DAFTAR PUSTAKA

Adinda, Sakinah (2019) Pengaruh Media Sosial Instagram (@exploremalang
terhadap Minat Berkunjung Followers ke Suatu Destinasi (Survey Pada
Pengunjung Kampung Warna-Warni Jodipan). Sarjana thesis, Universitas
Brawijaya

Ahmad, E., & Brosio, G. (2015). Handbook of multilevel finance. Cheltenham,
UK: Edward Elgar Publishin

Alfitriani, A., Putri, W. A.; & Ummasyroh, U. (2021). Pengaruh Komponen 4A
Terhadap Minat Kunjung Ulang Wisatawan Pada Destinasi Wisata Bayt
Al- Qur’an Al-Akbar Kota Palembang. Jurnal Manajemen Pariwisata,
10(3), 99- 110 https://api.semanticscholar.org/CorpusID:235559150

Amalia, A. S., & Hanifah, L. (2023). Dampak pengembangan pariwisata terhadap
perkembangan UMKM pada kawasan wisata Pantai Sembilan Sumenep.
Qawwam: The Leader’s Writing, 4(1), 1-9.

Ardia, P. P., Lathifaturrohmah, B. A. J., Siskanandari, D., & Suwanan, A. F.
(2021). Pengaruh sektor terhadap perkembangan industri kecil menengah

di Kota Blitar. Prosiding Seminar Nasional Ekonomi Pengembangan,
2(1), 1-10.

Arikunto, S. (2016). Prosedur penelitian: Suatu.pendekatan praktik. Rineka
Cipta.

Ariyani, R. M., Dhameria, V., & Suyitno, S. (2022). Pengaruh Daya Tarik Wisata
dan Promosi Media Sosial terhadap Minat Berkunjung Kembali
Wisatawan di Waduk Setu Patok Kabupaten Cirebon. JPEKA: Jurnal
Pendidikan FEkonomi, Manajemen Dan Keuangan, 6(2), 133-147.
https://doi.org/10.26740/jpeka.von2.p133-147

Artal-Tur, A., & Sanchez-Casado, N. (2019). Exploring tourist satisfaction and
destination loyalty. In N. Kozak & M. Kozak (Eds.), Tourist destination
management (pp. 83-104). Springer. https://doi.org/10.1007/978-3-319-
99270-4_6

Baker, D. A., & Crompton, J. L. (2015). "Quality of Life and Tourism: Analyzing
the Impact of Tourism on the Quality of Life of Residents." Tourism
Management, 47, 23-31. https://doi.org/10.1016/j.tourman.2014.05.005

Chikanda, A., & Akinboade, O. A. (2019). Peran pariwisata dalam
mengembangkan kewirausahaan lokal: Bukti dari Afrika Selatan. Tourism
Management, 72, 290-302. https://doi.org/10.1016/j.tourman.2018.09.006



126

Chuvakhina, L., Terskaya, G., Chuvakhin, P., Litvinov, S., & Myagkova, S.
(2018). Development of sustainable tourism through entrepreneurship:

Economic and educational obstacles. Journal of Entrepreneurship
Education, 21(Special Issue), 1-10.

Cooper, C. (2018). Essentials of tourism (2nd ed.). Harlow: Pearson Education
Limited.

Creswell, J. W. (2016). Research design: Qualitative, quantitative, and mixed
methods approaches (4th ed.). Los Angeles: SAGE.

Crompton, J. L. (2017). Motivations for pleasure vacation. Annals of Tourism
Research, 6(4), 408-424. Dynamic - Management Journal. DOI:
10.1016/j.annals.2016.07.002

Damanik, J. R., & Setiawan, F. (2020). Menganalisis dampak pariwisata pada
pertumbuhan usaha mikro dan kecil: Studi kasus di Bali, Indonesia. 4sian
Social Science, 16(4), 12-20. DOI: 10.5539/ass.v16n4p12.

