
 

84 
 

DAFTAR PUSTAKA 

Alfi, A. N. (2016). Mampir Banyumas, Nikmati Legitnya Kopi Gula Jawa. Lifestyle.Bisnis.Com. 
https://lifestyle.bisnis.com/read/20160513/223/547058/mampir-banyumas-nikmati-
legitnya-kopi-gula-jawa 

As’ad, M. H., & Aji, J. M. M. (2020). Faktor Yang Mempengaruhi Preferensi Konsumen Kedai 
Kopi Modern Di Bondowoso. Jurnal Sosial Ekonomi Pertanian, 13(2), 182–199. 
https://doi.org/https://doi.org/10.19184/jsep.v13i2.16441 

Astuti, S., & Hanan, H. (2012). The Behaviour of Consumer Society in Consuming Food at 
Restaurants and Cafes. Procedia - Social and Behavioral Sciences, 42, 429–435. 
https://doi.org/10.1016/j.sbspro.2012.04.207 

Aulia, M. (2020). Djarum Group Rambah Bisnis Peternakan Sapi Perah. Www.Inews.Id. 
https://www.inews.id/finance/bisnis/djarum-group-rambah-bisnis-peternakan-sapi-
perah 

Auristy, B. (2021). Pertunjukan Tari Kreasi Putri Tujuh pada Masyarakat Suku Sakai di 
Kelurahan Pematang Pudu Kecamatan Mandau Kabupaten Bengkalis Provinsi Riau 
[Universitas Islam Riau]. https://repository.uir.ac.id/4830/ 

baa.ump.ac.id. (2024). Data dan Statistik. baa.ump.ac.id/statistik 
Badan Ketahanan Pangan, R. I. (2020). Road Map Diversifikasi Pangan Lokal Sumber 

Karbohidrat Non Beras (2020-2024). In Kementerian Pertanian Indonesia. 
Bakti, I. S., Nirzalin, N., & Alwi, A. (2019). Konsumerisme dalam Perspektif Jean Baudrillard. 

Jurnal Sosiologi USK (Media Pemikiran & Aplikasi), 13(2), 147–166. 
https://doi.org/10.24815/jsu.v13i2.15925 

banyumaskab.bps.go.id. (2021). Jumlah Mahasiswa dan Tenaga Pendidik (Negeri dan Swasta) 
di Bawah Kementerian Riset, Teknologidan Pendidikan Tinggi di Kabupaten Banyumas, 
2019/2020 dan 2020/2021. 
https://banyumaskab.bps.go.id/statictable/2021/10/29/384/perguruan-tinggi-
jumlah-mahasiswa-dan-tenaga-pendidik-negeri-dan-swasta-di-bawah-kementerian-
riset-teknologi-dan-pendidikan-tinggi-di-kabupaten-banyumas-2019-2020-dan-2020-
2021.html 

Barthes, R. (1961). Toward a Psychosociology of Contemporart Food Consumption. In C. 
Counihan & P. Van Esterik (Eds.), Food and Culture, A Reader (pp. 20–27). Routledge. 
https://scholarblogs.emory.edu/sustainablefooditaly/files/2016/07/rolandbarthes.pdf 

Barthes, R. (2006). Mitologi (H. Purwanto & I. R. Muzir (eds.); 2nd ed.). Kreasi Wacana. 
Baudrillard, J. (1981). For a Critique of the Political Economy of the Sign. Telos Press Ltd. 

https://doi.org/10.2307/j.ctv2sp3d7p.17 
Baudrillard, J. (1998). The Consumer Society, Myths & Structures. SAGE Publications, Inc. 
Bertsch, P., Savorani, L., & Fischer, P. (2019). Rheology of Swiss Cheese Fondue [Research-

article]. ACS Omega, 4(1), 1103–1109. https://doi.org/10.1021/acsomega.8b02424 
Boonzaaier, C., & Wels, H. (2018). Authenticity Lost? The Significance of Cultural Villages in 

the Conservation of Heritage in South Africa. Journal of Heritage Tourism, 13(2), 181–
193. https://doi.org/10.1080/1743873X.2017.1284851 

BPS Banyumas, B. P. S. (2023). Kabupaten Banyumas Dalam Angka 2023. Badan Pusat 
Statistik Kabupaten Banyumas. 
https://banyumaskab.bps.go.id/publication/2023/02/28/3596aa444255c7c07b8041e
0/kabupaten-banyumas-dalam-angka-2023.html 

Cahyani, S. E. P., Purnawan, N. L. R., & Joni, I. D. A. S. (2020). Komunikasi Pemasaran Terpadu 
Starbucks Bali Pada Program “Starbucks Greener Nusantara” Sebagai Perusahaan Yang 
Ramah Lingkungan. Udayana University, IMC, 15. 
https://ojs.unud.ac.id/index.php/komunikasi/article/view/64968 

Chadios, K. (2003). The Urban Coffee Shop [Massachusetts Institute of Technology]. 
https://core.ac.uk/works/2091334 

Chandler, D. (1994). Semiotics for Beginners. University of Wales. 
https://doi.org/10.1519/JSC.0b013e3181e7ff75 

Chandler, D. (2002). The Basics Semiotics (Second). Routledge. 



