
 

 
 

THESIS-MBKM  

 

THE EFFECT OF SOCIAL MEDIA MARKETING ACTIVITIES ON 

BRAND TRUST AND PURCHASE INTENTION IN CREATIVE SECTOR 

SMES MEDIATED BY CUSTOMER BRAND IDENTIFICATION AND 

PERCEIVED VALUE. 

 

 

 

 

 

By: 

KHANSA DITA ROSALBA 

C1H020011 

 

MINISTRY OF EDUCATION, CULTURE, RESEARCH AND 

TECHNOLOGY UNIVERSITAS JENDERAL SOEDIRMAN  

FACULTY OF ECONOMICS AND BUSINESS 

INTERNATIONAL MANAGEMENT 

2023 



 
 

i 
 

THESIS-MBKM 

 

THE EFFECT OF SOCIAL MEDIA MARKETING ACTIVITIES ON 

BRAND TRUST AND PURCHASE INTENTION IN CREATIVE SECTOR 

SMES MEDIATED BY CUSTOMER BRAND IDENTIFICATION AND 

PERCEIVED VALUE. 

 

In order to fulfil some of the requirements needed to get a Bachelor degree from 

the Faculty of Economics and Business, Jenderal Soedirman University 

 

 

 

By: 

KHANSA DITA ROSALBA 

C1H020011 

 

 

 

 

MINISTRY OF EDUCATION, CULTURE, RESEARCH AND 

TECHNOLOGY JENDERAL SOEDIRMAN UNIVERSITY 

FACULTY OF ECONOMICS AND BUSINESS 

INTERNATIONAL MANAGEMENT 

2023 


	2137ac16b6ed4d55087faaad4facd81fc36db991ebdafa29a64d933680aecec4.pdf

