
.::: DIGITAL COLLECTION OF UPT PERPUSTAKAAN UNSOED :::.

THE EFFECT OF SERVICE QUALITY, STORE ATMOSPHERE AND 

PERCEIVED PRICE ON PURCHASE DECISION: ROLE OF LIFESTYLE  

AS MODERATING VARIABLE 

(Survey on Customers of Praketa Coffee Shop in Purwokerto) 

 

 

 

 

 

 

 

 

 

 

 

 

THESIS 

 

By: 

ERWIN HIDAYAT 

C1K010042 

 

 

 

 

 

 

MINISTRY OF RESEARCH, TECHNOLOGY AND HIGHER EDUCATION 

JENDERAL SOEDIRMAN UNIVERSITY 

FACULTY OF ECONOMICS AND BUSINESS 

PURWOKERTO 

2016 



.::: DIGITAL COLLECTION OF UPT PERPUSTAKAAN UNSOED :::.

THE EFFECT OF SERVICE QUALITY, STORE ATMOSPHERE AND 

PERCEIVED PRICE ON PURCHASE DECISION: ROLE OF LIFESTYLE  

AS MODERATING VARIABLE 

(Survey on Customers of Praketa Coffee Shop in Purwokerto) 

 

 

 

THESIS 

 

 

Prepared as one of the requirements to obtain bachelors degree of economic in 

Faculty of Economic and Business, Jenderal Soedirman University 

 

 

 

 

 

 

By: 

ERWIN HIDAYAT 

C1K010042 

  

 

 

 

 

 

 

 

MINISTRY OF RESEARCH, TECHNOLOGY AND HIGHER EDUCATION 

JENDERAL SOEDIRMAN UNIVERSITY 

FACULTY OF ECONOMICS AND BUSINESS 

PURWOKERTO 

2016 


	Cover of ERWIN's THESIS-12 NOVEMBER 2016_siap JILID.pdf
	FULL THESIS ERWIN_9 NOVEMBER 2016_siap print.pdf
	Appendix of ERWIN's THESIS 9 NOVEMBER 2016_siap print ucup.pdf
	Appendix of ERWIN's THESIS 9 NOVEMBER 2016_siap print.pdf

