
 

 
 

THESIS  

 

THE EFFECT OF SOCIAL MEDIA INFLUENCER STORIES TOWARD 

PURCHASE INTENTION: THE ROLE OF BRAND ENGAGEMENT AND 

BRAND TRUST AS A MEDIATING VARIABLE  

(Study in Instagram Stories @fadiljaidi as Influencer Marketing) 

 

 

 

 

 

 

 

By; 

  HILDA RIYANTI PRADEWI 

SIN. C1M023004 

 

MINISTRY OF HIGHER EDUCATION, SCIENCE, AND TECHNOLOGY 

UNIVERSITAS JENDERAL SOEDIRMAN  

FACULTY OF ECONOMICS AND BUSINESS 

DEPARTMENT OF MANAGEMENT  

2025 