Darojat, 1./ (2021). Analisis pengaruh daya tarik wisata dan kualitas pelayanan
terhadap minat berkunjung ulang dengan kepuasan pengunjung sebagai
variabel intervening (Studi pada Citra Raya Water World). Jurnal limiah
Pariwisata, 10(1), 15-25. http://dx.doi.org/10.31000/dmj.v5i1.4101

Dewi, N. P. A. L. . (2022). Pengaruh media sosial terhadap minat berkunjung
wisatawan ke daya tarik wisata sukawana sunrise: The effect of social
media on the interest of tourists visiting the attraction of sunrise variety
tourism. Jurnal Ilmiah Pariwisata Dan Bisnis, 1(2), 276-285.
https://doi.org/10.22334/paris.v1i2.18

Dini, M., Curina, I., Francioni, B., Hegner, S., & Cioppi, M. (2023). Tourists’
satisfaction and sense of belonging in adopting responsible behaviors: The
role of on-site and social media involvement in cultural tourism. The TOM
Journal, ahead-of-print. https://doi.org/10.1108/TQM-03-2023-0085

Dyah, S.R., & Ari, W.M. (2017). Pengaruh Penggunaan Media Sosial Dan Jenis-
Jenismedia Sosial Terhadap Intensitas Belajar Paisiswa Kelas Viii Di Smp
N 3 Karangdowo Klaten Tahun Pelajaran 2016-2017. Institut Agama
Islam Negeri Surakarta, Surakarta

Endris, E., & Kassegn, A. (2022). The role of micro, small and medium
enterprises (MSMEs) to the sustainable development of sub-Saharan
Africa and its challenges: A systematic review of evidence from Ethiopia.

Journal of  Innovation and Entrepreneurship, 11(20).
https://doi.org/10.1186/s13731-022- 00276-9



127

Firdaus, A., Farida, N., & Widiartanto, W. (2022). Pengaruh daya tarik wisata dan
kualitas pelayanan terhadap minat berkunjung kembali melalui keputusan
berkunjung sebagai variabel intervening (Studi pada pengunjung Taman

Nasional Bromo Tengger Semeru). Jurnal Ilmu Administrasi Bisnis, 11(4),
774- 781. https://doi.org/10.14710/iab.2022.36128

Hallak, R., Assaker, G., & El-Haddad, R. (2018). Re-Examining the Relationships
among Perceived Quality, Value, Satisfaction, and Destination Loyalty: A
Higher-Order Structural Model. Journal of Vacation Marketing, 24(2),
118-135. https://doi.org/10.1177/1356766717690572

Handoko, T. H. (2015). Manajemen. Edisi 2. Yogyakarta: BPF

Hassan, T.H., Abdou, A.H., Abdelmoaty, M:A., & Salem, A.E. (2022). The
Effects of Social Networking Services on Tourists’ Intention to Visit

Mega-Events during the Riyadh Season: A Theory of Planned Behavior
Model Sustainability, 14(21), 14481. https://doi.org/10.3390/su142114481

Hassanien, A. (2018). "The Influence of Tourism on Economic Development: A
Case Study of Coastal Destinations in Egypt." International Journal of
Tourism Research, 20(3), 334-347.
https://doi.org/10.1177/1354816618793762

Hays, W. L., 1976, Quantification in Psychology, New Delhi, Prentice Hall

Hikmah, H., Payangan, O. R., Munir, A. R., & Jusni, J. (2018). The effects of
tourism products, service quality and destination uniqueness to the
satisfaction and loyalty of tourists in South Sulawesi. Scientific Research
Journal. https://api.semanticscholar.org/CorpusID:59057248

Hossain, M., Rahman, M., & Mollah, A. (2015). The Effect of Perceived Service
Quality, Perceived Value, Destination Image, Attitude to  Visiting
Behavior, Tourist Satisfaction on Tourist Loyalty. Journal of

Entrepreneurship & Business, 3(1).
http://dx.doi.org/10.24123/jeb.v3i1.4827

Hussain, R., Al Nasser, A., & Hussain, Y. K. (2015). Service quality and
customer satisfaction of a UAE-based airline: An empirical investigation.
Journal of Air. 167-175. https://doi.org/10.1016/].jairtraman.2014.10.001

Isman, Patalo.G.R,Pratama, E.P (2020). Pengaruh Sosial Media Marketing,
Ekuitas Merek, Dan Citra Destinasi Terhadap Minat Berkunjung Ke
Tempat Wisata. Jurnal Studi Manajemen dan Bisnis. (vol7. 30-36)
: https://doi.org/10.21107/jsmb.v711.7447

Jiang, H., & Zhang, Y. (2016). An investigation of service quality, customer



128

satisfaction, and loyalty in China's airline market. Journal of Air Transport
Management, 57, 80—88. https://doi.org/10.1016/j.jairtraman.2016.05.008

Kementerian Pariwisata Republik Indonesia. (2016). Pedoman pengembangan
daya tarik wisata. Jakarta: Kementerian Pariwisata RI.

