74

DAFTAR PUSTAKA

Aggestam, M. (2007). Art-entrepreneurship in the Scandinavian music industry.
Entrepreneurship in the Creative Industries: An International Perspective,
30-54.

Alhyari, S., Alazab, M., Venkatraman, S., Alazab, M., & Alazab, A. (2013).
Performance evaluation of e-government services using balanced scorecard:
An empirical study in Jordan. Benchmarking, 20(4), 512-536.
https://doi.org/10.1108/B1J-08-2011-0063

Alipour, F., Idris, K., Ismail, I. A., Uli, J. A., & Karimi, R. (2011). Learning
organization and organizational performance: Mediation role of
intrapreneurship. European Journal of Social Sciences, 21(4), 547-555.

Alvarez, S. A., & Busenitz, L. W. (2001). The entrepreneurship of resource-based
theory. Journal of Management, 27(6), 755-775.
https://doi.org/10.1177/014920630102700609

Amabile, T. M. (1988). From individual creativity to organizational innovation. In
Innovation: A cross-disciplinary perspective. (pp. 139-166). Norwegian
University Press.

Amabile, T. M. (1997). Entrepreneurial Creativity Through Motivational Synergy.
Journal of Creative Behavior 31, 1, 18-26.

Ambarwati, S. (2023). Menparekraf: Sektor ekraf sumbang Rp1.300 T kepada PDB
nasional. https://www.antaranews.com/berita/3790389/menparekraf-sektor-
ekraf-sumbang-rp1300-t-kepada-pdb-nasional

Asare, R., Akuffobea, M., Quaye, W., & Atta-Antwi, K. (2015). Characteristics of
micro, small and medium enterprises in Ghana: gender and implications for
economic growth. African Journal of Science, Technology, Innovation and
Development, 7(1), 26-35. https://doi.org/10.1080/20421338.2014.979651

Aysa, . R. (2020). Strategi Pengembangan Ekonomi Kreatif di Era Digital. Jurnal
At-Tamwil: Kajian Ekonomi Syariah, 2(2), 121-138.
https://doi.org/10.33367/at.v2i2.1337

Barney, J. B. (1986). Strategic Factor Markets: Expectations, Luck, and Business
Strategy. Management Science, 32(10), 1231-1241.
http://www.jstor.org/stable/2631697

Berawi, M. A., Suwartha, N., Asvial, M., Harwahyu, R., Suryanegara, M.,
Setiawan, E. A., Surjandari, I., Zagloel, T. Y. M., & Maknun, 1. J. (2020).
Digital Innovation: Creating Competitive Advantages. International Journal
of Technology, 11(6), 1076-1080. https://doi.org/10.14716/ijtech.v11i6.4581

Bujor, A., & Avasilcai, S. (2016). The Creative Entrepreneur: A Framework of
Analysis. Procedia - Social and Behavioral Sciences, 221, 21-28.



75

https://doi.org/10.1016/j.sbspro.2016.05.086

Cavusgil, S. T., & Zou, S. (1994). Marketing Strategy-Performance Relationship:
An Investigation of the Empirical Link in Export Market Ventures. Journal of
Marketing, 58(1), 1-21. https://doi.org/10.2307/1252247

Chang-Mufioz, E., Mercado-Caruso, N., Gazabon, D. O., Segarra-Ofia, M., &
Osorio, S. N. (2022). Product or process innovation? The dilemma for
exporting SMEs in emerging economies: the case of the Colombian Caribbean.
Procedia Computer Science, 198, 620—625.

