
.:::UPT PERPUSTAKAAN UNSOED DIGITAL COLLECTIONS:::.

76 

 

 

DAFTAR PUSTAKA 

Aaker, David A., and Kevin Lane Keller. 1990. Consumer Evaluations of Brand 

Extensions. Journal of Marketing. Vol. 54. January.  

 

__________________________________. 1997. Consumer Evaluations of Brand 

Extentions. Journal of Marketing. Vol. 69. January. 

 

Anderson, Eugene W, Claes Fornell, and Donald R. Lechman. 1994. Consumer 

Satisfaction, Market Share and Profitability Finding from Sweden, New 

York. Journal of Marketing. Vol 58. pp. 53 – 66. 

 

Andreassen, Tor Wallin. 1994. Satisfaction, Loyalty and Reputation as Indicators 

of Customer Orientation in the Public Sector. International Journal of 

Public Sector Management. Vol. 7. No. 2. 

 

Anoraga, Pandji. 2000, Manajemen Bisnis. PT. Rineka Cipta. Jakarta. 

Asih, Nofitry. 2009. Hubungan Penilaian Cita Rasa Makanan Dan Reaksi Obat 

Dengan Daya Terima Makanan Lunak Pada Pasien Tuberkulosis Paru Di 

RSUP. Dr Hasan Sadikin Bandung. Karya Tulis Ilmiah Jurusan Gizi. 

Politeknik Kesehatan. Bandung. 

 

Brown, Tom J., and Peter A. Dacin. 1997. The company and the Product: 

Corporate Associations and Consumer Product Responses.Journal of 

Marketing. January. pp. 68-84. 

 

Doney, P.M., and Cannon, J.P., 1997.An Examination of the Nature of Trust in 

Buyer-Seller Relationships. Journal of Marketing.Vol. 61. No.2. pp. 35-

51. 

 

Drummond, K.E.,& Brefere L.M., 2010. Nutrition for Foodservice and Culinary 

Professionals. Seventh Edition. John Wiley & Sons, Inc. New Jersey. 

 

Ferdinand, Augusty. 2002. Pengembangan Minat Beli Merek Ekstensi. Badan 

Penerbit Universitas Diponegoro. Semarang. 

 

Ghozali, Imam. 2005. Aplikasi Analisis Multivariate dengan Program SPSS. 

Badan Penerbit Universitas Diponegoro. Semarang. 

 

Gitosudarmo, Indriyo. 2008. Manajemen Pemasaran. Edisi Kedua. BPFE. 

Yogyakarta. 

 



.:::UPT PERPUSTAKAAN UNSOED DIGITAL COLLECTIONS:::.

77 

 

 

Graeff, T.R. 1996. Using Promotional Messages to Manage The Effects of Brand 

and Self Image on Brands Evaluations. Journal of Consumer Marketing. 

13 (3). 

 

Haubl, G. 1996. A Cross-National Investigation of The Effect of Country of 

Origin and Brand Name on The  Evaluation of a New Car. International 

Marketing Review. 13 (5). 

 

Hellier, P.K., Geursen, G.M., Carr, R.A. and Rickard, J.A. 2003.Customer 

Repurchase Intention: A General Structural Equation Model. European 

Journal of Marketing. Vol. 37 No. 11/12. pp. 1762-1800. 

 

Herbig, Paul., John Milewichz., and Jim Golden. 1994. A Model of Reputation 

Building & Destruction. Journal of Business Research.Vol. 31. 

 

Khan, Mahmood. 1998. Foodservice Manual Operation. Publishing by Van 

Nostand Reinhold Company. New York. 

 

Kotler, Philip dan Gary Armstrong. 2008. Prinsip-prinsip Pemasaran. Jilid 1. 

Edisi 12. Penerbit Erlangga: Jakarta. 

 

Kotler, Philip dan Kevin Lane Keller. 2012. Manajemen Pemasaran. Edisi 14. 

Penerbit Erlangga: Jakarta. 

 

Moorman, Christine, and Anne S Miner. 1997. The Impact of Organizational 

Memory on New Product Performance and Creativity. Journal of 

Marketing Research. Vol 34. 

 

Parasuraman, A., Valerie A. Zeithaml, dan Leonard L. Berry. 1988. A Multiple 

Item Scale for Measuring Consumer Perception on Future Research. 

Journal of Marketing. Vol 49. 

