
​DAFTAR PUSTAKA​

​1.​ ​Buku​
​Arikunto,​ ​S.​ ​(2019).​ ​Prosedur​ ​Penelitian​ ​Suatu​ ​Pendekatan​ ​Praktik​​.​ ​Jakarta:​ ​Rineka​

​Cipta.​
​Armstrong, G., & Kotler, P. (2015).​​Marketing: An​​Introduction​​(12th ed.). Pearson.​
​Andrew E, Sikula. (2017).​​Komunikasi Bisnis​​. Surakarta:Erlangga.​
​Banjahamor,​ ​A.​ ​R.,​ ​&​ ​dkk.​ ​(2021).​ ​Manajemen​ ​Komunikasi​ ​Pemasaran.​ ​Jakarta:​

​Yayasan Kita Menulis​
​Buchari,​ ​Alma.​ ​H.​ ​(2018),​ ​Manajemen​ ​Pemasaran​ ​dan​ ​Pemasaran​ ​Jasa.​ ​Bandung​ ​:​

​Alfabeta.​
​Chaffey,​ ​D.,​ ​&​ ​Ellis-Chadwick,​ ​F.​​(2019).​ ​Digital​​Marketing:​​Strategy,​​Implementation​

​and Practice​​(7th ed.). Pearson.​
​Creswell,​ ​J.​ ​W.​ ​(2015).​ ​Penelitian​ ​Kualitatif​ ​&​ ​Desain​ ​Riset​​.​ ​Yogyakarta​ ​:​ ​Pustaka​

​Pelajar.​
​Dietrich,​ ​G.​ ​(2014).​ ​Spin​ ​Sucks:​ ​Communication​ ​and​ ​Reputation​ ​Management​ ​in​ ​the​

​Digital Age​​. Que Publishing.​
​Elliyana,​ ​Ela.,​ ​&​ ​dkk.​ ​(2022).​ ​Dasar​ ​Dasar​ ​Pemasaran.​ ​(Y.​ ​Umaya,​ ​Ed.).​ ​Ahlimedia​

​Press.​
​Eriyanto. (2017).​​Analisis Wacana (Pengantar Analisis​​Teks Media)​​.. Yogyakarta: LKiS​
​Gronroos,​​C.​​(2011).​​Service​​Management​​and​​Marketing:​​Managing​​the​​Service​​Profit​

​Logic​​(3rd ed.). Wiley.​
​Hartono,​ ​Jogiyanto.​ ​(2014).​ ​Metode​ ​Penelitian​ ​Bisnis​​.​ ​Edisi​ ​Ke-6.​

​Yogyakarta.Universitas Gadjah Mada.​
​Herdiansyah,​ ​H.​ ​(2015).​ ​Metode​ ​Penelitian​ ​Kualitatif​ ​Untuk​ ​Ilmu​ ​Psikologi.​ ​Jakarta​​:​

​Salemba.​
​Hurriyati,​ ​Ratih.​ ​(2015).​ ​Bauran​ ​Pemasaran​ ​dan​ ​Loyalitas​ ​Konsumen​​.​ ​Bandung:​

​Alfabeta​
​Kotler, P., & Keller, K. L. (2016).​​Marketing Management​​(15th ed.). Pearson.​
​Kriyantono,​ ​Rachmat.​ ​(2020).​ ​Teknik​ ​Praktis​ ​Riset​ ​Komunikasi:​ ​Disertai​ ​Contoh​

​Praktis​ ​Riset​ ​Media,​ ​Public​ ​Relations,​ ​Advertising,​ ​Komunikasi​ ​Organisasi,​
​Komunikasi Pemasaran​​. Jakarta: Kencana.​

​Lupiyoadi, Rambat. (2017).​​Manajemen Pemasaran Jasa​​.​​Salemba Empat, Jakarta.​
​Lovelack, Cristopher., et al. (2012)​​Pemasaran Jasa​​.​​Edisi Ke 7. Jakarta: Erlangga​
​Macnamara,​ ​J.​ ​(2016).​ ​Organizational​ ​Listening:​ ​The​ ​Missing​ ​Essential​ ​in​ ​Public​

​Communication​​. Peter Lang Publishing.​
​Merriam,​ ​S.​ ​B.,​ ​&​ ​Tisdell,​ ​E.​ ​J.​ ​(2016).​ ​Qualitative​ ​Research:​ ​A​ ​Guide​ ​to​ ​Design​ ​and​