Coates, T. T., & McDermott, C. M. (2002). An exploratory analysis of new
competencies: A resource based view perspective. Journal of Operations
Management, 20(5), 435-450. https://doi.org/10.1016/S0272-6963(02)00023-
2

Damanpour, F., & Gopalakrishnan, S. (2001). The Dynamics of the Adoption of
Product and Process Innovations in Organizations. Journal of Management
Studies, 38, 45-65. https://doi.org/10.1111/1467-6486.00227

Damanpour, F., Walker, R. M., & Avellaneda, C. N. (2009). Combinative Effects
of Innovation Types and Organizational Performance: A Longitudinal Study
of Service Organizations. Journal of Management Studies, 46(4), 650-675.
https://econpapers.repec.org/RePEc:bla:jomstd:v:46:y:2009:i:4:p:650-675

Demirkan, H., Spohrer, J. C., & Welser, J. J. (2016). Digital Innovation and
Strategic Transformation. IT Professional, 18(6), 14-18.
https://doi.org/10.1109/MITP.2016.115

Deshpandé, R., Farley, J. U., & Webster, F. E. (1993). Corporate Culture, Customer
Orientation, and Innovativeness in Japanese Firms: A Quadrad Analysis.
Journal of Marketing, 57(1), 23-37. https://doi.org/10.2307/1252055

Direktorat. (2023). KEMENDIKBUDRISTEK AMBIL PERAN DALAM
TRANSFORMASI UMKM INDONESIA.
https://www.vokasi.kemdikbud.go.id/read/b/kemendikbudristek-ambil-peran-
dalam-transformasi-umkm-indonesia

Dismawan, R. (2014). Pengaruh Kreativitas Produk Dan Inovasi Produk Terhadap
Keunggulan Bersaing Produk Kue Soes Pada Toko Kue Soes Merdeka Di Jl.
Merdeka No. 25 Bandung Rangga. Jurnal Manajemen Ekonomi Univeersitas
Komputer Indonesia, 25, 6.
https://elib.unikom.ac.id/files/disk1/650/jbptunikompp-gdl-ranggadism-
32497-10-unikom_r-f.pdf

DIY. (2023). Ekonomi Kreatif Berbasis Budaya, Industri Masa Depan.
https://jogjaprov.go.id/berita/ekonomi-kreatif-berbasis-budaya-industri-
masa-depan

Doh, S., & Kim, B. (2014). Government support for SME innovations in the
regional industries: The case of government financial support program in



76

South Korea. Research Policy, 43(9), 1557-1569.
https://doi.org/https://doi.org/10.1016/j.respol.2014.05.001

Dosi, G. (1988). The Nature of the Innovation Process. In G. Dosi, C. Freeman, R.
Nelson, G. Silverberg, & L. Soete (Eds.). Technical Change and Economic
Theory.
https://www.scirp.org/reference/ReferencesPapers?Referencel D=1249958

Duygulu, E., Ozeren, E., Isildar, P., & Appolloni, A. (2016). The Sustainable
Strategy for Small and Medium Sized Enterprises: The Relationship between
Mission Statements and Performance. In Sustainability (Vol. 8, Issue 7).
https://doi.org/10.3390/su8070698

Edquist, C., Hommen, L., & Mckelvey, M. (2001). Innovation and Employment:
Process Versus Product Innovation. https://doi.org/10.4337/9781843762874

Eidhoff, A, Stief, S., Voeth, M., & Gundlach, S. (2016). Drivers of Digital Product
Innovation in Firms: An Empirical Study of Technological, Organizational,
and Environmental Factors. World Academy of Science, 10(6), 1759-1763.
http://www.waset.org/publications/10004590

Fichman, R. G., Dos Santos, B. L., & Zheng, Z. (2014). Digital innovation as a
fundamental and powerful concept in the information systems curriculum. MIS
Quarterly: ~ Management Information  Systems, 38(2), 329-353.
https://doi.org/10.25300/misq/2014/38.2.01

Fillis, 1., & McAuley, A. (2000). Modeling and Measuring Creativity at the
Interface. Journal of Marketing Theory and Practice, 8(2), 8-17.
http://www.jstor.org/stable/40469989

Florido, J. S. V., Adame, M. G., & Tagle, M. A. O. (2015). Financial Strategies, the
Professional Development of Employers and Performance of sme’s
(AGUASCALIENTES Case). Procedia - Social and Behavioral Sciences,
174, 768-775. https://doi.org/https://doi.org/10.1016/j.sbspro.2015.01.613

