
 

21 
 

REFERENCES 
 

Abdi, J., & Sadeghi, K (2018). Promotion through claiming centrality in L1 and L2 English 

research article intoduction. International Journal of English Studies, 18(1), 53-70. 

Brito, P.Q. and Pratas, J. (2015) ‘Tourism brochures: Linking message strategies, tactics and 

brand destination attributes’, Tourism Management, 48, pp. 1233-138. DOI: 

10.1016/j.tourman.2014.10.013. 

Brogan, C. (2010). Social media 101: tactics and tips to develop your business online. John 

Wiley & Sons 

Cheung, M. S. Sales promotion communication in Chinese and English: A thematic analysis. 

Journal of Pragmatics 2011, 43 (4), 1061-1079.  

Druviete, I. (2014). English in Latvia: Symbol of European Identity, Tool for Career Promotion 

or “the Third Force”?”. Sociolinguistica, 28(1), 69-88. 

Griffiths, Andrew. (2010). 101 Strategi Jitu Bisnis Pasti Sukses dengan Creative Marketing! 

Jakarta: PT. Tangga Pustaka 

Gulbranson, A., Jacob, N., and Sakki, H. (2019) Brochures, newsletter and poster, Writing in 

Community and Justice Services. Available at: 

https://ecampusontario.pressbook.pub/writingcorrections/chapter/chapter-4-

brochures-newsletters-and-posters/ (Accessed:29 November 2023).  

Himawan. (2020). Pengembangan Promosi Online Bahasa Inggris di Dinas Kebudayaan dan 

Pariwisata Kabupaten Temanggung. Jawa Tengah: Universitas Jendral Soedirman. 

Kerpen, D. (2011). Likeable social media: How to delight your customers, create an irresistible 

brand, and be generally amazing on Facebook (and other social networks)  

Koiso-Kanttila, N. (2010). Digital Content Marketing: a literature Synthesis. Journal of 

Marketing Management 2004, 20 (1-2), 45-65 

Lopes, A. R., & Casais, B. (2022). Digital content marketing: Conceptual review and 

recommendations for practitioners. Academy of Strategic Management Journal, 21(2), 

1-17. 

Nasrullah, R. (2015). Media social: perspektif komunikasi, budaya, dan sosioteknologi. 

Bandung: Simbiosa Rekatama Media. 

Straub, N., & Jonkman, J. (2017). The benefit of issue management: Anticipating crises in the 

digital age. Journal of Communication Management, 21(1) 34-50. 

Tiago, M. T. P. M. B., & Verissimo, J. M. C. (2014). Digital marketing and social media: Why 

bother?. Business horizons, 57(6), 703-708.  

Yusuf, Muri. (2017). Metode Penelitian Kuantitatif, Kualitatif, & Penelitian Gabungan, 

Jakarta: Kencan. 

https://ecampusontario.pressbook.pub/writingcorrections/chapter/chapter-4-brochures-newsletters-and-posters/
https://ecampusontario.pressbook.pub/writingcorrections/chapter/chapter-4-brochures-newsletters-and-posters/


 

22 
 

Zavian, R. (2023). Making Bilingual Printed Brochure and Electronic Brochure for New Small 

World Purwokerto, Jawa Tengah: Universitas Jendral Soedirman. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


	REFERENCES

