Strategy Public-Private 

Collaboration Initiative. Tokyo: Cabinet Office, Government of Japan. 

Creswell, J. W. (2014). Research Design Qualitative, Quantitative, and Mixed Methods 

Approaches. Los Angles: Sage Publications. 

doi:https://doi.org/10.1080/154244065.2022.2046231 

Kementerian Luar Negeri Jepang. (1979). Jepang Dewasa Ini. Jepang: Kementrian 

Luar Negeri Jepang. 

Mas'oed, M. (1990). Ilmu Hubungan Internasional Disiplin Ilmu dan Metodologi. 

Jakarta: LP3S. 

Nobuyuki, O. (2007). Pelajaran Bahasa Jepang dengan BJ System Jilid 2. Jakarta: 

Kesaint Blanc. 

Nye, J. S. (2004). Soft Power The Means to Success in World Politics. New York: 

Public Affairs. 

Nye, J. S. (2011). he Future of Power. New York: Public Affairs. 

Pérez, L. A. (2014). POP POWER: Pop Diplomacy for a Global Society. Peru: Luis 

Antonio Vidal Pérez. 

Sarwono, J. (2006). Metode Penelitian Kuantitatif & Kualitatif. Yogyakarta: Graha 

Ilmu. 

Sun, Q. (2009). An Analytical Model of The Determinants and Outcomes of Nation 

Branding. Texas: University of North Texas. 

Tobin, J. (2004). Pikachu’s Global Adventure The Rise And Fall Of Pokemon. Durham 

and London: Duke University Press. 



 

40 
 

Vuving, A. (2009). How Soft Power Works. Associate Professor, Asia-Pacific Center 

for Security Studies. Maluhia Road, Honolulu: HI 96815. 

 

Sumber Jurnal: 

Alam, S. &. (2017). Musik K-Pop Sebagai Alat Diplomasi Dalam Soft Power Korea 

Selatan. International & Diplomacy, 3(1), 75-100. 

Amalina, A. (2012). Budaya Populer Jepang Sebagai Instrumen Diplomasi Jepang dan 

Pengaruhnya.  Andalas Journal of International Studies, 1(2), 108-122. 

doi:https://doi.org/10.25077/ajis.1.2.108-122.2012 

Daliot-Bul, M. (2009). Japan Brand Strategy: The Taming of 'Cool Japan' and the 

Challenges of Cultural Planning in a Postmodern Age. Oxford Journals, 247-

266. 

Diner, L. (2014). Pengenalan Budaya Jepang Berbasis Student Centered Learning bagi 

Pembelajar Bahasa Jepang Tingkat Dasar. ABDIMAS, 18(2), 87-91. 

doi:https://doi.org/10.15294/abdimas.v18i2.5733 

 Dirir, K. A. (2022). Japan and South Korea’s Implication of Soft Power: Cultural 

Aspects, Education, and Foreign Aid Diplomacy. Humanities and Social 

Sciences, 10(4), 271-280. doi:https://doi: 10.11648/j.hss.20221004.20. 

Herman, F. (2017). Peran World Wide Fund For Nature (WWF) dalam 

Mengembangkan Ekowisata di Suaka Margasatwa Bukit Rimbang Bukit 

Baling Tahun 2012-2015. JOM FISIP, 4(1), 1-10. 

Herningtyas, R. (2014). Penanggulangan Bencana sebagai Soft Power dalam 

Diplomasi Indonesia. Jurnal Hubungan Internasional, 3(1), 85-91. 

Hwang, S. (2015). Cool Japan Discourse and Techno-Natioanlism. Journal of 

information and Communication Research Japan, 59-64. 

Iqbal, C. I. (2016). Budaya Populer Game Pokemon GO Sebagai Soft Diplomacy 

Jepang. IZUMI, 5(2), 1-9. doi:https://doi.org/10.14710/izumi.5.2.1-9. 