Ganzer, P. P., Chais, C., & Olea, P. M. (2017). Product, process, marketing and
organizational innovation in industries of the flat knitting sector. RAI Revista
de Administracéo e Inovacéo, 14(4), 321-332.
https://doi.org/10.1016/j.rai.2017.07.002

Garengo, P., Biazzo, S., & Bititci, U. S. (2005). Performance measurement systems
in SMEs: A review for a research agenda. International Journal of
Management  Reviews, 7(1), 25-47. https://doi.org/10.1111/].1468-
2370.2005.00105.x

George, J. M. (2008). Creativity in organizations. In The Academy of Management
annals, Vol. 1 (pp. 439-477). Taylor & Francis Group/Lawrence Erlbaum
Associates.

Haryo Limanseto. (2023). Menko Airlangga: Potensi UMKM Menjadi Modal
Dalam Ekosistem Pengembangan Ekonomi.



77

https://www.ekon.go.id/publikasi/detail/5047/menko-airlangga-potensi-
umkm-menjadi-modal-dalam-ekosistem-pengembangan-ekonomi

Herison, R. (2024). The Impact of Creativity , Work Motivation , and
Entrepreneurial Commitment on Business Performance in Indonesian
Specialty Food Industry. 4, 87-107.

Hogeforster, M. (2014). Future Challenges for Innovations in SMEs in the Baltic
Sea Region. Procedia - Social and Behavioral Sciences, 110, 241-250.
https://doi.org/https://doi.org/10.1016/j.sbspro.2013.12.867

Howkins, J. (2002). The creative economy: How people make money from ideas.
Penguin UK.

Huang, C.-J., & Liu, C. (2005). Exploration for the relationship between innovation,
IT and performance. Journal of Intellectual Capital, 6, 237-252.
https://doi.org/10.1108/14691930510592825

Im, S., Montoya, M. M., & Workman, J. P. (2013). Antecedents and Consequences
of Creativity in Product Innovation Teams. Journal of Product Innovation
Management, 30, 170-185.
https://api.semanticscholar.org/CorpusiD:8038472

Joe Tidd, John Bessant, K. P. (2005). Managing Innovation: Integrating
technological, market and organizational change. 3rd Edition. John Wiley.

Johannisson, B. (2011a). Towards a practice theory of entrepreneuring. Small
Business Economics, 36(2), 135-150. https://doi.org/10.1007/s11187-009-
9212-8

Johannisson, B. (2011b). Towards a practice theory of entrepreneuring. Small
Business Economics, 36(2), 135-150. https://doi.org/10.1007/s11187-009-
9212-8

Kamilla, T., Arumsari, H., Nugraha, N. N., & Prasetiyo, B. (2023). Strategi
Pemasaran Serta Peran Kreativitas dan Inovasi dalam Pengembangan Produk
Mouku  Cimahi. Jurnal  Pemberdayaan  Ekonomi, 2(1), 1-8.
https://doi.org/10.35912/jpe.v2i1.1323

Keller, R. T. (2006). Transformational leadership, initiating structure, and
substitutes for leadership: A longitudinal study of research and development
project team performance. Ournal of Applied Psychology, 91(1), 202-210.
https://psycnet.apa.org/doi/10.1037/0021-9010.91.1.202

KEMENPAREKRAF. (2022). Rancangan Strategis Kementerian Pariwisata &
Ekonomi Kreatif/Badan Pariwisata dan Ekonomi Kreatif 2020-2024.
https://tasransel.kemenparekraf.go.id/rancangan-strategis-kementerian-
pariwisata-and-ekonomi-kreatifbadan-pariwisata-dan-ekonomi-kreatif-2020-
2024/show

Khedhaouria, A., Gurau, C., & Torres, O. (2014). Creativity, self-efficacy, and



78

small-firm performance: The mediating role of entrepreneurial orientation.
Small Business Economics, 44, 485-504. https://doi.org/10.1007/s11187-014-
9608-y