 

85 
 

Cowan, B. W. (2005). The Social Life of Coffee : The Emergence of the British Coffeehouse. Yale 
University. 

Craughwell, T. J. (2012). Thomas Jefferson’s Creme Brulee (Issue 1). Quirk Books. 
Cunningham, T. (2015). You Are What You Drink: A Feminist Critique of Milk and its 

Consequences for the Female. Animalsandsociety.Org. 
https://www.animalsandsociety.org/research/sloth/sloth-volume-i-no-1-march-
2015/you-are-what-you-drink-a-feminist-critique-of-milk-and-its-consequences-for-
the-female/ 

D, D., Sinha, R., Wen, C. P., Kee, D. M. H., Ching, C. S., Er, L. K., Agarwal, S., Pandey, R., Putra, T. 
W., Sin, L. G., & Yan, Y. W. (2021). The Influence of Brand Equity on Consumer Purchase 
Decisions at Starbucks. International Journal of Accounting & Finance in Asia Pasific, 4(1), 
37–50. https://doi.org/10.32535/ijafap.v4i1.1031 

Dabu, P. (2020). Temasek Holding Tambah Kepemilikan di Perusahaan Es Krim Diamond Food 
Indonesia. Theiconomics.Com. https://www.theiconomics.com/capital-
market/temasek-holding-tambah-kepemilikan-di-perusahaan-es-krim-diamond-food-
indonesia/ 

Dadan, S. (2019). Representasi Perubahan Sosial Dalam Desain Kaus Oblong Banyumasan. 
Sosiohumaniora, 21(1), 83. https://doi.org/10.24198/sosiohumaniora.v21i1.14602 

Dincer, F. İ., Gedik, S., & Guzel, S. O. (2016). New Approach in Gastronomy: Third Wave Coffee. 
Journal of International Social Research, 9(45), 811–811. 
https://doi.org/10.17719/jisr.20164520657 

du Gay, P., Hall, S., Janes, L., Mackay, H., & Negus, K. (1997). Doing Cultural Studies, The Story of 
The Sony Walkman. SAGE Publications Ltd. 

Enril Fathurrohman, Y., Syafira, A., & Wahidiana, R. (2022). Segmentation, Targeting, and 
Marketing Mix Strategies of Palm Sugar Industries in Banyumas Regency, Indonesia. 
Food & Agribusiness Management, 3(1), 01–04. 
https://doi.org/10.26480/fabm.01.2022.01.04 

Ernawati, H., & Prakoso, D. (2020). Consumer Preferences for Indonesian Food. Journal of 
Indonesian Economy and Business, 34(3), 280–293. https://doi.org/10.22146/jieb.52637 

Faaiz, M. (2023). Ini Cara Baru Kementan Tekan Impor Kentang Industri Untuk Potato Chips. 
Finance.Detik.Com. https://finance.detik.com/berita-ekonomi-bisnis/d-6840111/ini-
cara-baru-kementan-tekan-impor-kentang-industri-untuk-potato-chips 

Fauzi, A., Punia, I. N., & Kamajaya, G. (2017). Budaya Nongkrong Anak Muda di Kafe (Tinjauan 
Gaya Hidup Anak Muda di Kota Denpasar). Jurnal Ilmiah Sosiologi (SOROT), 1(1). 
https://ojs.unud.ac.id/index.php/sorot/article/view/29665 

Fauzi, E. P. (2019). Kedai Kopi Dan Komunitas Seni Sebagai Wujud Ruang Publik Modern. 
Jurnal Jurnalisa, 5(1), 16–30. https://doi.org/10.24252/jurnalisa.v5i1.9893 

Featherstone, M. (1988). In Pursuit of the Postmodern: An Introduction. SAGE Social Science 
Collections. https://doi.org/https://doi.org/10.1177/0263276488005002001 

Felton, E. (2019). Filtered Coffee, The Café and The 21st-Century City (First). Routledge. 
Ferguson, P. F. (2016). ‘Japan China’ Taste and Elite Ceramic Consumption in 18th-Century 