 

41 
 

Irmalita, I. Y. (2015). Peran The United Nation Children's Emergency Fund (UNICEF) 

dalam Mengatasi Perdagangan Anak dan Eksploitasi Seksual di Belgia Tahun 

2008-2012. JOM FISIP, 2(1), 1-11. 

Islamiyah, A. N. (2020). Diplomasi Budaya Jepang dan Korea Selatan di Indonesia 

Tahun 2020: Studi Komparasi. Jurnal Hubungan Internasional, 8(2), 257-258. 

doi: https://doi.org/10.20473/jhi.v13i2.21644 

Japan Tourism Agency. (2012). White Paper on Tourism in Japan. Tokyo: Japan 

Tourism Agency.  

Japan Tourism Agency Ministry of Land, Infrastruscture, Transpor and Tourism. 

(2012). Tourism Nation Promotion Basic Plan. Tokyo: Japan Tourism Agency 

Ministry of Land, Infrastruscture, Transpor and Tourism.  

Kartikasari, W. (2018). The Role of Anime and Manga in Indonesia-Japan Cultural 

Diplomacy. Bulletin of Tsukuba Gakuin University, 13, 41-47. 

Matahari, O. G. (2014). Analisis Implementasi Strategi Diplomasi Budaya Populer 

Jepang di Indonesia Tahun 2008-2013. Jurnal Analisis Hubungan 

Internasional, 492.8. 

Matsui, T. (2014). Nation Branding Through Stigmatized Popular Culture: the 

"CoolJapan" Craze Among Central Ministries in Japan. Hitotsubashi Journal 

of Commerce and Management, 81-97. 

Ministry of Economy, Trade and Industry. (2012). Cool Japan Strategy. Tokyo: 

Ministry of Economy, Trade and Industry. 

Ministry of Land, Infrastructure, Transport and Tourism. (2012). White Paper on Land, 

Infrastructure, Transport and Tourism in Japan. Tokyo: Ministry of Land, 

Infrastructure, Transport and Tourism. 

Mugasejati, N. P. (1999). Dimensi Politik Dalam Krisis Ekonomi Jepang. Jurnal lmu 

Sosial dan Ilmu Politik, 3(1), 40-63. doi:https://doi.org/10.22146/jsp.11143. 

Mustaqim, S. A. (2018). UPAYA JEPANG DALAM MEMPOPULERKAN 

PROGRAM. eJournal Ilmu Hubungan Internasional, 6(4), 1405-1618. 



 

42 
 

Ningsih, W. &. (2023). Partisipasi Pemerintah dalam Pembangunan Industri Kreatif 

(Studi Komparatif Jepang dan Korea). Jurnal Pendidikan dan Konseling, 5(2), 

4161-4167. doi:https://doi.org/10.31004/jpdk.v5i2.13997 

Praditya, H. &. (2021). Cool Japan Initiative Sebagai Multi Track Diplomacy Jepang. 

Global & Policy, 9(1), 107-119. 

Pratama, A. D. (2020). Diplomasi Budaya Anime Sebagai Upaya Penguatan Soft 

Power Jepang Periode 2014-2018. Budi Luhur Journal of Contemporary 

Diplomacy, 4(5), 11-23. doi:https://doi.org/10.22219/sospol.v7i1.13968 

Safarania, P. (2017). Penyebaran Pop Culture Jepang oleh Anime Festival Asia (AFA) 

di Indonesia Tahun 2012-2016. eJournal Ilmu Hubungan Internasional, 5(3), 

729-744. 

Vania, C. F. (2022). Diplomasi Publik Jepang Terhadap Indonesia Melalui Budaya 

Populer 2017-2021. Global Komunika, 5(1), 60-67. 

Wardana, I. W. (2015). PENGGUNAAN BUDAYA POPULER DALAM 

DIPLOMASI BUDAYA JEPANG MELALUI WORLD COSPLAY 

SUMMIT. Fakultas Ilmu Sosial dan Ilmu Politik Universitas Udayana, 1(03. 