Khin, S., & Ho, T. C. F. (2020). Digital technology, digital capability and
organizational performance. International Journal of Innovation Science,
11(2), 177-195. https://doi.org/10.1108/1J1S-08-2018-0083

Khoiriyah, U., Isfandayani, 1., & Tirtajaya, M. D. (2022). Peran Generasi Z Dalam
Penguatan Ekonomi Kreatif. Devosi, 3(2), 6-14.
https://doi.org/10.33558/devosi.v3i2.4580

Kraus, S., Vonmetz, K., Bullini Orlandi, L., Zardini, A., & Rossignoli, C. (2023).
Digital entrepreneurship: The role of entrepreneurial orientation and
digitalization for disruptive innovation. Technological Forecasting and Social
Change, 193(July 2022), 122638.
https://doi.org/10.1016/j.techfore.2023.122638

kusdiarni, yuli yuli. (2019). P Personal Creativity Effect on Business Performance
With Entrepreneurial Orientation As Intervening Variables in Embroidery
Industry Enterprises in Aceh. Advances in Social Sciences Research Journal,
6(7), 189-197. https://doi.org/10.14738/assrj.67.6764

Lahindah, L., Sudirman, I. D., Bahri, R. S., & Rahmatillah, 1. (2020). Facing the
new normal by increasing company performance with orientation on
innovation, entrepreneurship and creativity. Management Science Letters,
10(16), 4033-4038. https://doi.org/10.5267/j.msl.2020.7.006

Lestari, S. D., Leon, F. M., Widyastuti, S., Brabo, N. A., & Putra, A. H. P. K.
(2020). Antecedents and consequences of innovation and business strategy on
performance and competitive advantage of SMEs. Journal of Asian Finance,
Economics and Business, 7, 365-378.
https://doi.org/10.13106/JAFEB.2020.VOL7.N0O6.365

Lin, J., & Svetina Nabergoj, A. (2014). A Resource-Based View of Entrepreneurial
Creativity and Its Implications to Entrepreneurship Education. Economic and
Business Review, 16(2). https://doi.org/10.15458/2335-4216.1277

Marlina. (2019). Pengaruh Orientasi Pasar, Inovasi Produk Dan Kreativitas Pelaku
Usaha Terhadap Kinerja Pemasaran Pada Umkm ( Studi Pada Umkm Di Kota
Makassar ) Skripsi. Angewandte Chemie International Edition, 6(11), 951—
952., 13(April), 15-38.

Martinez-Ros, E., & Labeaga, J. M. (2009). Product and process innovation:
Persistence and complementarities. European Management Review, 6(1), 64—
75. https://doi.org/10.1057/emr.2009.4

Mayasari, A. (2023). Peran Transformasi Digital dan Inovasi Terhadap Kinerja
Organisasi Pada Sekolah Yayasan Marsudirini Cabang Yogyakarta. Journal
on Education, 5(4), 16659-16672. https://doi.org/10.31004/joe.v5i4.2845



79

McNally, R. C., Cavusgil, E., & Calantone, R. J. (2010). Product Innovativeness
Dimensions and Their Relationships with Product Advantage, Product
Financial Performance, and Project Protocol. Journal of Product Innovation
Management, 27(7), 991-1006. https://doi.org/https://doi.org/10.1111/j.1540-
5885.2010.00766.x

Mosakowski, E. (1998). Entrepreneurial Resources, Organizational Choices, and
Competitive ~ Outcomes.  Organization  Science, 9(6), 625-643.
http://www.jstor.org/stable/2640246

Mujanah, S., Ardiana, I. D. K. R., Nugroho, R., Candraningrat, Fianto, A. Y. A., &
Arif, D. (2022). Critical thinking and creativity of msmes in improving
business performance during the covid-19 pandemic. Uncertain Supply Chain
Management, 10(1), 19-28. https://doi.org/10.5267/j.uscm.2021.10.014

Munizu, M., & Hamid, N. (2018). Mediation effect of innovation on the
relationship between creativity with business performance at furniture industry
in Indonesia. Quality - Access to Success, 19(165), 98-102.