England : Revising the Narrative. In A. Hann & J. Stobart (Eds.), The Country House: 
Material Culture and Consumption. Historic England in association with Liverpool 
University Press. 
https://d1wqtxts1xzle7.cloudfront.net/39124714/Chapter_11_1st_layout-
libre.pdf?1444659208=&response-content-
disposition=inline%3B+filename%3DJapan_China_taste_and_elite_ceramic_con.pdf&Exp
ires=1695911194&Signature=IX82yWKyY~sSEeOSKRrolfvHdj~k5c2pjVTR-diee 

Fikri, A. K. (2022). Kedai Kopi Sebagai Ruang Publik: Studi Pola Interaksi Sosial Pengunjung 
Kedai Kopi di Kabupaten Cianjur [UIN Sunan Gunung Djati]. 
http://digilib.uinsgd.ac.id/id/eprint/49862 

Gianino, C. (2007). Experimental Analysis of the Italian Coffee Pot “moka.” American Journal 
of Physics, 75(1), 43–47. https://doi.org/10.1119/1.2358157 

Gilpin, E. K. (2020). Café Liberté : The Role of the Coffeehouse in the French Revolution. The 
Alexandrian, 1(IX). https://journals.troy.edu/index.php/test/article/view/444 

Gumulya, D., & Helmi, I. S. (2017). Kajian Budaya Minum Kopi Indonesia. Jurnal Dimensi Seni 



 

86 
 

Rupa Dan Desain, 13(2), 153–172. https://doi.org/10.25105/dim.v13i2.1785 
Gustiandi, M. A. (2022). Perubahan Budaya Ngopi di Kalangan Mahasiswa: Penelitian di Kedai-

Kedai Kopi di Kelurahan Cipadung Kecamatan Cibiru Kota Bandung [UIN Sunan Gunung 
Djati]. http://digilib.uinsgd.ac.id/50142/ 

Hanlon, N. (2012). Masculinities, Care and Equality. In Masculinities, Care and Equality. 
Palgrave Macmillian. https://doi.org/10.1057/9781137264879 

Hart, J. (2015). Decoding The Flat White. Beanscenemag.Com.Au, 142–177. 
https://doi.org/10.1093/acprof:osobl/9780199777945.003.0005 

Hartog, A. P. Den. (1986). Diffusion of Milk As a New Food to Tropical Regions: The Example of 
Indonesia, 1880-1942 [Wageningen University]. 
https://www.proquest.com/openview/4e0d27abc7556946784feaf6699aa9b3/1?pq-
origsite=gscholar&cbl=2026366&diss=y 

Henderson, J. M., & Ferreira, F. (2004). The Interface of Language, Vision, and Action; Eye 
Movements and The Visual World. Psychology Press. 

Hija, U. N. (2020). Analisis Bahasa Asing Pada Daftar Menu Kafe Coffe’dangan The Mochi Dan 
Implementasinya Dalam Pembelajaran Teks Prosedur (Issue 1) [Universitas 
Muhammadiyah Surakarta]. http://eprints.ums.ac.id/id/eprint/87663 

Homer, S., & Kellner, D. (2004). Fredric Jameson: A Critical Reader. Palgrave Macmillian. 
idnfinancials.com. (2020). PT Diamond Food Indonesia Tbk (DMND). Idnfinancials.Com. 

https://www.idnfinancials.com/id/dmnd/pt-diamond-food-indonesia-tbk#net-foreign 
Igiasi, T. S. (2017). Kedai Kopi Sebagai Ruang Publik : Studi Tentang Gaya Hidup Masyarakat 

Kota Tanjungpinang. Jurnal Masyarakat Maritim, 1(1), 20–27. 
https://ojs.umrah.ac.id/index.php/jmm/article/view/1660 

Intan, K. (2023). 5 Perusahaan Grup Djarum yang Sahamnya Bisa Kalian Beli. Www.Mojok.Co. 
https://mojok.co/kilas/5-perusahaan-grup-djarum-yang-sahamnya-bisa-kalian-beli/ 

Irawan, R. A., & Indraprasti, A. (2017). Desain Interior Galeri Rumah Batik dengan Konsep 
Jawa Timur Kontemporer Sebagai Sarana Workshop dan Edukasi. Jurnal Sains Dan Seni 
ITS, 6(1). https://doi.org/10.12962/j23373520.v6i1.21826 

Isalman, I., & Robby, R. D. (2022). Daya Tarik Desain Eksterior dan Interior Kedai Kopi 
Terhadap Keputusan Pembelian di Local Coffee Kendari. Jurnal Ekonomi Dan Statistik 
Indonesia, 2(1), 115–123. https://doi.org/10.11594/jesi.02.01.13 

Islamiyah, A. N., Priyanto, N. M., & Prabhandari, N. P. D. (2020). Diplomasi Budaya Jepang dan 
Korea Selatan di Indonesia tahun 2020: Studi Komparasi. Jurnal Hubungan Internasional, 
13(2), 257. https://doi.org/10.20473/jhi.v13i2.21644 

Ismaya, R. (2021). Social Media Marketing Terhadap Keputusan Pembelian Dengan Brand 
Awareness Sebagai Variabel Intervening Pada Praketa Coffee Shop Purwokerto 
[Universitas Pendidikan Indonesia]. http://repository.upi.edu/68471/ 

Jamaludin, A. N. (2017). Sosiologi Perkotaan, Memahami Masyarakat Kota dan 
Problematikanya (2nd ed.). CV Pustaka Setia. 