Khan, M. A., & Mair, J. (2016). "The Role of Tourism in the Development of
Micro-Enterprises in Rural Areas." Journal of Business Research, 69(4),
1562-1567.

Kim, J. H. (2017). The impact of memorable tourism experiences on loyalty
behaviors: The mediating effects of destination image and satisfaction.
Journal of Travel Research, 57(7), 1-15.
https://doi.org/10.1177/0047287516668890

Kline, C., & Hanks, L. (2017). Dampak pariwisata terhadap ekonomi lokal:
Analisis usaha kecil dan menengah di negara berkembang. Journal of
Tourism Research, 12(3), 234-245.
http://dx.doi.org/10.35870/emt.v6i2.723

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Boston,
MA: Pearson Education.

Kuncoro, M. (2015). Ekonomika pembangunan: Masalah dan kebijakan. Jakarta:
UPP STIM YKPN.

Leung, X., & Jiang, L. (2018). The influence of social media on tourists' sense of
belonging and responsible behavior in cultural tourism. Infernational
Journal - of Contemporary- Hospitality—Management, 36. 1418-1431.
https://doi.org/10.1108/IJCHM-12-2022-1514

Li, S., & Wang, Y. (2019). The Impact of Cultural Tourism on Local Small
Enterprises: Evidence from China. Tourism Management, 72, 297-305

Maharani, R., & Sari, D. (2021). Tourism Development and Its Influence on the
Income of Small and Medium Enterprises. Journal of Hospitality and
Tourism Management, 15(1), 112-125

Mahfudhotin, S., Nurfarida, I. N., & Hidayat, C. W. (2020). Analisis Pengaruh
Citra Destinasi, Lokasi Dan Media Sosial Terhadap Minat Berkunjung
Kembali Di Objek Wisata Kampoeng Heritage Kajoetangan
Malang. Jurnal Riset Mahasiswa Manajemen, 8(2).
https://doi.org/10.21067/jrmm.v6i2.5226

Marpaung, B. (2019). Pengaruh daya tarik, kualitas pelayanan, fasilitas dan
keselamatan dengan kepuasan wisatawan sebagai variabel intervening



129

terhadap minat kunjungan wisatawan. Ulang Mpu Procuratiofs: Jurnal

Penelitian Manajemen, 1(2), 144-156.
https://api.semanticscholar.org/CorpuslD:216580952

Martin-Sanroman, A., & Santos, J. A. (2020). "Tourism Development and Its
Impact on Local Business: The Case of Cultural Tourism in Urban Areas."
Cultural Trends, 29(2), 155-166. DOI: 10.1080/09548963.2020.1731451

Mauludin, R. (2017). Pengaruh Atraksi Wisata Terhadap Minat Berkunjung
Wisatawan Ke Daya Tarik Wisata Waduk Darma Kabupaten Kuningan.
Jurnal Administrasi Bisnis, 51(2), 16-24.
https://doi.org/10.17509/jurel.v14i2.9241

Middleton, V.. T. C., & Fyall, A. (2019). Marketing in travel and tourism.
London, UK: Routledge.

Miles, M. B., & Huberman, A. M. (2014). Qualitative data analysis: A methods
sourcebook. Thousand Oaks, CA: Sage Publications.