 

Peter, J Paul dan Olson, Jerry C. 2000. Pengaruh Konsumen dan Strategi 

Pemasaran. Jilid 2.Alih Bahasa Oleh Damos Sihombing. Jakarta : 

Erlangga. 

 

Ridgway, N. M., Netemeyer, R. G. (1993). Priceperception and consumer 

shopping behavior: A field study. Journal of Marketing Research. 30 

(May), 234-245. 

 

Sagita, Fitria Engla. 2013.Pengaruh Brand Image Dan Harga Terhadap Keputusan 

Pembelian Ulang Produk Kentucky Fried Chicken (KFC) Di Cabang 

Basko Grand Mall Oleh Mahasiswa Universitas Negeri Padang.Vol 02. 

No 02. Jurnal Manajemen Pemaaran. 

 



.:::UPT PERPUSTAKAAN UNSOED DIGITAL COLLECTIONS:::.

78 

 

 

Sari, Darlina Yunia, Sasongko, dan Didik Eko Julianto. 2013.Pengaruh Kualitas 

Pelayanan, Reputasi Perusahaan, Atribut Produk, Dan Cita RasaTerhadap 

Minat Beli Ulang Konsumen Teh Botol Sosro (Studi Kasus Pada 

Konsumen Pujasera Jl. PB. Sudirman Jember). Artikel Ilmiah Hasil 

Penelitian Mahasiswa. 

 

Schiffman, L.G dan Kanuk, Lesley L, 2007. Consumer Behavior. New Jersey: 

Perason Prestice Hall. 

 

Selnes, Fred. 1993. An Examination of the Effect of Product Performance on 

Brand Reputation, Satisfaction and Loyalty. European Journal Of 

Marketing.Vol. 27. No.9. 

 

Shimp, Terence A., 2003. Periklanan Promosi. Erlangga. Jakarta. 

 

Shite, Eka Laniasti. Marhayeni. 2008. Pengaruh Atribut Produk Terhadap Sikap 

Konsumen Green Product Cosmetic (Studi Kasus Pada Putri Ayu Mrta 

Tilaar Sun Plasa Medan). Jurnal Manajemen Bisnis. 1(1), 10-17. 

 

Simamora, Bilson. 2003. Aura Merek. PT. Ikrar Mandiri Abadi. Jakarta 

 

______________. 2003. Membongkar Kotak Hitam Konsumen. PT. Gramedia 

Pustaka Utama. Jakarta. 

 

Sugiyono. 2013. Statistika Untuk Penelitian. Alfabeta. Bandung. 

 

Suliyanto. 2006. Metode Riset Bisnis. Penerbit ANDI. Yogyakarta 

 

________. 2008. Analisis Data Dalam Aplikasi Pemasaran. Penerbit Ghalia 

Indonesia. Bogor 

 

________. 2011. Ekonometrika Terapan, Teori & Aplikasi dengan SPSS. CV 

Andi Offset. Yogyakarta 

 

Sullivan, Mary W., 1998. How Brand Names Affect The Demand for Twin 

Automobiles. Journal of Marketing Research. Volume 35. 

 

Stanton, William, J., 1989. Prinsip Pemasaran. Edisi Ketujuh, Jilid I. Erlangga. 

Jakarta. 

 

Tjiptono, Fandy. 2000. Manajemen Jasa. ANDI. Yogyakarta. 

 

_____________. 2000. Strategi Bisnis.ANDI. Yogyakarta. 

 

_____________. 2005. Brand Management dan Strategi. ANDI.Yogyakarta. 

 



.:::UPT PERPUSTAKAAN UNSOED DIGITAL COLLECTIONS:::.

79 

 

 

_____________. 2008. Strategi Pemasaran. Edisi 3. ANDI. Yogyakarta 

 

Umar, Husein. 1999. Metode Penelitian Aplikasi dalam Pemasaran. PT. 

Gramedia Pustaka Utama. Jakarta. 

 

Walsh, Gianfranco., Heiner Evanschitzky & Maren Wunderlich. 2008. 

Identification and analysis of moderator variables Investigating the 

customer satisfaction-loyalty link. European Journal of Marketing. Vol. 

42 No. 9/10. 

 

Zeithaml, V., 1988.Consumer Perceptions of Price, Quality and Value : A Means-

End Model and Synthesis of Evidence. Journal of Marketing. Volume 52 

 

 

Diakses pada tanggal 23 Okober 2015: 

https://id.wikipedia.org/wiki/KFC 

http://www.kfcku.com/foodmenu 

http://www.topbrand-award.com 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