Jameson, F. (1971). Marxism and Form: 20th-Century Dialectical Theories of Literature. 
Princeton University Press. 

Jameson, F. (1979). Reification and Utopia in Mass Culture. Social Text, 1(1), 17–42. 
https://doi.org/10.4324/9780203700150-7 

Jameson, F. (1997). Postmodernism, or, The Cultural Logic of Late Capitalism (Issue 7). Duke 
University Press. 

Jameson, F. (1998). The Cultural Turn Selected Writings on the Postmodern 1983-1998. Verso. 
http://books.google.co.uk/books?id=8Bug4-ImpzAC 

Jameson, F. (2001). Postmodernism and Consumer Society. Postmodern Debates, 22–36. 
https://doi.org/10.1057/978-1-137-04505-8_3 

Jameson, F. (2007). Archaeologies of the Future: The Desire Called Utopia and Other Science 
Fictions. Verso. https://doi.org/10.1057/palgrave.cpt.9300288 

Jameson, F. (2016). American Utopia; Dual Power and the Universal Army (S. Zizek (ed.)). 
Verso. 

Jameson, F. (2019). Allegory and Ideology. Verso. 
Jameson, F., & Miyoshi, M. (1998). The Cultures of Globalization. Duke University Press. 
Jannah, N., & Rangkuty, R. P. (2022). Remaja dan Warung Kopi Pada Masa Pandemi Covid 19 



 

87 
 

(Studi Kasus di Gampong Meunasah Cut Kecamatan Nisam Kabupaten Aceh Utara). 
Jurnal Ilmu Sosial Dan Ilmu Politik Malikussaleh. 
https://doi.org/https://doi.org/10.29103/jspm.v3i1.3656 

Juliadi, D., Muzaifa, M., & Fadhil, R. (2021). Kajian Literaratur Perkembangan Produk Olahan 
Kopi Arabika Gayo dengan Metode Penyeduhan Espresso. Jurnal Ilmiah Mahasiswa 
Pertanian, 6(4), 462–466. https://doi.org/10.17969/jimfp.v6i4.18324 

Kemenperin. (2017). Menperin Menerima Kunjungan CEO PT. Greenfield Indonesia. 
Kemenperin.Go.Id. https://kemenperin.go.id/artikel/17621/Menperin-Menerima-
Kunjungan-CEO-PT.-Greenfield-Indonesia#:~:text=PT. Greenfields Indonesia 
merupakan anak,8.600 ekor sapi jenis Holstein. 

Kokaji, N., & Nakatani, M. (2021). With a Hint of Sudachi: Food Plating Can Facilitate the 
Fondness of Food. Frontiers in Psychology, 12(October), 1–10. 
https://doi.org/10.3389/fpsyg.2021.699218 

Kominfo Banyumas, D. (2023). Data Dan Informasi Kabupaten Banyumas 2023 (Vol. 7, Issue 
April). 

Koster, R. L., & Carson, D. A. (2019). Perspectives on Rural Tourism Geographies. In Springer 
Nature Singapore Pte Ltd. Springer Nature Switzerland. 
http://link.springer.com/10.1007/978-3-030-11950-8 

Kucukkomurler, S., & Ozgen, L. (2009). Coffee and Turkish Coffee Culture. Pakistan Journal of 
Nutrition, 8(10), 1693–1700. https://doi.org/10.3923/pjn.2009.1693.1700 

Kusumajanti, W., Raras, A. A., & Rusnalasari, Z. D. (2020). Symbolism in Three Version 
Cinderella Stories, an Analysis of Representation (Katharine Pyle, Charles Perrault, and 
Disney). 434(Iconelt 2019), 5–8. https://doi.org/10.2991/assehr.k.200427.002 

Lea, G., Hiroaki, O., Jeffrey, K., & Chun, Y. L. (2022). Disposable cups in the Japanese Café 
Industry. https://www.greenpeace.org/static/planet4-japan-
stateless/2022/07/5226ce29-disposablecupsinjapanesecafeindustry_en.pdf 

Lee, M. J. (1993). Consumer Culture Reborn. In Consumer Culture Reborn. Routledge. 
https://doi.org/10.4324/9780203359655_chapter_10 

Lingle, B. (2016). Fries! An Illustrated Guide To The World’s Favorite Food. Princeton 
Architectural Press. 

