
 

40  

REFERENCES 

 

Akbar, F. P., & Anggalih, N. N. (2023). Perancangan Video Profile Sebagai 

Media Promosi “ UMKM SNACK SS NGANJUK” Desgrafia: Jurnal 

Desain Grafis, 1(1), 94-106. 

Choe, J. Y., & Kim, S. S. (2018). Effects of tourists’ local food consumption value 

on attitude, food destination image, and behavioral intention. 

International Journal of Hospitality Management 71, 1-10. 

https://doi.org/10.1016/j.ijhm.2017.11.007 

Dewa, C. B., & Safitri, L. A. (2021). Pemanfaatan media sosial tiktok sebagai media 

promosi industri kuliner di yogyakarta pada masa pandemi covid-19 

(studi kasus akun tiktok javafoodie). Khasanah Ilmu-Jurnal Pariwisata 

Dan Budaya, 12(1), 65-71. 

Ellis, A., Park, E., Kim, S., & Yeoman, I. (2018). What is food tourism? Tourism 

Management, 68, 250–263. 

Fei, S., Ni, J., & Santini, G. (2020). Local food systems and COVID-19: an insight 

from China. Resources, conservation, and recycling, 162105022.  

https://doi.org/10.1016/j.resconrec.2020.105022 

Hariyanti, S. (2022). Pemanfaatan media sosial Tiktok sebagai sarana 

promosi kripik Jamur Tiram. Al-Muraqabah: Journal of 

Management and Sharia Business, 2(2), 126-145. 

Hasiholan, T. P., Pratami, R., & Wahid, U. (2020). Pemanfaatan Media Sosial 

Tik Tok Sebagai Media Kampanye Gerakan Cuci Tangan Di 

Indonesia Untuk Mencegah Covid-19. Communiverse : Jurnal 

Ilmu Komunikasi, 5(2), 70–80. 

Klass, Y. (2018). Learn what a promotional video definition is and why it’s 

important. Retrieved December, 3, 2018 

Kotler, Philip dan Kevin Lane Keller. (2017). Manajemen Pemasaran. Edisi 1. 

Alih bahasa: Bob sabran, MM. Jakarta: Erlangga 

Kumar, A. (22, May). Observation Methods. International Journal of 

Scientific Research, 13(6), Retrieved from 

https://doi.org/10.1016/j.ijhm.2017.11.007
https://doi.org/10.1016/j.resconrec.2020.105022


 

41  

https://www.researchgate.net/publication/360808469_OBSERVA

TION_METHOD 

Kusnadi. H. F. N. (2022). Optimization Of Social Media Creative Video 

Content Production As A Promotion Tool for Segunung 

Carangwulung Traditional Village, Jombang. NUSANTARA 

Jurnal Pengabdian Kepada Masyarakat, 2(4), 34-50. 

Nursal, M. F., Fikri, A. W. N., Hidayat, D. W. W., Bukhari, E., & Untari, D. 

T. (2019). The business strategy of “Laksa” culinary tourism in 

Tangerang, Indonesia. African Journal of Hospitality, Tourism 

and Leisure, 8(5), 1-9. 

Nugrahani, F. (2014). Metode Penelitian Kualitatif dalam Penelitian 

Pendidikan Bahasa Indonesia. Solo: Cakra Books. 

Pakpahan, Rosdiana, & Kristiana, Yustisia. (2019). Pengenalan Kuliner 

Tradisional Sebagai Daya Tarik Wisata Belitung. Prosiding 

Konferensi Nasional Pengabdian Kepada Masyarakat Dan 

Corporate Social Responsibility (Pkm-Csr), 2, 1054–1060. 

Https://Doi.Org/10.37695/Pkmcsr.V2i0.276 

Putra, M. H., & Yudani, H. D. (2015). Perancangan Video Promosi Street 

Food Semarang Untuk Mendukung Pariwisata Di Kota Semarang. 

Jurnal DKV Adiwarna, 1(6), 12. 

Salsabila, J. A. (2021). Writing Leaflet Text to Promote “Baturraden 

Adventure Forest”. Purwokerto. [Unpublished thesis]. University 

of Jenderal Soedirman. 

Shyles, L. (2007). The Art of Video Production. the United States of America: 

Sage Publications. 

Wahyuni, S., Putri, L. T., & Azhari, A. (2022). The effect of social media 

promotion and facilities on visiting decisions on Andalus Tourism. 

Jurnal Riset Manajemen Indonesia, 4(2), 261

https://www.researchgate.net/publication/360808469_OBSERVATION_METHOD
https://www.researchgate.net/publication/360808469_OBSERVATION_METHOD