Murwatiningsih, Oktarina, N., & Witiastuti, R. (2019). The development of
business creativity, business superiority, and entrepreneurship network to
improve business performance. International Journal of Business and Society,
20(2), 743-754.

Nambisan, S. (2017). Digital Entrepreneurship: Toward a Digital Technology
Perspective of Entrepreneurship. Entrepreneurship: Theory and Practice,
41(6), 1029-1055. https://doi.org/10.1111/etap.12254

Nambisan, S., Lyytinen, K., Majchrzak, A., & Song, M. (2017). Digital innovation
management: Reinventing innovation management research in a digital world.
MIS Quarterly: Management Information Systems, 41(1), 223-238.
https://doi.org/10.25300/M1SQ/2017/41:1.03

Naranjo-Valencia, J. C., Jiménez-Jiménez, D., & Sanz-Valle, R. (2016). Studying
the links between organizational culture, innovation, and performance in
Spanish companies. Revista Latinoamericana de Psicologia, 48(1), 30-41.
https://doi.org/https://doi.org/10.1016/j.rlp.2015.09.009

Nida, H., & SE, MSi, D. M. I. (2022). Pengaruh Orientasi Pasar Dan Kreativitas
Produk Terhadap Kinerja Pemasaran Dengan Inovasi Sebagai Variabel
Intervening  (Studi Kasus Pada Usaha Batik di Kota Solo). 94.
http://eprints.ums.ac.id/102832/

Nur Aryanti, A., Permata Rahmi, P., Hendrayati, H., & Rahayu, A. (2023). Industri
kreatif unggul melalui strategi inovasi dan pentahelix collaboration:langkah
pemulihan bisnis di covid19. Jurnal Ekonomi, Keuangan Dan Manajemen,
19(1), 163-177.

OECD. (1997). Proposed Guidelines for Collecting and Interpreting Technological
Innovation Data: Oslo Manual, The Measurement of Scientific and



80

Technological Activities. In OECD Publishing. OECD Publishing.
https://www.oecd-ilibrary.org/docserver/9789264192263-
en.pdf?expires=1711522365&id=id&accname=guest&checksum=78E895FC
08191DAF1646A52896A106EB

OECD. (2005). Oslo Manual: Guidelines for Collecting and Interpreting
Innovation Data (3rd Editio). OECD Publishing.
https://doi.org/10.1787/9789264013100-en

Oldham, G. R., & Cummings, A. (1996). Employee creativity: Personal and
contextual factors at work. Academy of Management Journal, 39(3), 607—634.
https://doi.org/10.2307/256657

Ozkaya, H. E., Droge, C., Hult, G. T. M., Calantone, R., & Ozkaya, E. Y. (2015).
Market orientation, knowledge competence, and innovation. International
Journal of Research in Marketing, 32, 309-318.
https://api.semanticscholar.org/CorpusiD:15957068

Pradana, B. G. V., & Mayasari, A. (2023). Digital Transformation: The Role of the
Big Five Personality Traits. Jurnal Pendidikan Ekonomi Dan Bisnis (JPEB),
11(01 SE-Articles). https://doi.org/10.21009/JPEB.011.1.6

Quinton, S., Canhoto, A., Molinillo, S., Pera, R., & Budhathoki, T. (2018).
Conceptualising a digital orientation: antecedents of supporting SME
performance in the digital economy. Journal of Strategic Marketing, 26(5),
427-439. https://doi.org/10.1080/0965254X.2016.1258004

Reichstein, T., & Salter, A. (2006). Investigating the Sources of Process Innovation
Among UK Manufacturing Firms. Industrial and Corporate Change, 15, 653
682. https://doi.org/10.1093/icc/dtl014

Rice, R. E., & Rogers, E. M. (1980). Reinvention in the Innovation Process.
Knowledge, 1(4), 499-514. https://doi.org/10.1177/107554708000100402