Mahway, A., & Al Fajri, R. A. (2022). Marketing Development Strategy and Innovation 
Empowerment of Robusta Coffee in Baseh Village, Kedungbangteng District, Banyumas 
Regency, Central Java Province. Annual Conference on Community Engagement for 
Peaceful Transformation, 1(1). https://vicon.uin-
suka.ac.id/index.php/accept/article/view/796 

Makki, S. S., & Plummer, C. (2005). Globalization of the Frozen Potato Industry. AgEcon 
Search, 18. https://doi.org/10.22004/ag.econ.59679 

Malini, H. (2021). Gaya Konsumsi dan Perilaku Konsumen Generasi Z di Warung Kopi. 
Prosiding Seminar Nasional SATIESP, 978–602. https://feb.untan.ac.id/wp-
content/uploads/2022/03/5.pdf 

Manzo, J. (2015). “Third-Wave” Coffeehouses as Venues for Sociality: On Encounters Between 
Employees and Customers. Qualitative Report, 20(6), 746–761. 
https://doi.org/10.46743/2160-3715/2015.2141 

Marx, K. (1887). Capital Volume 1, A Critique of Political Economy. Progress Publishers. 
Mas’ud, M., & Wahyuningsih, S. (2022). Statistik Konsumsi Pangan Tahun 2022. In Pusat Data 

dan Sistem Informasi Pertanian, Kementrian Pertanian Republik Indonesia. 
https://satudata.pertanian.go.id/details/publikasi/407 

Masson, M., Delarue, J., Bouillot, S., Sieffermann, J. M., & Blumenthal, D. (2016). Beyond 
sensory characteristics, how can we identify subjective dimensions? A comparison of six 
qualitative methods relative to a case study on coffee cups. Food Quality and Preference, 
47, 156–165. https://doi.org/10.1016/j.foodqual.2015.01.003 

Maulina, P. (2018). Warung Kopi, Masyarakat Virtual, Dan Hiperealitas (Ketika Warung Kopi 
Mengaburkan Batasan Realita). SOURCE : Jurnal Ilmu Komunikasi, 4(1), 26–37. 
https://doi.org/10.35308/source.v4i1.736 

Meisye, S. P., & Muhmin, A. H. (2023). The Influence of Electronic Word of Mouth and Brand 
Image on Purchase Intention in Tuku Coffee Shops the Tangerang Area. Formosa Journal 



 

88 
 

of Sustainable Research, 2(4), 887–898. https://doi.org/10.55927/fjsr.v2i4.3923 
Mertayasa, I. G. A., & Komalawati. (2019). Analisis Menu Dalam Meningkatkan Penjualan 

Makanan Pada Coffee Shop Restoran Puri Saron Denpasar-Bali. Jurnal Ekonomi Dan 
Pariwisata, 14(2), 155–167. 
https://jurnal.undhirabali.ac.id/index.php/sintesa/article/view/820 

Mira, M. D. R. G., Del Curto, B., & Do Nascimento, L. C. P. (2019). Product Design in Plastic 
Materials: The Widespread Application of Plastics in Consumer Goods and Society. 3rd 
International Conference on Environmental Design, October, 3–04. 
https://re.public.polimi.it/handle/11311/1124889 

Morris, J. (2019). Coffee, A Global History. Reaktion Books Ltd. 
Morris, J., & Baldoli, C. (2006). The Cappuccino Conquests. 

http://www.consume.bbk.ac.uk/research/morris.html 
Motoki, K., Takahashi, A., & Spence, C. (2021). Tasting atmospherics: Taste associations with 

colour parameters of coffee shop interiors. Food Quality and Preference, 94(February), 
104315. https://doi.org/10.1016/j.foodqual.2021.104315 

Mujiyono, M., Triyanto, T., & Naam, M. F. (2019). Pengembangan Desain Cenderamata Obyek 
Wisata Kota Semarang Melalui Eksplorasi Ragam Hias Semarangan dalam Gaya 
Kontemporer Sebagai Upaya Peningkatan Industri Kreatif Pariwisata di Kota Semarang. 
Universitas Negeri Semarang. 
https://www.academia.edu/download/58325737/2018__MUJIYONO_CENDERAMATA_
SEMARANG__BUKU_AJAR.pdf 

Murdaniel, R. P. S. (2019). Bussiness Ethic McDonald’s. Jurnal Ilmu Manajemen Terapan, 1(2), 
174–181. https://doi.org/10.31933/JIMT 