Milman, A., & Tasci, A. D. A. (2018). Exploring the experiential and
sociodemographic drivers of satisfaction and loyalty in the theme park
context. Journal of Destination Marketing and Management, 8, 385-395.
https://doi.org/10.1016/].jdmm.2018.05.007

Moon, H., & Han, H. (2018). Destination attributes influencing Chinese travelers’
perceptions of experience quality and intentions for island tourism: A case
of Jeju Island.  Tourism = Management Perspectives, - 28, 71-82.
https://doi.org/10.1016/].tmp.2018.02.007

Muluh, N., & ILekgau, R. J. (2023). Static or dynamic tourism SMME’s
resilience? Adaptive strategies of formal and informal enterprises to

multiple crises. African Journal of Hospitality, Tourism and Leisure,
12(4), 1345-1358. https://doi.org/10.46222/ajhtl.19770720.435

Nasution, D. Z., Alexandra, C. M., & Fitriana, R. (2019). Analisis Minat
Pengunjung Yang Berwisata Ke Galeri Nasional Indonesia. Jurnal
Manajemen Pariwisata, 5(1), 50-60.
http://dx.doi.org/10.21831/socia.v2011.64556

Nguyen, T. T. H., & Zhang, Y. (2021). Menilai dampak pariwisata pada
pengembangan usaha mikro: Bukti dari komunitas pedesaan di Vietnam.
Tourism Economics, 27(5), 964-978.
http://dx.doi.org/10.35870/emt.v6i2.723

Nifita, A. T., & Arisondha, E. (2018). Pengaruh Media Sosial Terhadap Minat
Berkunjung Wisatawan Di Taman Geopark Kabupaten Merangin. Jurnal



130

Manajemen Terapan Dan Keuangan, 7(2), 169-180.
https://doi.org/10.22437/jmk.v7i12.5490

Ningsih, S., & Dukalang, H. H. (2019). Penerapan Metode Suksesif Interval pada
Analisis Regresi Linier Berganda. Jambura Journal of Mathematics, 1(1).

Ningtiyas, E. A., Alvianna, S., Hidayatullah, S., & Sutanto, D. H. (2021). Analisis
Pengaruh Attraction, Accessibility, Amenity, Ancillary Terhadap Minat
Berkunjung Wisatawan Melalui Loyalitas Wisatawan Sebagai Variabel
Mediasi. Jurnal Ilmu Manajemen, 12(2), 150-162.
https://doi.org/10.36276/MWS.V1911.379

Novitasari, B. (2015). Implementasi kebijakan pembangunan pariwisata dalam
peningkatan sektor usaha mikro kecil menengah (UMKM) di objek wisata
Pulau Merah Kabupaten Banyuwangi (Skripsi, Universitas Udayana).
Universitas Udayana.

Orres, R., & Kachniewska, M. (2018). Pariwisata dan UMKM: Dampaknya
terhadap - pengembangan ekonomi lokal. International = Journal - of
Hospitality Management, 76, 30-38

Page, S. (2019). Tourism management. New York: Routledge

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (2016). SERVQUAL: A
multiple- 'item ‘scale for measuring consumer perceptions of service
quality. Journal of Retailing, 64(1), 12-40. https://doi.org/10.1016/S0022-
4359(88)90082-1

Prasetyo, A. (2016). The Influence of Tourism Development on Local Economic
Growth: The Case of UMKM in Yogyakarta. Jurnal Ekonomi dan Bisnis,
15(2), 134-145.

Prasetyo, B., & Suryoko, S. (2018). Dampak Pengembangan Pariwisata Terhadap
Perkembangan UMKM Pada Kawasan Wisata Dieng. Jurnal Ilmu
Administrasi Bisnis, 7(4). https://doi.org/10.14710/jiab.2018.22034

Pratiwi, Z. D. A. P., & Prakosa, A. (2021). Pengaruh Media Sosial, Event
Pariwisata, dan Fasilitas Pelayanan Terhadap Minat Berkunjung Kembali

di Sandboarding Gumuk Pasir Parangkusumo. Jurnal Fokus Manajemen
Bisnis, 11(1), 74-94. https://doi.org/10.12928/fokus.v11i1.3851

Resalawati, R. (2016). Analisis klasifikasi usaha mikro, kecil, dan menengah di
Indonesia.  Jurnal Ekonomi dan  Bisnis, 3(2), 25-40. DOL
10.21067/jeb.v3i2.554

Rohman, A. (2019). The Role of Tourism in Improving the Income of Small



131

Businesses in the Cultural Sector. International Journal of Business and
Management, 14(3), 90-101.