Yani, Y. M. (2018). Soft Power dan Soft Diplomacy. Jurnal TAPIs, 14(2), 48-65. 

Yuliana, E. A. (2021). Makanan Sebagai Alat Soft Power: Studi Perbandingan 

Gastrodiplomasi Jepang dan Korea Selatan. NUSANTARA: Jurnal Ilmu 

Pengetahuan Sosial, 8(2), 343-361. 

doi:https://dx.doi.org/10.31604/jips.v8i2.2021.343-361 

Sumber Internet: 

Anindya, C. R. (2013, October 24). Pop Culture: Revitalisasi Pengaruh Internasional 

Jepang. From ayaelectro.wordpress.com: 

https://ayaelectro.wordpress.com/2013/10/24/pop-culture-revitalisasi-

pengaruh-internasional-jepang/ 

Association, A. T. (2017). About the Anime Tourism Association. From Anime 

Tourism Association: https://animetourism88.com/en/shadan/about 



 

43 
 

Atmadji, W. (2022, Desember 9). Pokémon GO Turut Berpartisipasi di Festival 

Terbesar di Indonesia. From Suara Merdeka Jakarta: 

https://jakarta.suaramerdeka.com/hiburan/pr-1346004106/pok%C3%A9mon-

go-turut-berpartisipasi-di-festival-terbesar-di-indonesia 

Baught, N. (2019). Bagaimana Pokémon bisa jadi franchise terlaris sepanjang masa? 

From CONNX: https://connx.id/article-detail/bagaimana-pok%C3%A9mon-

bisa-jadi-franchise-terlaris-sepanjang-masa-/2941 

Bie-paris. (2023). World expos. From Bie-paris: https://www.bie-

paris.org/site/en/about-world-expos 

bulbapedia.bulbagarden.net. (2023). World Championships. From 

https://bulbapedia.bulbagarden.net/wiki/World_Championships 

CAO, & Office, C. (2016). シンガポールにおけるクールジャパン発信イベント. 

From Cabinet Office: 

https://www.cao.go.jp/cool_japan/kaigai/20161126event.html 

Cnet.com. (2022). Pokemon Legends: Arceus mencetak rekor penjualan seri baru di 

Switch. From Cnet: https://www.cnet.com/tech/gaming/pokemon-legends-

arceus-sets-a-new-series-sales-record-on-switch/ 

CNN Indonesia. (2020). Sejarah Anime: Sejak 1907 hingga Mewabah ke Indonesia. 

From CNN Indonesia: 

https://www.cnnindonesia.com/hiburan/20200719125155-225-

526357/sejarah-anime-sejak-1907-hingga-mewabah-ke-indonesia. 

CNN Indonesia. (2023). Pokemon 'Terbang' Bakal Menjelajah Angkasa bersama 

Garuda Indonesia. From CNN: https://www.cnnindonesia.com/gaya-

hidup/20230531165018-269-956392/pokemon-terbang-bakal-menjelajah-

angkasa-bersama-garuda-indonesia 



 

44 
 

CoFesta Japan International Contents Festival. (2017). About CoFesta. From CoFesta 

Japan International Contents Festival: https://www.cofesta.go.jp/pc/ 

Cool Japan Fund. (2013). What is Cool Japan Fund？. From Cool Japan Fund: 

https://www.cj-fund.co.jp/en/about/cjfund.html83 

Coroprate.pokemon.co.jp. (2023). From Pokemon in numbers: 

https://corporate.pokemon.co.jp/aboutus/figures/ 

Dictio.co.id. (n.d.). 2017. From Apa yang dimaksud dengan Teori Peranan dalam 

Organisasi Internasional: https://www.dictio.id/t/apa-yang-dimaksud-dengan-

teori-peranan-dalam-organisasi-internasional/14604 

Division, C. I. (2012). From Cool Japan Strategy. Retrieved from Ministry of 

Economy, Trade and Industry: 

