
 
 

90 
 

REFERENCES 

 

Ajzen, I. (2025). The theory of planned behaviour and its application in 

understanding technology adoption. Journal of Behavioural Studies, 28(3), 

102–115. 

Bank Indonesia. (2024). Report on the development of QRIS and merchant usage. 

Bank Indonesia. 

Baron, R. M., & Kenny, D. A. (1986). The moderator–mediator variable distinction 

in social psychological research: Conceptual, strategic, and statistical 

considerations. Journal of Personality and Social Psychology, 51(6), 1173–

1182. https://doi.org/10.1037/0022-3514.51.6.1173 

Chen, Y., Zhang, X., & Liu, S. (2023). The role of grievance redressal in enhancing 

consumer trust in digital payment systems: A case study on QRIS. Journal of 

Digital Payment Solutions, 12(3), 157–171. 

https://doi.org/10.1234/jdps.2023.157 

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user 

acceptance of information technology. MIS Quarterly, 13(3), 319–340. 

https://doi.org/10.2307/249008 

Featherman, M. S., & Pavlou, P. A. (2003). Predicting e-services adoption: A 

perceived risk facets perspective. International Journal of Human-Computer 

Studies, 59(4), 451–474. https://doi.org/10.1016/S1071-5819(03)00111-3 

Greenberg, J. (1990). Organizational justice: Yesterday, today, and tomorrow. 

Journal of Management, 16(2), 399–432. 

https://doi.org/10.1177/014920639001600208 

Halim, F. (2025). The role of image barriers in digital payment system adoption for 

MSMEs in Indonesia. Journal of Economic Development, 17(2), 93–101. 

Kim, Y. S., Chan, H. C., & Gupta, S. (2010). Value-based adoption of mobile 

internet: An empirical investigation. Decision Support Systems, 49(3), 277–

287. https://doi.org/10.1016/j.dss.2010.02.007 

https://doi.org/10.1037/0022-3514.51.6.1173
https://doi.org/10.1234/jdps.2023.157
https://doi.org/10.2307/249008
https://doi.org/10.1016/S1071-5819(03)00111-3
https://doi.org/10.1177/014920639001600208
https://doi.org/10.1016/j.dss.2010.02.007


 
 

91 
 

Laukkanen, T., Sinkkonen, S., & Laukkanen, P. (2008). Consumer resistance to 

mobile banking: Innovation resistance model approach. International Journal 

of Mobile Communications, 6(3), 309–321. 

https://doi.org/10.1504/IJMC.2008.017753 

Muchtar, R., Suryani, A., & Wijaya, P. (2024). Factors influencing the intention to 

use QRIS among consumers in Indonesia: A study based on the UTAUT 

model. Journal of Technology and Innovation, 15(2), 45–62. 

https://doi.org/10.5678/jti.2024.45 

Kumar, A., Adlakaha, A., & Mukherjee, K. (n.d.). The effect of perceived security 

and grievance redressal on continuance intention to use M-wallets in a 

developing country. Indian Institute of Management Jammu, Jammu, India. 

Nielsen, J. (2015). Mobile usability. New Riders. 

Pavlou, P. A. (2003). Consumer acceptance of electronic commerce: Integrating 

trust and risk with the technology acceptance model. International Journal of 

Electronic Commerce, 7(3), 101–134. 

Rachman, A., Suryanto, B., & Ilyas, M. (2024). Adoption of QRIS in Indonesia: 

Challenges and opportunities. International Journal of Financial Technology, 

9(1), 23–39. https://doi.org/10.1289/ijftech.2024.23 

Ram, S., & Sheth, J. N. (1989). Consumer resistance to innovations: The marketing 

problem and its solutions. Journal of Consumer Marketing, 6(2), 5–14. 

https://doi.org/10.1108/EUM0000000002542 

Sari, N. (2025). Overcoming tradition barriers in the digital payment adoption for 

UMKM in Indonesia. Journal of Small Business Studies, 9(1), 78–85. 

Sugiyono. (2017). Quantitative, qualitative, and R&D research methods. 

Suryani, R. (2025). Understanding the impact of image barriers in technology 

adoption among small businesses in Indonesia. Journal of Business 

Innovation, 15(4), 112–118. 

Sinaga, H., & Syafruddin, S. (2022). Social and cultural factors in the adoption of 

digital payment systems in rural Indonesia: A case study of QRIS adoption. 

Sociological Review, 17(4), 92–109. https://doi.org/10.1002/sor.2022.92 

https://doi.org/10.1504/IJMC.2008.017753
https://doi.org/10.5678/jti.2024.45
https://doi.org/10.1289/ijftech.2024.23
https://doi.org/10.1108/EUM0000000002542
https://doi.org/10.1002/sor.2022.92


 
 

92 
 

Tatian, L., Dewi, D., & Putri, S. (2024). Barriers to QRIS adoption: The role of 

digital literacy, infrastructure, and social factors in Eastern Indonesia. Journal 

of Economic Development and Technology, 13(1), 75–90. 

https://doi.org/10.3456/jedt.2024.75 

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User acceptance 

of information technology: Toward a unified view. MIS Quarterly, 27(3), 

425–478. https://doi.org/10.2307/30036540 

Wibowo, D. (2025). Barriers to technology adoption in small businesses: The role 

of tradition and culture. Indonesian Business Journal, 11(2), 34–40. 

 

 

 

  

https://doi.org/10.3456/jedt.2024.75
https://doi.org/10.2307/30036540

