
58 

 

DAFTAR PUSTAKA 

 

Akturan, U., & Tezcan, N. 2012. Mobile Banking Adoption of Youth Market : 

perceptions and Intentions. Marketing Intelligent and Planning, 30, 444-

459. 

Amijaya, G. R. 2010. Pengaruh Persepsi Teknologi Informasi, Kemudahan, 

Resiko dan Fitur Layanan terhadap Minat Ulang Nasabah Bank dalam 

Menggunakan Mobile banking. Skripsi. Universitas Diponegoro. 

Budiharto, B. dkk,  2014. Research on Impacts of Customer‟s Satisfaction, Trust, 

Switching Barriers, and Corporate Image towards Customer‟s Loyalty (Case 

Study: Telkom Flexi). International Journal of Science and Technology 

Volume 3 No. 11. 

Elisabeth. A. 2013. Analisis Technology Acceptance Model Terhadap 

Penggunaan Teknologi SMS Banking di Kabupaten Banyumas. Skripsi. 

Jurusan Ekonomi dan Bisnis, Universitas Jenderal Soedirman. 

Davis, F.D. 1989. Perceived usefulness, Perceived Ease of Use, and User 

Accpetance of Information Technology.MS Quarterly (online) Vol.13. Iss 3 

pg.318 

Foon, Y. S. and B. C. Y. Fah. 2011. Internet banking adoption in 

KualaLumpur:An aaplication of UTAUT model, International Journal of 

Business and Management, Vol. 6, No. 4: 161-167 

Gautam, Vikas. 2013. An Empirical Study To Investigate the Relationship 

Between Switching Barriers and Service Recovery Evaluation Of 

Consumers. Asian Journal Of Management Research Vol. 3(2). 

 

Istiarni, Panggih R.D. 2014. Analisis Pengaruh Persepsi Manfaat, Kemudahan 

Penggunaan dan Kredibilitas Terhadap Minat Penggunaan Berulang Mobile 

banking dengan Sikap Penggunaan sebagai Variabel Intervening. Skripsi. 

 

Jogiyanto. 2008. Sistem Teknologi Informasi.edisi III. Yogyakarta: Andi  

 

Khasawneh.2015. A Mobile Banking Adoption Model In The Jordanian Market  : 

An Integration Of TAM With Perceived Risk and Perceived Benefits. 

Journal of International Banking and Commerce. 3(20), pp. 1-35. 

 

Kim, D. J., Ferrin, D. L., and Rao, R. H.  2008. A Trust-based  Consumer 

Decision-making Model In Electronic Commerce; The Role of Trust, 

Perceived Risk, and Their Antecedents. Decision Support Systems, 44, 544-

564. 

https://repository.unsoed.ac.id



59 

 

Kim, Seonghee. 2011. Factors Affecting the Use of Social Software: TAM 

Perspectives. Jurnal Emerald.com 

Kinanti, Firstly. 2013. Analisis Determinan Sistem Informasi E-Ticketing: 

Pendekatan Extended Theory of Planned Behavior. Skripsi. Jurusan 

Akuntansi Fakultas Ekonomi dan Bisnis Universitas Brawijaya Malang 

Koenig-Lewis, N., Palmer, A., Moll, A. 2010, Predicting young consumers‟ take 

up of mobile banking services. International Journal of Bank Marketing, 

28(5), 410-432. 

Kuisma, T., Laukkanen, T., Hiltunen, M. 2007, Mapping the reasons for 

resistance to Internet banking: A means-end approach. International Journal 

of Information Management, 27, 75-85. 

Le, T.T., Koh, A.C. 2002, A Managerial Perspective On Electronic Commerce 

Development in Malaysia. Journal of Electronic Commerce Research, 29, 7-

29.  

 

Lee, H., Zhang, Y., & Chen, K. L. 2013. An investigation of features and security 

in mobile banking strategy. Journal of international technology and 

information management, 22, 4. 

Lee, M., McGoldrick, P. J., Keehipotesisling, K. A., & Doherty, J. (2003). Using 

ZMET to explore barriers to the adoption of 3G mobile banking services. 

International Journal of Retail and Distribution Management, 31, 340-348. 

Lee, M.C. 2009. Factors Influencing the Adoption of Internet Banking: an 

Integration of Tam and TPB with Perceived Risk and Perceived Benefit. 

Electronic Commerce Research and Applications, 8(3), 130-141. 

Leiva, F.M., S. Climent., & Liébana, Cabanillas. 2018.Determinants of intention 

to use the mobile banking apps: An extension of the classic TAM model. 

Spanish Journal of Marketing, 21, 25-38. 

Luarn, P., Lin, H.H. 2005. Toward An Understanding Of The Behavioral Intention 

To Use Mobile Banking. Computers in Human Behavior, 21(6), 873-891. 

 

Luo, X., Li, H., Zhang, J., & Shim, J. P. 2010. Examining multi-dimensional trust 

and multi-faceted risk in initial acceptance of emerging technologies: an 

empirical study of mobile banking services. Decision Support Systems, 49, 

222-234. 

Lin, H. F. (2011). An Empirical Investigation Of Mobile Banking Adoption : The 

Effort If Innovation Attributes And Knowledge- Based Trust. International 

Journal Of Information Management. 31, 252-260. 

 

https://repository.unsoed.ac.id



60 

 

Mahad, Murad et al. 2015. Factor Affecting Mobile Adoption Companies in 

Malaysia.International Journal of Economics and Financial Issues, 2015, 

5(Special Issue) 84-91. 