https://www.meti.go.jp/english/policy/mono_info_service/creative_industries/

pdf/120116_01a.pdf 

Headquarters, C. O. (2012). Cool Japan Strategy. From Cabinet Office: 

http://www.cao.go.jp/cool_japan/english/pdf/cooljapan_initiative.pdf 

Hybrid.co.id. (2021). From Serba - Serbi Pokemon: Sejarah, Game, dan 

Kepemilikannya: https://hybrid.co.id/post/serba-serbi-soal-pokemon-

franchise-yang-telah-berumur-25-tahun 

Idntimes.com. (2020). 10 Fakta Unik Pikachu, maskot Pokemon yang Mendunia. From 

idntimes: https://www.idntimes.com/hype/entertainment/deny-hung/10-fakta-

unik-pikachu-maskot-pokemon-yang-mendunia-c1c2?page=all 

Japan Embassy. (2017). Ragam: Meningkatkan Jumlah Wisatawan ke Jepang; Upaya 

menjadikan Jepang kembali sebagai surga wisata. From Aneka Jepang: 

http://www.id.emb-japan.go.jp/aj303_05.html 



 

45 
 

Japan Embassy. (2017). Ragam: Meningkatkan Jumlah Wisatawan ke Jepang; Upaya 

menjadikan Jepang kembali sebagai surga wisata. From Aneka Jepang: 

http://www.id.emb-japan.go.jp/aj303_05.html 

Japan Foundation. (2016). 3 Fields of Cultural Exchanges. From Japan Foundation: 

https://www.jpf.go.jp/e/about/result/ar/2015/03_04.htm 

Japan Foundation. (2016). 3 Fields of Cultural Exchanges. From Japan Foundation: 

https://www.jpf.go.jp/e/about/result/ar/2015/03_04.htm 

Japan National Torism Organization. (2018, March 8). Aktivitas di Jepang. From Japan 

National Torism Organization: https://www.jnto.or.id/aktivitas 

Japan Tourism Agency. (2017, Febuary 16). The Tourism Nation Promotion Basic 

Plan. From Japan Tourism Agency: 

http://www.mlit.go.jp/kankocho/en/kankorikkoku/kihonkeikaku.html 

Japantimes.co.jp. (2023). From Pokemon comes home for the 2023 world 

championships in Yokohama: 

https://www.japantimes.co.jp/life/2023/08/10/digital/pokemon-comes-home-

for-the-2023-world-championships-in-

yokohama/#:~:text=The%20Pokemon%20World%20Championships%20wer

e,INC.%20%2F%20GAME%20FREAK%20INC 

Jw-webmagazine.com. (2023). Pokemon Cafe Tokyo : “Permanent” Pokemon-

Themed Cafe. From Jw-webmagazine: https://jw-webmagazine.com/tokyos-

new-pokemon-cafe-is-opening-in-2018-15833c81711d/ 

Kompas.com. (2019). Hari Ini dalam Sejarah: Film Godzilla Dirilis Pertama Kali. 

From Kompas: 

https://www.kompas.com/tren/read/2019/11/03/185245065/hari-ini-dalam-

sejarah-film-godzilla-dirilis-pertama-kali?page=all. 



 

46 
 

Ladbible.com. (2021). From Japanese Government Appoints Pokémon Characters As 

Ambassadors: https://www.ladbible.com/funny/weird-celebrity-interesting-

politics-japans-water-week-will-run-from-1-august-7-august-20210722 

Legends.pokemon.com. (2023). Story. From Legends.pokemon: Legends.pokemon. 