​Implementation​​(4th ed.). San Francisco, CA: Jossey​​Bass.​
​Miles,​​M.B,​​Huberman,​​A.M,​​&​​Saldana,​​J.​​(2014).​​Qualitative​​Data​​Analysis,​​A​​Methods​

​Sourcebook​​,​ ​Edition​ ​3.​ ​USA:​ ​Sage​ ​Publications.​ ​Terjemahan​ ​Tjetjep​ ​Rohindi​
​Rohidi, UI-Press.​

​Moleong,​ ​Lexy​ ​J.​ ​(2021).​ ​Metodologi​ ​Penelitian​ ​Kualitatif​​.​ ​Bandung​ ​:​ ​PT​ ​Remaja​
​Rosdakarya.​

​Monroe,​ ​K.​ ​B.​ ​(2015).​ ​Pricing:​ ​Making​ ​Profitable​ ​Decisions​ ​(3rd​ ​ed.).​ ​McGraw-Hill​
​Education.​

​Morissan.​​(2015).​ ​Manajemen​​Media​​Penyiaran​​Strategi​​Mengelola​​Radio​​dan​​Televisi​​.​
​Jakarta: Ghalia Indonesia​

​Parasuraman,​ ​A.,​ ​Zeithaml,​ ​V.​ ​A.,​ ​&​ ​Berry,​ ​L.​ ​L.​ ​(2010).​ ​D​​elivering​ ​Quality​ ​Service:​
​Balancing Customer Perceptions and Expectations​​. Free​​Press​

​Patton,​​M.​​Q.​​(2015).​​Qualitative​​Research​​and​​Ealuation​​Methods​​(4th​​ed).​​California:​
​SAGE Publications.​

​68​



​Smith,​​T.,​​&​​Nagle,​​T.​​(2014).​ ​The​​Strategy​​and​​Tactics​​of​​Pricing:​​A​​Guide​​to​​Growing​
​More Profitably​​(5th ed.). Routledge.​

​Soemanagara, R. (2016).​​Strategi Marketing Communication​​.​​Bandung: CV. Alfabeta.​
​Stanton,​ ​W.​ ​J.,​ ​Etzel,​ ​M.​ ​J.,​ ​&​ ​Walker,​ ​B.​ ​J.​ ​(2012).​ ​Fundamentals​ ​of​ ​Marketing​ ​(14th​

​ed.). McGraw-Hill.​
​Stanton,​ ​William.​ ​J​ ​dan​ ​Y.​ ​Lamarto.​ ​(2019).​ ​Prinsip​ ​Pemasaran​​,​ ​Edisi​ ​7.​ ​Jakarta:​

​Erlangga.​
​Smith, R. D. (2020).​​Strategic Planning for Public​​Relations​​(5th ed.). Routledge.​
​Sopiah,​ ​&​ ​Sangadji,​ ​E.​ ​M.​ ​(2018).​ ​Manajemen​ ​Sumber​ ​Daya​ ​Manusia​ ​Strategik​​.​ ​(D.​

​Prabantini, Ed.) (Ed.1). Yogyakarta: CV Andi Offset.​
​Sugiyono.​​(2019).​​Metodelogi​​Penelitian​​Kuantitatif​​dan​​Kualitatif​​Dan​​R&D​​.​​Bandung:​

​ALFABETA​
​Suparyanto & Rosad. (2015).​​Manajemen Pemasaran.​​In​​Media: Yogyakarta.​
​Tjiptono, Fandy. (2019).​​Pemasaran Jasa Edisi Terbaru​​.​​Yogyakarta: Penerbit Andi.​
​Tjiptono, Fandy. (2015).​​Strategi Pemasaran​​, Edisi​​4. Yogyakarta: Penerbit Andi.​
​Wijaya,​ ​H.​ ​(2018).​ ​Buku​ ​Analisis​​Data​​Penelitian​​Kualitatif:​​Sebuah​​Tinjauan​​Teori​​&​

​Praktik​​. Makassar: Sekolah Tinggi Theologia Jaffray​
​Umar, H. (2002).​​Manajemen Pemasaran dan Pemasaran​​Jasa​​. Jakarta: PT. Gramedia.​
​Yin,​ ​R.​ ​K.​ ​(2018).​ ​Case​ ​Study​ ​Research​ ​and​ ​Applications:​ ​Design​ ​and​ ​Methods​​.​ ​Sage​