Rogers, M. (1998). The Definition and Measurement of Innovation. Melbourne
Institute: ~ Applied Economic &  Social  Research, N0.10/98.
https://melbourneinstitute.unimelb.edu.au/publications/working-
papers/search/result?paper=2155929

Romli, M. E. (2019). Kreativitas dan Inovasi Dalam Pemasaran Untuk
Mempertahankan dan Mengembangkan Kinerja Merek. Jurnal Media Wahana
Ekonomika, 16(3), 218. https://doi.org/10.31851/jmwe.v16i3.3422

Salem, S., & Beduk, A. (2021). The Effect of Creativity and Innovation on
Entrepreneurship. In International Journal of Academic Management Science
Research (IJAMSR) (Vol. 5). www.ijeais.org/ijamsr

Santika, E. F. (2023). Ini Jumlah Pekerja Ekonomi Kreatif di Indonesia, Terbanyak
dari  Kuliner. https://databoks.katadata.co.id/datapublish/2023/05/10/ini-
jumlah-pekerja-ekonomi-kreatif-di-indonesia-terbanyak-dari-kuliner



81

Sariwulan, T., Suparno, S., Disman, D., Ahman, E., & Suwatno, S. (2020).
Entrepreneurial Performance: The Role of Literacy and Skills. Journal of
Asian  Finance, Economics and Business, 7(11), 269-280.
https://doi.org/10.13106/jafeb.2020.vol7.n011.269

Schumpeter, J. A. (1983). The Theory of Economic Development: An Inquiry Into
Profits, Capital, Credit, Interest, and the Business Cycle. Transaction Books.
https://books.google.co.id/books?id=-0ZwWcOGeOwC

Scott, M. (2012). Cultural entrepreneurs, cultural entrepreneurship: Music
producers mobilising and converting Bourdieu’s alternative capitals. Poetics,
40(3), 237-255. https://doi.org/10.1016/j.poetic.2012.03.002

Sephia, S., Ardiansyah, T., Manajemen, J., Ekonomi, F., & Jakarta, U. T. (2023).
Analisis Pengaruh Kreativitas Dan Inovasi Terhadap Kesuksesan Wirausaha
Di Indonesia. 4(2), 2023.

Setiawan, A. (2022). Menparekraf: UMKM Berperan Besar Topang Sektor Ekraf
di Tengah Tantangan Ekonomi.
https://wonderfulimages.kemenparekraf.go.id/read/908/menparekraf-umkm-
berperan-besar-topang-sektor-ekraf-di-tengah-tantangan-ekonomi

Shaw, G. (2014). Entrepreneurial cultures and small business enterprises in tourism.
The Wiley Blackwell Companion to Tourism, 2(4), 120-131.
https://doi.org/10.1002/9781118474648.ch9

Sijabat, E. A. S., Nimran, U., Utami, H. N., & Prasetya, A. (2020). Ambidextrous
Innovation in Mediating Entrepreneurial Creativity on Firm Performance and
Competitive Advantage. Journal of Asian Finance, Economics and Business,
7(11), 737-746. https://doi.org/10.13106/jafeb.2020.vol7.n011.737

Singh, R. K., Garg, S. K., & Deshmukh, S. G. (2008). Strategy development by
SMEs for competitiveness: a review. Benchmarking: An International
Journal, 15(5), 525-547. https://doi.org/10.1108/14635770810903132

Soegiastuti, J., & ayatin, M. (2020). The Effect of Entrepreneurial Creativity and
Innovation Determination on SME Entrepreneurship Performance in
Semarang. International Journal of Economics and Management Studies,
7(7), 20-24. https://doi.org/10.14445/23939125/ijems-v7i7p104

Sok, P., O’Cass, A., & Sok, K. M. (2013). Achieving superior SME performance:
Overarching role of marketing, innovation, and learning capabilities.
Australasian Marketing Journal (AMJ), 21(3), 161-167.
https://doi.org/https://doi.org/10.1016/j.ausmj.2013.04.001

Sprong, N., Driessen, P. H., Hillebrand, B., & Molner, S. (2021). Market
innovation: A literature review and new research directions. Journal of
Business Research, 123(438), 450-462.
https://doi.org/10.1016/j.jbusres.2020.09.057

Sugiarto, E. C. (2018). Ekonomi Kreatif Masa Depan Indonesia.