Mutahir, A., Chusna, A., Taufiqurrohman, M., & Santoso, J. (2021). Praktik Keruangan dan 
Keterasingan: Studi Warung Kopi Di Kota Purwokerto, Banyumas Jawa Tengah. Jurnal 
Pengembangan Kota, 9(2). https://doi.org/10.14710/jpk.9.2.215-230 

Mutahir, A., Masrukin, M., Rizkidarajat, W., & Taufiqurrohman, M. (2022). Pandemi dan 
Ketimpangan Ruang: Membaca Kanal Youtube Lawan Covid-19. In M. Masrukin, I. 
Santosa, N. Martono, M. Mintarti, & S. Dadan (Eds.), Sosiologi Covid. Rajawali Press. 

Mutaqin, M. A. (2021). Peran Kedai Kopi Sebagai Sarana Interaksi Sosial Anak Muda Kota 
Banjarmasin. OSFPREPRINTS. https://doi.org/10.31219/osf.io/mhr3q 

Nuhdijati, D. E., Sutanto, A., Sumanto, B., & Widyasunu, P. (2020). Income of Robusta Coffee 
Farming on the Western Slope of Mount Slamet of Banyumas Regency Based on Land 
Area Levels. Agrisocionomics: Jurnal Sosial Ekonomi Pertanian, 4(2), 266–273. 
https://doi.org/10.14710/agrisocionomics.v4i2.6319 

Nurhasanah, S., & Dewi, C. (2019). The Emergence of Local Coffee Shop in Indonesia. Journal 
of Transnation American Studies, 6(1), 1–11. 
https://doi.org/https://doi.org/10.22146/rubikon.v6i1.61485 

Ohnuki-Tierney, E. (1993). Rice as Self, Japanese Identities Through Time. Princeton University 
Press. 

Oktaviani, K. (2018). Ngopi Sebagai Gaya Hidup Anak Muda (Studi Pada Pelanggan 
Coffeeshop “Ruang Kopi” Di Kota Bogor). In Repository Universitas Negeri Jakarta. 
Universitas Negeri Jakarta. 

Pamungkas, A. B. (2022). Upaya Pengembangan Potensi Kopi Lokal Melalui Strategi 
Pengelolaan Sumber Daya dan Strategi Pemasaran (Studi Kasus pada Pengolahan Kopi 
Sonya Desa Sunyalangu, Karanglewas, Banyumas) [UIN Profesor Kiai Haji Saifuddin 
Zuhri Purwokerto]. In eprints.uinsaizu.ac.id. https://eprints.uinsaizu.ac.id/17651/ 

Piliang, Y. A., & Jaelani, J. (2018). Teori Budaya Kontemporer, Penjelajahan Tanda & Makna. 
Cantrik Pustaka. 

Pozos-Brewer, R. (2015). Coffee Shops : Exploring Urban Sociability and Social Class in the 
Intersection of Public and Private Space [Swarthmore College]. In Thesis (Issue May). 
https://scholarship.tricolib.brynmawr.edu/handle/10066/16539 

Pramelani, P. (2020). Faktor Ketertarikan Minuman Kopi Kekinian Terhadap Minat Beli 
Konsumen Kalangan Muda. Managament Insight: Jurnal Ilmiah Manajemen, 15(1), 121–
129. https://doi.org/10.33369/insight.15.1.121-129 

Purnomo, B. R., & Munggaran, M. W. (2023). Model Bisnis Sosial Kedai Kopi Ramah 



 

89 
 

Lingkungan di Yogyakarta. Kawistara, 13(2), 202–221. 
https://doi.org/https://doi.org/10.22146/kawistara.79087 

Purnomo, M., Yuliati, Y., Shinta, A., & Riana, F. D. (2021). Developing Coffee Culture Among 
Indonesia’s Middle-Class: A Case Study in a Coffee-Producing Country. Cogent Social 
Sciences, 7(1). https://doi.org/10.1080/23311886.2021.1949808 

Puspa, R., & Hardiyanti, N. Y. (2021). Coffee Culture di Indonesia : Pola Konsumsi Konsumen 
Pengunjung Kafe, Kedai Kopi dan Warung Kopi di Gresik. Jurnal Media Dan Komunikasi, 
2(1), 26. https://doi.org/10.20473/medkom.v2i1.26380 

Rahma, A. (2016). Budaya Minum Kopi di Jawa Abad ke-19 hingga Paruh Pertama Abad ke-20 : 
Gaya Hidup dan Identitas [Universitas Indonesia]. 
https://lib.ui.ac.id/detail?id=20452464&lokasi=lokal 

Rahman, F. (2016). Rijsttafel: Budaya Kuliner di Indonesia Masa Kolonial 1870-1942. Kompas 
Gramedia. 