​publications.​
​Zeithaml,​ ​V.​ ​A.,​​Bitner,​​M.​​J.,​ ​&​​Gremler,​​D.​​D.​​(2018).​ ​Services​​Marketing:​​Integrating​

​Customer Focus Across the Firm​​(7th ed.). McGraw-Hill​​Education.​
​2.​ ​Jurnal​

​Chana, Pattanapong., et.al. (2021). Effect of The Service Marketing Mix (7ps) on​
​Patient Satisfaction For Clinic Services in Thailand.​​International Journal of​
​Business, Marketing and Communication​​, 1(2) No. 13:​​1-15.​

​Daud.,​​&​​Sarmiati.​​(2023).​​Fundamental​​Strategi​​Pemasaran:​​Marketing​​Mix​​4P​​to​​4A.​
​Jurnal Al Mujaddid Humaniora​​, 9(2), 28-36.​

​Etuk,​ ​anibiet.​ ​J.,​ ​et.al.​ ​(2022).​ ​Marketing​ ​Mix​ ​and​ ​Subscribers'​ ​Satisfaction​ ​in​ ​the​
​Telecommunications​ ​Industry.​ ​Journal​ ​of​ ​Advance​ ​Research​ ​and​
​Multidisciplinary Studies​​, 2(1), 29-41.​

​Fahriani,​ ​Nida.,​ ​&​ ​Febriyanti,​ ​Intan.​ ​(2022).​​Analisis​​Kepuasan​​Pelanggan​​di​​Apotek​
​Bunda Cikembar.​​OPTIMAL: Jurnal Ekonomi Dan Manajemen​​,​​2(3), 1-11.​

​Frimpong,​ ​Francis​ ​kofi​ ​sobre.,​ ​et.al.​ ​(2023).​ ​Evaluating​ ​The​ ​Impact​ ​Of​ ​Marketing​
​Communication​ ​Mix​​On​​Customer​​Satisfaction:​​The​​Mediating​​Role​​Of​​Service​
​Quality.​​International Journal of Entrepreneurial​​Knowledge​​, 11(2), 67-88​

​Frost,​​R.​​L.,​​&​​Kumar,​​M.​​(2017).​​Examining​​The​​Role​​of​​Word-of-Mouth​​in​​Customer​
​Satisfaction​​and​​Loyalty​​Formation​​in​​Service​​Organizations.​​Journal​​of​​Services​
​Marketing​​, 31(5), 471-484.​

​Isoraite,​​Margarita.​​(2016).​​Marketing​​Mix​​Theoretical​​Aspects.​​International​​Journal​
​Of Research Granthaalayah​​, 4(6).​

​Juwita,​ ​I.,​ ​et.​ ​al.​ ​(2021).​ ​Pengaruh​ ​Kebersihan​ ​dan​ ​Bukti​ ​Fisik​ ​terhadap​ ​Kepuasan​
​Pelanggan Restoran.​​Jurnal Hospitality Indonesia​​,​​9(1), 23-34.​

​Kaplan,​ ​A.​ ​M.,​ ​&​ ​Haenlein,​ ​M.​ ​(2014).​ ​Social​ ​media:​ ​Back​​to​​The​​Roots​​and​​Back​​to​
​The Future.​​Journal of Systems and Information Technology​​,​​16(3), 104-116.​

​Kusuma,​ ​D.​ ​(2015).​ ​Estetika​ ​dan​ ​Pengaruhnya​ ​terhadap​ ​Kepuasan​ ​Pelanggan​ ​di​
​Industri Kuliner.​​Jurnal Manajemen dan Bisnis​​, 12(2),​​120-130.​

​Luthansa,​​Naufal​​Bagus.,​​&​​Susilo,​​Daniel.​​(2022).​​Motif​​of​​E-Wallet​​Users​​on​​Gen​​Z​​in​
​Marketing​ ​Communications​ ​Perspective​ ​(Case​ ​Study​ ​of​ ​LinkAja​ ​Users​ ​in​
​Purchasing Decisions).​​Sahafa Journal of Islamic Communication​​,​​5(1), 31-37.​