82

https://setkab.go.id/ekonomi-kreatif-masa-depan-indonesia/

Sulaeman, 1. (2022). Pengaruh Kreativitas Dan Inovasi Produk Terhadap Kemajuan
Usaha Pada Roemah Brownies Gemirasary Bandung. Jurnal Penelitian Dan
Pengabdian Kepada Masyarakat (JPPM), 2(3), 551.
https://doi.org/10.24198/jppm.v2i3.39322

Suryana. (2003). Kewirausahaan, Pedoman Praktis, Kiat dan Proses Menunju
Sukses (Edisi Revi). Jakarta : Salemba Empat.

Van Looy, A., & Shafagatova, A. (2016). Business process performance
measurement: a structured literature review of indicators, measures and
metrics. SpringerPlus, 5(1), 1797. https://doi.org/10.1186/s40064-016-3498-1

Venkataraman, A. H. V.de V. and D. E. P. and R. G. and S. (1999). The innovation
journey. https://api.semanticscholar.org/CorpusiD:110414460

von Briel, F. (2018). The future of omnichannel retail: A four-stage Delphi study.
Technological Forecasting and Social Change, 132(August 2016), 217-229.
https://doi.org/10.1016/j.techfore.2018.02.004

Watson, T. J. (2013). Entrepreneurial action and the Euro-American social science
tradition: Pragmatism, realism and looking beyond ‘“the entrepreneur.”
Entrepreneurship  and  Regional Development, 25(1-2), 16-33.
https://doi.org/10.1080/08985626.2012.754267

Weinzimmer, L., Michel, E. J., & Franczak, J. (2011). Creativity and firm-level
performance: The mediating effects of action orientation. Journal of
Managerial Issues, 23, 62-82.

Wernerfelt, B. (1984). A resource-based view of the firm. Strategic Management
Journal, 5(2), 171-180.
https://doi.org/https://doi.org/10.1002/smj.4250050207

Widiarta, P. G. K., Mahardika, I. P. D., Nugraha, N. A. S., Tintara, . D. G. W., &
Yasa, N. N. K. (2020). Peran Inovasi Produk Memediasi Orientasi Teknologi
Terhadap Keunggulan Bersaing. E-Jurnal Ekonomi Dan Bisnis Universitas
Udayana, 2, 199. https://doi.org/10.24843/eeb.2020.v09.i102.p05

Wijayanto, A., & Sanaji. (2021). The Role of Marketing Innovation Mediation on
The Influence of Organizational Creativity on Marketing Performance During
The Covid-19 Pandemic Study on MSMEs Incorporated in Bojonegoro
APMMIK. llomata International Journal of Management, 2(3), 142-153.
https://doi.org/10.52728/ijjm.v2i3.255

Xu, G., Hou, G., & Zhang, J. (2022). Digital Sustainable Entrepreneurship: A
Digital Capability Perspective through Digital Innovation Orientation for
Social and Environmental Value Creation. Sustainability (Switzerland),
14(18). https://doi.org/10.3390/su141811222

Yoo, Y., Henfridsson, O., & Lyytinen, K. (2010). The new organizing logic of



83

digital innovation: An agenda for information systems research. Information
Systems Research, 21(4), 724-735. https://doi.org/10.1287/isre.1100.0322

Yoo, Y., Lyytinen, K., Boland, R., & Berente, N. (2010). The Next Wave of Digital
Innovation: Opportunities and Challenges: A Report on the Research
Workshop “Digital Challenges in Innovation Research.” SSRN Electronic
Journal. https://doi.org/10.2139/ssrn.1622170

Zairis, A. (2020). The Effective Use of Digital Technology by SMEs (pp. 244-255).
https://doi.org/10.4018/978-1-7998-3648-3.ch014