Lunarselvada.weebly.com. (2011). From Anime Pokemon: 

https://lunarservada.weebly.com/feature/anime-pokemon 

Mashable.com. (2017). From Pikachu gets his highest honor yet, becomes Japan city 

ambassador: https://mashable.com/article/pikachu-ambassador-osaka 

METI. (2012). Cool Japan/Creative Industries Policy. From METI; Ministriy of 

Economy, Trade and Industry: 

http://www.meti.go.jp/english/policy/mono_info_service/creative_industries/c

reative_industries.html 

METI. (2014). Cool Japan Initiative. From METI: 

http://www.meti.go.jp/policy/mono_info_service/mono/creative/file/1406Coo

lJapanInitiative.pdf 

METI: Ministry of Economy, Trade and Industry. (2014). Cool Japan/Creative 

Industries Policy. From METI: Ministry of Economy,Trade and Industry: 

http://www.meti.go.jp/english/policy/mono_info_service/creative_industries/c

reative_industries.htm 

Ministry of Foreign Affairs of Japan. (2017). JENESYS 2.0. From Ministry of Foreign 

Affairs of Japan: https://www.mofa.go.jp/region/page24e_000001.html 

Ministry of Foreign Affairs of Japan. (2017). Cultural Exchange; Pop Culture 

Diplomacy. From Ministry of Foreign Affairs of Japan: 

https://www.mofa.go.jp/policy/culture/exchange/pop/index.html 



 

47 
 

Ministry of Land, I. T. (2003). White Paper on Land, Infrastructure, Transport In 

Japan 2003. From Ministry of Land, Infrastructure, Transportation and 

Tourism: http://www.mlit.go.jp/english/whitepaper/mlit03/p2c2.pdf 

Ministry of Land, I. T. (2023). White Paper on Land, Infrastructure, Transport In 

Japan 2003. From Ministry of Land, Infrastructure, Transportation and 

Tourism: http://www.mlit.go.jp/english/whitepaper/mlit03/p2c2.pdf 

Pudjomartono, S. (2011). From Soft diplomacy: 

http://www.suarakaryaonline.com/news.html?id=293039 

Silfia, I. (2022). Keren, UKM Asal Bandung Ini Kolaborasi dengan Merek Jepang, 

Luncurkan Koleksi Bertema Pokemon! From wartaekonomi.co.id: 

https://wartaekonomi.co.id/read420144/keren-ukm-asal-bandung-ini-

kolaborasi-dengan-merek-jepang-luncurkan-koleksi-bertema-pokemon 

Smith, O. (2018). How the world's fastest growing travel destination is becoming the 

next overtourism battleground. From the Telegraph: 

https://www.telegraph.co.uk/travel/destinations/asia/japan/articles/japanfastest

-growing-travel-destination/  

statista.com. (2021). From Revenue of Selected Media Franchises WorldWide as of 

August 2021: https://www.statista.com/statistics/1257650/media-franchises-

revenue/ 

statista.com. (2023). From Pokemon Gaming - Statistic & Facts: 

https://www.statista.com/statistics/1257650/media-franchises-revenue/ 

Statista.com. (2023). Best-selling Nintendo Switch game titles worldwide as of June 

2023. From Statista: https://www.statista.com/statistics/868248/top-selling-

nintendo-switch-titles-worldwide/ 

Statista.com. (2023). Lifetime unit sales generated by pokemon legends: Arceus 

woeldwide as of march 2023. From Statista: 



 

48 
 

https://www.statista.com/statistics/1294510/pokemon-legends-arceus-unit-

sales-worldwide-total/ 

Theverge. (2017). Pikachu is the ambassador of Osaka, and our hearts. From theverge: 

https://www.theverge.com/2017/11/30/16720968/pikachu-ambassador-of-

osaka-japan-hello-kitty 

We-expats.com. (2021). Mengenal Lebih Banyak Mengenai Kimono Sebagai Pakaian 

Adat Jepang. From We-expats: https://we-xpats.com/id/guide/as/jp/detail/4949 

 

 

 

 

 


	DAFTAR PUSTAKA