​69​



​Malau,​​Y.​​(2020).​​Sistem​​Pendukung​​Keputusan​​Pemilihan​​Kategori​​Promosi​​Produk​
​Menggunakan​ ​Metode​ ​Profile​ ​Matching​ ​(Studi​ ​Kasus:​ ​Minimarket).​ ​Jurnal​
​MATRIK​​, 19(2), 339-346.​

​Mustawadjuhaefa,​​et​​al​​2017.​​Marketing​​Mix​​and​​Service​​Quality​​Effect​​on​​Customer​
​Satisfaction​ ​and​ ​Loyalty​ ​of​ ​Toyota​ ​Cars.​ ​Journal​ ​of​ ​Research​ ​in​ ​Business​ ​and​
​Management​​, Volume 5. pp: 13-23. ISSN (Online): 2347-​​3002.​

​Niharika,​ ​2015.​ ​Effect​ ​Of​ ​Marketing​ ​Mix​ ​On​ ​Customer​ ​Satisfaction.​ ​International​
​Journal of Science, Technology & Management​​, 04(01).​

​Nugroho,​ ​Y.​ ​(2017).​ ​Pengaruh​ ​Harga​ ​terhadap​ ​Kepuasan​ ​Konsumen.​ ​Jurnal​
​Manajemen dan Pemasaran​​, 10(2), 123-130.​

​Nuseir,​ ​M.​ ​T.​ ​(2019).​ ​The​ ​Impact​ ​of​ ​Electronic​ ​Word​ ​of​ ​Mouth​ ​(​ ​e-WOM​ ​)​ ​on​ ​The​
​Online​ ​Purchase​ ​Intention​ ​of​ ​Consumers​​in​​The​​Islamic​​Countries​​-​​A​​Case​​of​
​(UAE).​​Journal of Islamic Marketing​​, 10(3), 759-767.​

​Paniandi,​ ​T.​ ​A.​ ​et.al.​ ​(2018).​​Marketing​​mix​​and​​destination​​image,​​case​​study:​​Batu​
​Caves​ ​as​ ​a​ ​religious​ ​destination.​ ​Journal​ ​of​ ​Tourism,​ ​Culture​ ​and​ ​Territorial​
​Development​​, 9(17), 165-186.​

​Pourdehghan,​ ​A.​ ​(2015).​ ​The​ ​Impact​ ​of​ ​Marketing​ ​Mix​ ​Unsurts​​on​​Band​​Loyalty:​​A​
​Case​ ​Study​​of​​Mobile​​Phone​​Industry.​ ​Marketing​​and​​Branding​​Research​​,​ ​2(1),​
​44.​

​Randy,​​Felita.​​(2017).​​Studi​​Deskriptif​​Kepuasan​​Pelanggan​​Shopa​​Room​​Boutique​​di​
​Surabaya.​​Jurnal Agora​​, 5(1).​

​Resmawa,​ ​I.​ ​N.​ ​(2017).​ ​Pengaruh​ ​Brand​ ​Image​ ​dan​ ​Product​ ​Knowledge​ ​terhadap​
​Purchase​ ​Intention​ ​dengan​ ​Green​ ​Price​ ​sebagai​ ​Moderating​ ​Variabel​ ​pada​
​Produk​ ​the​ ​Body​ ​Shop​ ​di​ ​Surabaya.​ ​Jurnal​ ​Aplikasi​​Manajemen,​​Ekonomi​​Dan​
​Bisnis​​, 1(2), 1-11.​

​Ritonga,​ ​I.,​ ​&​ ​Pane,​ ​R.​ ​(2020).​ ​Pengaruh​ ​Kualitas​ ​Produk,​ ​Kualitas​ ​Pelayanan​ ​dan​
​Faktor​ ​Emosi​ ​terhadap​ ​Kepuasan​ ​Pelanggan.​ ​Jurnal​ ​Ilmu​ ​Manajemen​ ​dan​
​Bisnis​​, 17(1), 45-53.​

​Sehirili,​ ​Mustafa.​ ​(2023).​ ​An​ ​Experiment​ ​on​ ​Customer​ ​Satisfaction​ ​Measurement​
​Using​ ​Personification​ ​Method​ ​and​ ​a​ ​Comparison​ ​with​ ​the​ ​Results​ ​of​ ​a​
​Quantitative​​Method.​ ​Journal​​of​​the​​Human​​and​​Social​​Science​​Research​​,​​12​​(1),​
​22-42.​

