DAFTAR PUSTAKA

Backhaus, K., Erichson, B., Gensler, S., Weiber, R., & Weiber, T. (2021).
Conjoint Analysis. In K. Backhaus, B. Erichson, S. Gensler, R. Weiber,
& T. Weiber (Eds.), Multivariate Analysis: An Application-Oriented
Introduction  (pp. 531-598). Springer Fachmedien Wiesbhaden.
https://doi.org/10.1007/978-3-658-32589-3_9

Chang, S. C. (2010). Bandit cellphones: A blue ocean strategy. Technology
in Society, 32(3), 219-223.
https://doi.org/10.1016/j.techsoc.2010.07.005

Desarbo, W. S., Ramaswamy, V., & Cohen, S. H. (1995). Market
Segmentation with Choice-Based Conjoint Analysis. In Marketing
Leners (Vol. 6).

Economist Impact. (n.d.). Inclusive Internet Index.
Https://Impact.Economist.Com/Projects/Inclusive-Internet-
Index/2022/Country/Indonesia.

Eggers, F., Sattler, H., Teichert, T., & Volckner, F. (2018). Choice-Based
Conjoint Analysis. In Handbook of Market Research (pp. 1-39).
Springer “International Publishing. https://doi.org/10.1007/978-3-319-
05542-8 23-1

Feubli, P., MacKevett, D., & Schwarz, J. (2024). Hybrid teaching and
learning: A conjoint analysis of student preferences in online and onsite
scenarios. Journal of Computer Assisted Learning, 40(2), 761-774.
https://doi.org/10.1111/jcal.12913

Franceschelli, M. V., Santoro, G., & Candelo, E. (2018). Business Model
Innovation for Sustainability: A Food Start-Up Case Study. British
Food Journal, 120(10), 2483-2494. https://doi.org/10.1108/BFJ-01-
2018-0049

Gadzhiev, K. A. (2022). Global Digital Economy: Trends and
Transformation of Value-behavioral Patterns. Ars Administrandi

75



(Hckyccmeo Vnpasnenus), 14(3), 482-506.
https://doi.org/10.17072/2218-9173-2022-3-482-506

Guzman, A. B. de, Joson, G. C. D., Lagrisola, M. C. C., Lagutao, B. J. P., &
Lascano, J. A. H. (2015). Nursing Care Preferences among Filipino
Elderly: A Conjoint Analysis. Educational Gerontology, 41(1), 14-26.
https://doi.org/10.1080/03601277.2014.882115

Kim, C., & Mauborgne, R. (n.d.). Blue Ocean Strategy Tools & Framework.
Https://Www.Blueoceanstrategy.Com/Tools/.

Kim, W. C., & Mauborgne, R. (2005a). Blue Ocean Strategy. Harvard
Business School Publishing Corporation.

Kim, W. C., & Mauborgne, R. (2005b). Blue Ocean Strategy : How to Create
Uncontested Market Space and Make The Competition Irrelevant.
Harvard Business School Publishing Corporation.

Lindi¢, J., Bavdaz, M., & Kovaéi¢, H. (2012). Higher Growth Through the
Blue Ocean Strategy: Implications for Economic' Policy. Research
Policy, 41(5), 928-938. https://doi.org/10.1016/j.respol.2012.02.010

McShane, 1. (2019).- Public-private partnerships in municipal Wi-fi:
Optimising public value. ACM International Conference Proceeding
Series, Part F148155, 111-117.
https://doi.org/10.1145/3326365.3326380

Mutua, Dr. J., & Wangari, C. N. (2024). A Critique of Blue Ocean
Strategies: Exploring the Limits of Creating Uncontested Markets. The
International Journal of Business & Management.
https://doi.org/10.24940/theijom/2024/v12/i1/bm2401-001

Osterwalder, A., & Pigneur, Y. (2010). Business Model Generation: A

Handbook for Visionaries, Game Changers, and Challengers.

Papazov, E., & Mihaylova, L. (2016). Using Key “Blue Ocean” Tools for
Strategy Rethinking of a SME: A Case from the Bulgarian Knitwear

76



Industry. Economics and Business, 29(2), 104-110.
https://doi.org/10.1515/eb-2016-0028

Pateman, J. (2019). Blue Ocean Strategy: Making a Blue Ocean Shift at
Thunder Bay Public Library. Public Library Quarterly, 38(4).
https://doi.org/https://doi.org/10.1080/01616846.2019.1612700

Rao, V. R. (2014). Applied Conjoint Analysis.
https://doi.org/DOI110.1007/978-3-540-87753-0

Sawtooth  Software.  (n.d.). About US  Sawtooth  Software.
Https://Sawtoothsoftware.Com/about-Us.

Shafer, S. M., Smith, H. J., & Linder, J. C. (2005). The power of business
models. Business Horizons, 48(3), 199-207.
https://doi.org/10.1016/j.bushor.2004.10.014

Shamier, C., Wilson, C., & Mcshane, I. (2015). Public Wi-Fi: Emergent
urban infrastructure « in  the Asia Pacific and South Asia.

https://www.researchgate.net/publication/318124644
Timmers, P. (n.d.). Business Models for Electronic Markets. www.emb.ch

Velden, J. van den, & Sadowski, B. M. (2023). Creating public value with
Municipal Wi-Fi Networks: A Bottom-Up Methodology. Digital Policy,
Regulation and Governance, 25(2), 77-103.
https://doi.org/10.1108/DPRG-12-2019

Viswanadham, N. (2018). Performance Analysis and Design of Competitive
Business Models. International Journal of Production Research, 56(1—
2), 983-999. https://doi.org/10.1080/00207543.2017.1406171

77



