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CHAPTER V
CONCLUSION AND SUGGESTION

Conclusion

Based on the results that have been obtained based on the previous
chapter, it can be concluded that many tourist village websites promote their
tourist attractions as an option forstourists to choose tourist destinations.
However, the informatien“provided is only mn“Indonesian, and does not add
English. Therefore; because there is no English on.the website, foreign
tourists cannot understand the contents of the website. With.an English-based

website, iti€an help a-tourist village become better known to foreign tourists.

Even though .there were no- many foreign —tourists \visiting in
Purwokerto, ‘the job training in delivering /information-is, still carried out
indirectly and-writing using two, languages;.JIndohesian-and English. The
translated delivery information was done by reading the.eontents on the text
available on the websites-and making-an.English-version to provide several
information about” spots and-facilities—in~a tourism village. While the
translated delivering‘information is done by translating it, it can be delivered

to foreign tourists who come, will‘er have-visited at the tourism village.

Suggestions
Based on the results of the implementation of the author’s job training,
there are several suggestion of for the website maker in improving the

content of website to make visitors understand such as:

1. Providing the picture and description about facilities in Pagubugan
Melung.

2. Providing more information about Desa wisata Melung.
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