
THESIS  

 

 

THE INFLUENCE OF INFLUENCER MARKETING AND 

AFFILIATE MARKETING ON PURCHASE INTENTION MS 

GLOW ON THE TIKTOK PLATFORM WITH ONLINE 

CUSTOMER REVIEW AS A MEDIATING VARIABLE  

 

 

 

 

 

 

 

 

 

 

By: 

SARAH SALSABILA 

NIM C1H020015 

 

 

 

 

 

 

 

MINISTRY OF RESEARCH TECHNOLOGY AND HIGHER 

EDUCATION GENERAL SOEDIRMAN UNIVERSITY 

FACULTY OF ECONOMICS AND BUSINESS 

INTERNATIONAL MANAGEMENT 

2024 

https://www.google.co.id/url?sa=i&rct=j&q&esrc=s&source=images&cd&cad=rja&uact=8&ved=0ahUKEwjVj4uS6vnYAhVIMI8KHXhXA_gQjRwIBw&url=https://commons.wikimedia.org/wiki/File:Logo-unsoed-2017-warna.png&psig=AOvVaw0_arRrr67Abh4uixLkS2v3&ust=1517200263282460

	THESIS