Ranindyasa, A. N., Santosa, H. P., Setyabudi, D., & Ulfa, N. (2022). Pemaknaan Konsumsi Kopi 
Di Kedai Kopi Independen Bagi Konsumen Anak Muda. Interaksi Online, 10(3), 157–162. 
https://ejournal3.undip.ac.id/index.php/interaksi-online/article/view/34525 

Rastuti, U., Diastuti, H., Sutarmin, S., & Purnomo, W. H. (2019). Perencanaan Peningkatan 
Kapasitas Produksi Tepung Mendoan Instan. CARADDE: Jurnal Pengabdian Kepada 
Masyarakat, 2(2), 174–178. https://doi.org/10.31960/caradde.v2i2.291 

Rehman, D. S.-U. (2014). Usefulness of Green Marketing-Literacy and Purchase Decisions. 
IOSR Journal of Business and Management, 16(9), 20–27. https://doi.org/10.9790/487x-
16922027 

RI, D. P. R. (2008). Undang-Undang Republik Indonesia Nomor 20 Tahun 2008 (UU Nomor 20; 
Issue 1). 

Rianda, S., Njatrijani, R., & Herni, W. (2016). Pelaksanaan Pendaftaran Merek Indikasi 
Geografis Pada Produk Mendoan Banyumas di Pemkab Banyumas. Diponegoro Law 
Journal, 5(4), 1–18. https://doi.org/https://doi.org/10.14710/dlj.2016.13473 

Ritch, E., Brennan, C., & MacLeod, C. (2009). Plastic Bag politics: Modifying Consumer 
Behaviour for Sustainable Development. International Journal of Consumer Studies, 
33(2), 168–174. https://doi.org/10.1111/j.1470-6431.2009.00749.x 

Rizal, M., & J, Y. (2019). Prilaku Generasi Milenial dalam Memilih Warung Kopi (Studi di Kota 
Langsa). Jurnal Manajemen Dan Keuangan, 8(3), 354–365. 
https://doi.org/10.33059/jmk.v8i3.2364 

Romdhoni, M., H, L. B., & Amboningtya, D. (2020). an Awareness and Analysis Consumer 
Perception of Application of Green Marketing Starbucks. Journal of Management, 6(6), 1–
12. 
http://jurnal.unpand.ac.id/index.php/MS/article/view/1517%0Ahttp://jurnal.unpand.
ac.id/index.php/MS/article/viewFile/1517/1476 

Rossi, M., Ethika, D., & Widyarini, I. (2021). Analisis Kepuasan Konsumen Kopi Pada Kedai 
Kopi di Wilayah Purwokerto. Jurnal Ekonomi Pertanian Dan Agribisnis, 5, 878–891. 
https://doi.org/10.21776/ub.jepa.2021.005.03.25 

Said, E. (2003). Orientalism. Penguin Modern Classics. 
Simon, B. (2009). Everything but the Coffee, Learning about America from Starbucks. 

University of California Press. 
sipinter.uinsaizu.ac.id. (2023). Statistik Mahasiswa Periode 2023 Genap. 

sipinter.uinsaizu.zc.id/siakad/home 
Solt, G. (2014). The Untold History of Ramen, How Political Crisis in Japan Spawned a Global 

Food Craze. University of California Press. 
Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta. 
Sumardjo, J., Ali, M., S.J., M. S., Simatupang, G. R. L. L., Dharsono, (Sony Kartika), Rahmanu 

Widayat, Pujiyanto, & Marwati. (2010). ESTETIKA NUSANTARA Orientasi terhadap 
Filsafat, Kebudayaan, Pandangan Masyarakat, dan Paradigma Seni. Isi Press, 1(9), 4–35. 
http://repository.isi-ska.ac.id/978/1/PROSIDING ESTETIKA NUSANTARA.pdf 

Suminto, M. A. (2018). Identitas Kelas dalam Desain Visual Warung Kopi Di Surabaya. Jurnal 
Universitas Airlangga, 1–8. https://repository.unair.ac.id/80099/ 

Swanson, T. (2023). Latte Art Lab: The 4 Basic Latte Art Patterns. Theheartybrew.Com. 