Sakinah, A., & Pangestuti, E. (2019). Pengaruh Media Sosial Instagram
@exploremalang Terhadap Minat Berkunjung Followers ke Suatu
Destinasi (Survei pada followers @exploremalang, Kampung Warna-
Warni Jodipan). Jurnal Administrasi Bisnis, 72(1), 176—183.

Santoso, S. (2019). Examining relationships between destination image, tourist
motivation, satisfaction, and visit intention in Yogyakarta. Expert Journal
of Business and Management, 7(1), 82-90.
https://api.semanticscholar.org/CorpusID:151291895

Schiffman, L. G.; & Kanuk, L. L. (2016). Consumer behavior (11th ed.). Pearson.
Sinambela, E. A. (2021). Examining the relationship between tourist motivation,

Sugiyarto, G. (2019). Pengelolaan daya tarik wisata alam dan budaya di
Indonesia.

Sugiyono. (2015). Metode penelitian kuantitatif, kualitatif, dan R&D. Bandung:
Alfabeta. Sugiyono. (2018). Metode penelitian kuantitatif, kualitatif, dan
R&D (Edisi 1). Bandung: Alfabeta

Sulastri, Rapini, T., & Kristiyana, N. (2018).  Analisis. pengaruh daya tarik,
kualitas pelayanan terhadap minat berkunjung ulang pengunjung yang
berkunjung di “Mojosemi Forest Park Kabupaten Magetan dengan
kepuasan pengunjung sebagai variabel intervening. Jurnal Ekonomi,
Manajemen Dan Akuntansi, 2(1), 37-45.

Susanto, B., & Astutik, P. (2020). Pengaruh Promosi Media Sosial Dan Daya
Tarik Wisata Terhadap Minat Berkunjung Kembali Di Obyek Wisata
Edukasi Manyung. Jurnal Riset Bisnis dan Ekonomi, 1(1), 36-46.
https://api.semanticscholar.org/CorpusID:271408058

Swarbrooke, J., & Horner, S. (2016). Consumer behaviour in tourism. London:
Routledge.

Syahreza, K., & Wibisono, N. (2021, September). Pengaruh Konten Media Sosial
Terhadap Destination Image dan Minat Berkunjung Lembang Park & Zoo.
In Prosiding Industrial Research Workshop and National Seminar (Vol.
12, pp- 1486-1492).https://jurnal.polban.ac.id/ojs-
3.1.2/proceeding/issue/view/194

Tambunan, T. (2015). Development of SMEs in ASEAN with reference to
Indonesia and Thailand. ASEAN Economic Bulletin, 24(3), 333-348.



132

https://doi.org/10.1355/ae24-3b

Tambunan, T. (2019). UMKM di Indonesia: Teori, kebijakan, dan profil. Jakarta:
Ghalia Indonesia.

Tjiptono, F., & Chandra, G. (2019). Service, quality & satisfaction (4th ed.).
Yogyakarta: Andi Publisher.

Trirahayu, A. A., & Putri, B. P. S. (2019). Pengaruh Media Sosial Instagram
@Amazingtasikmalaya Terhadap Minat Berkunjung Followers ke Objek
Wisata Tasikmalaya. E-Proceeding of Management, 6(2), 4997-5006.

Todaro, M. P., & Smith, S. C. (2015). Economic development: The Addison-
Wesley series in economics. Pearson. touristic attractiveness, and revisit
intention. Journal of Social Science Studies (JOS3), 1(1), 25-30.
https://doi.org/10.1016/j jairtraman.2014.09.003

Wijaya, S., & Ardiansyah, I. (2023). Static or dynamic tourism SMME’s
resilience? Adaptive strategies of formal and informal enterprises to
multiple crises. African Journal of Hospitality, Tourism and Leisure,
12(4), 1345-1358.

Yun, S., & Zakiah, Y. (2019). Analisis Perkembangan Pariwisata terhadap
Pertumbuhan UMKM di Sumatera Selatan. Jurnal Kompetitif, 8(2), 103—
115

Yoeti, O. A. (2016). Perencanaan dan pengembangan pariwisata. Jakarta: PT
Angkasa. Yogyakarta: Gadjah Mada University Press.



