CHAPTER V
COCLUSION AND SUGESSTION

5.1 Conclusion

The analysis revealed six types of expressive speech acts utilized in the videos, with
attitude being the most frequent, constituting over 57% of the utterances. This indicates a
notable trend where the reactors predominantly express their feelings of dislike or
disagreement, particularly when faced with challenges such as consuming spicy or unusual
foods.

Furthermore, the findings illustrate the other expressive speech acts such as wishing,
apologizing, congratulating, and thanking, albeit to varying degrees. Notably, there was a
complete absence of greeting utterances within the sampled videos, the reason of that is
because in this YouTube content, it is mostly focus on what reactors said and also most of the
videos immediately get straight to the challenge or content.

In conclusion, the research sheds light on the dynamics of expressive speech acts
within the context of React media's People vs. Food YouTube channel. These findings
contribute to a deeper understanding of linguistic behavior and communication patterns
within online media content, thereby enriching scholarly discourse in the field of linguistics
and media studies.

5.2 Suggestion

The researcher suggests that:

1. In the future people need to learn about expressive speech act because it is very important
to understand other people context or meaning when the uttered something, with
understanding expressive speech act, people will get more awareness in understanding
speakers context.

2. For the future researcher, it is suggested that they conduct their research in YouTube
platform because most of the researcher’s research object came from a movie, and also other

researcher can use other theory for example Yule’s theory on expressive speech act.
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