 

90 
 

https://theheartybrew.com/4-basic-latte-art-patterns/ 
Taufiqurrohman, M. (2018). Frantz Fanon Kebudayaan dan Kekuasaan. Resist Book. 
Teixeira, L. de V. (2019). The Consumption of Experiences in Specialty Coffee Shops. In Coffee 

Consumption and Industry Strategies in Brazil: A Volume in the Consumer Science and 
Strategic Marketing Series. Elsevier Inc. https://doi.org/10.1016/B978-0-12-814721-
4.00010-X 

Tiara, H. (2022). Study of Consumers’ Attitude Towards The Use Of English Language For The 
Coffee Shop’s Name and Their Drink Menus in Padang [Universitas Andalas]. 
http://scholar.unand.ac.id/117002/ 

Tintiangko, J., & Soriano, C. R. (2020). Coworking Spaces in the Global South: Local 
Articulations and Imaginaries. Journal of Urban Technology, 27(1), 67–85. 
https://doi.org/10.1080/10630732.2019.1696144 

Toffin. (2020). 2020 Brewing in Indonesia: Insights for Successful Coffee Shop Business. 
https://doi.org/10.1162/99608f92.34d1d59e 

Traore, T. M., Wilson, N. L. W., & Fields, D. (2018). What Explains Specialty Coffee Quality 
Scores and Prices: A Case Study From the Cup of Excellence Program. Journal of 
Agricultural and Applied Economics, 50(3), 349–368. 
https://doi.org/10.1017/aae.2018.5 

uda.unsoed.ac.id. (2023). Jumlah Mahasiswa Aktif Per Fakultas. uda.unsoed.ac.id 
Ulita, N. (2019). Tinjauan Warna pada Visual Branding Warung Kopi Lokal. Dimensi DKV, 4(1), 

205–223. https://bit.ly/2ReZenc 
Vasques, D. (2022). Coffee Creme Brulee The Perfect Dessert For Coffee Lovers. Elmeson-

Santafe.Com. https://elmeson-santafe.com/coffee-creme-brulee-the-perfect-dessert-
for-coffee-lovers/ 

Veblen, T. (1899). The Theory of the Leisure Class. Macmillian. 
Verianty, W. A. (2022). Profil PT Indolakto, Perusahaan Top 3 Industri Susu di Indonesia. 

Liputan6.Com. https://www.liputan6.com/hot/read/5154749/profil-pt-indolakto-
perusahaan-top-3-industri-susu-di-indonesia?page=3 

Wardhianna, S., Wulan, T. R., & Dadan, S. (2021). Perilaku Remaja Menghadapi Pandemi 
Covid-19 di Kota Purwokerto. Prosiding Seminar Nasional Dan Call for Papers 
“Pengembangan Sumber Daya Perdesaan Dan Kearifan Lokal Berkelanjutan XI,” 268–275. 

Wijaya, L., & Rizka, L. A. (2021). Studi Brand Positioning Toko Kopi Kekinian di Indonesia. E-
Qien, 8(3), 130–139. 

Wijayanti, B. W. (2018). Eksistensi Bahasa Indonesia Pada Industri Kuliner Kota Malang. 
Kongres Bahasa Indonesia, 1–13. http://repositori.kemdikbud.go.id/id/eprint/10312 

Windyastika, L., & Priyatmoko, H. (2020). Lidah Pribumi Bergoyang: Rijsttafel dan Gaya 
Hidup Elite Jawa di Vorstenlanden 1900-1442. Bandar Maulana Jurnal Sejarah Dan 
Budaya, 25(1), 14–22. https://e-
journal.usd.ac.id/index.php/BandarMaulana/article/view/3663 

Yeetin, P., & Buakaew, J. (2018). Kopi Coffee Shops: Political Interaction Spaces for Trang 
locals. Kasetsart Journal of Social Sciences, 39(2), 284–290. 
https://doi.org/10.1016/j.kjss.2018.05.001 

Yuliandri, M. T. (2023). otten signature.pdf. Ottencoffee.Co.Id. 
https://ottencoffee.co.id/majalah/signature-yang-harus-ada-di-kedai-kopi 

Zaman, S. (2017). Pola Konsumtif Masyarakat Urban Dalam Perspektif Semiotik Dan Budaya. 
Paradigma, Jurnal Kajian Budaya, 7(1), 40. 
https://doi.org/10.17510/paradigma.v7i1.138 

Zulaiha, E. (2017). Tafsir Kontemporer: Metodologi, Paradigma dan Standar Validitasnya. 
Wawasan: Jurnal Ilmiah Agama Dan Sosial Budaya, 2(1), 81–94. 
https://doi.org/10.15575/jw.v2i1.780 

Zulestari, A., Ciptadi, W., & Susanto, A. (2017). Kajian Tipologi Ruang Dalam Warung Kopi 
(Warkop) Tradisional di Koridor Jalan Tanjungpura Pontianak. Jurnal Publikasi Ilmiah, 
12(1), 1–19. https://ejurnal.polnep.ac.id/index.php/vokasi/article/view/21 

 
 