Maholtra Naresh K, 1996, Marketing Research, An Applied Orientation, NJ, 

Prentice Hall, Inc. 

Man, Y.K. 2006. Factors Affecting Customers Trust In Online Trading. Journal of 

Information System Management. 

Poon, W.C. 2008b, Users‟ Adoption of e-banking Services: The Malaysian 

Perspective. Journal of Business and Industrial Marketing, 23, 59-69. 

Polasik, M., dan Wisniewski, T.P. 2009. Empirical Analysis of Internet Banking 

adoption in Poland. International Journal of  Banking Marketing. 27 (1) 32-

52. 

Rahmayanti, I. Prastiwi. 2015. Analisis Hubungan Kepercayaan, Persepsi 

Kegunaan, Persepsi Kemudahan, dan Persepsi Kredibilitas dengan Sikap 

Penggunaan Terhadap Minat Penggunaan Internet Banking. Skripsi. 

Universitas Jenderal Soedirman. 

Rufi, Ifan Aulia.2003. Analisis Technology Acceptance Model (TAM) terhadap 

Penggunaan Mobile banking pada Bank Syariah Mandiri (Studi Kasus pada 

Bank Syariah Mandiri Cabang Cilacap). Skripsi. Jurusan Ekonomi dan 

Bisnis. Universitas Jenderal Soedirman. 

Ramadhani, R. 2008. Analisis Faktor Faktor yang Mempengaruhi Penerimaan 

Nasabah terhadap Layanan Mobile banking di Semarang: Dengan 

Menggunakan Pendekatan TAM. Skripsi. Universitas Islam Indonesia. 

 

Ramayah, T., Jasman, J. M., Muhamad, J & Osman. 2002. Technology 

Acceptance Model : Is It Aplicable to Users and Non Users of Internet 

Banking. The Proceedings of The International Seminar “The Role of 

Harmonization of Economics and Business Discipline in Global 

Competiveness”. 

Rifon, N. J., LaRose, R., & Choi, S. M. 2005. Your privacy is sealed: Effects of 

web privacy seals on trust and personal disclosures. The Journal of Consumer 

Affairs, 39(2), 339-362. 

Shuhidan, S. M., Saidatul, R.H., & Intan, S. 2017. Perceived Risk towards Mobile 

Banking: A case study of Malaysia Young Adulthood. International 

Research and Innovation Summit, 226, 1-7.  

Simamora, Bilson. 2004. Panduan Riset Perilaku Konsumen. Gramedia Pustaka 

Utama, Jakarta. 

https://repository.unsoed.ac.id



61 

 

Sumarwan, Ujang. 2004. Perilaku Konsumen Teori dan Penerapannya dalam 

Pemasaran.Bogor : Ghalia Indonesia. Ciawi-Bogor. 

Sugiyono. 2005. Statistik untuk Penelitian. CV. Alfabeta. Bandung. 

 

Salaswati, Dessy.2010. Pengaruh Trust, Risk, And Technology Acceptance Model 

(TRITAM) Terhadap Minat Nasabah Dalam Menggunakan Mobile banking. 

Skripsi. Universitas Jenderal Soedirman. 

Suliyanto.2005. Analisis Data dalam Aplikasi Pemasaran. Ghalia Indonesia. 

Ciawi-Bogor. 

Wibowo, A. 2007.Kajian Tentang Perilaku Pengguna Sistem Informasi dengan 

Pendekatan Technology Acceptance Model (TAM). Program Studi Sistem 

Informasi. Fakultas Teknologi Informasi, Universitas Budi Luhur. 

Widiyanto, Ibnu. 2008. Metodologi Penelitian. BP Undip. Semarang. 

Ventakesh, V., Morris, M.G., Davis, G.B., & Davis, F.D. (2003). User acceptance 

of information technology : toward a unifield view. MIS Quarterly, 27(3), 

425-478 

Yaghoubi, N & Bahmani, E. 2011. Behavioral approach to policy making of the 

internet banking industry: The evaluation of factors influenced on the 

customers adoption of internet banking services. African Journal ofBusiness 

Management, 5(16), 6785-6792. 

Yousafzai, S. Y., Pallister, J. G and Foxall, G. R. 2009. A proposed model of 

etrust for electronic banking. Technovation. Vol.23 (11), 847-860. 

 

 

 

 

 

 

 

 

  

. 

https://repository.unsoed.ac.id


	LEMBAR PENGESAHAN

	PERNYATAAN KEASLIAN TESIS
	PRAKATA
	RINGKASAN
	SUMMARY
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	I. PENDAHULUAN
	A. Latar Belakang
	B. Perumusan Masalah Penelitian
	C. Batasan Masalah Penelitian
	D. Tujuan Penelitian
	E. Manfaat Penelitian
	II. TELAAH PUSTAKA
	A. Telaah Pustaka
	B. Kerangka Pemikiran
	C. Perumusan Hipotesis
	III. METODE PENELITIAN DAN TEKNIK ANALISIS DATA
	A. Metode Penelitian
	B. Teknik Analisis Data
	IV. HASIL PENELITIAN DAN PEMBAHASAN
	A. Gambaran Umum Lokasi Penelitian
	B. Karakteristik Data Responden
	C. Uji Validitas dan Uji Reliabilitas
	D. Analisis Hasil Penelitian
	E. Pembahasan Hasil Penelitian
	V. KESIMPULAN DAN IMPLIKASI
	A. Kesimpulan
	B. Keterbatasan Penelitian
	C. Implikasi
	DAFTAR PUSTAKA