​Sejagad,​ ​Bella​ ​Bunga.,​ ​dkk.​ ​(2024).​ ​Analisis​ ​Kepuasan​ ​Pelanggan​ ​Mie​ ​Gacoan.​
​GEMILANG: Jurnal Manajemen dan Akuntansi​​, 4(2), 316-326.​

​Sukamto,​​R.,​​&​​Lumintan,​​D.​​(2015).​​The​​Impact​​of​​Marketing​​Mix​​towards​​Customer​
​Loyalty​ ​Mediated​ ​by​ ​Customer​ ​Satisfaction​ ​of​ ​Blackberry​ ​Indonesia.​ ​iBuss​
​Management,​​3(2).​

​Syaifuddin,​​D.,​​dkk.​​(2020).​​Analisa​​Dampak​​Perkembangan​​Teknologi​​Informasi​​Dan​
​Komunikasi​ ​Dalam​ ​Bidang​ ​Pendidikan.​ ​Jurnal​ ​Pendidikan​ ​Tambusai​​,​ ​4(2),​
​hlm.1800​

​Valos,​ ​M.​ ​J.,​ ​et.​ ​al.​ ​(2016).​ ​Exploring​ ​The​ ​Integration​ ​of​ ​Social​ ​Media​ ​Within​
​Integrated​ ​Marketing​ ​Communication​ ​Frameworks:​ ​Perspectives​ ​of​ ​Services​
​Marketers.​​Marketing Intelligence and Planning​​, 34(1),​​19-40.​

​Verma,​ ​Y.,​ ​Singh,​​M.​​R.​​P.​​(2017).​​Marketing​​Mix,​​Customer​​Satisfaction​​And​​Loyalty:​
​An​​Empirical​​Study​​Of​​Telecom​​Sector​​In​​Bhutan,​​Indian.​ ​Journal​​of​​Commerce​
​& Management Studies​​, VIII( 2), 121-129.​

​3.​ ​Surat Kabar​
​Detiknews.com.​​(2024).​​Berita​​Terbaru:​​Pemilik​​Mie​​Gacoan​​Ungkap​​Rahasia​​Sukses​

​Bisnis​ ​Trilyunan.​ ​Diakses​ ​pada​ ​20​ ​November​ ​2024.​ ​detiknews.com​​.​
​https://www.deliknews.com/2024/07/05/berita-terbaru-pemilik-mie-gacoa​
​n-ungkap-rahasia-sukses-bisnis-trilyunan/​

​70​

https://www.deliknews.com/2024/07/05/berita-terbaru-pemilik-mie-gacoan-ungkap-rahasia-sukses-bisnis-trilyunan/
https://www.deliknews.com/2024/07/05/berita-terbaru-pemilik-mie-gacoan-ungkap-rahasia-sukses-bisnis-trilyunan/


​Indriyanti,​ ​Galuh.​ ​(2024).​ ​Battle​ ​Dua​ ​Mie​ ​Pedas​ ​Hits​ ​Purwokerto.​ ​Diakses​ ​3​ ​Juni​
​2025.​​Jejeakpersepsi.com​​.​​https://jejakpersepsi.com/kuliner/battle-dua-mie-pe​
​das-hits-purwokerto/​

​Widodo,​​Hadi.​​(2022).​​Kisah​​Sukses​​Mie​​Gacoan​​yang​​Pamornya​​Tak​​pernah​​Luntur.​
​Diakses​ ​12​ ​Juni​ ​2025.​
​https://pantura.inews.id/read/129466/kisah-sukses-mie-gacoan-yang-pamo​
​rnya-tak-pernah-luntur​

​71​

http://2025.jejeakpersepsi.com/
https://jejakpersepsi.com/kuliner/battle-dua-mie-pedas-hits-purwokerto/
https://jejakpersepsi.com/kuliner/battle-dua-mie-pedas-hits-purwokerto/
https://pantura.inews.id/read/129466/kisah-sukses-mie-gacoan-yang-pamornya-tak-pernah-luntur
https://pantura.inews.id/read/129466/kisah-sukses-mie-gacoan-yang-pamornya-tak-pernah-luntur

