International Rice Research Institute. 2012. Countries profile: Asia &
Oceania.Retrieved from http.//irri.org/partnerships/country-relations/asia-
oceania/. Diakses tanggal 10 November 2018. Pukul 20.28 WIB.

Kotler, P., dan Amstrong, G. 2008. Dasar-dasar Pemasaran. Jilid 1 Edisi
Terjemahan 9. Jakarta: PT Gramedia Pustaka Utama.

Latan, H. 2013. Model Persamaan Struktural: Teori dan Implementasi
AMOS 21.0. Bandung: Penerbit Alfabeta

Martinez, S., Lohr, L., Vogel, J.S., Low, S.A. 2010. Local Food Systems.: Concepts,
Impacts, and Issues, ERR 97, U.S. Department of Agriculture, Economic
Research Service.

Nafiah, M. A. 2018. Sikap dan Perilaku Konsumen Pangan Lokal di DKI Jakarta:
Permodelan Persamaan Struktural dengan Partial Least Squares. Skripsi.
Fakultas Pertanian. Universitas Jenderal Soedirman. Purwokerto.

Rahnama. H. 2017. Consumer motivations toward buying local rice: The case of
northern Iranian consumers, Appetite. Accepted Manuscript. doi:
10.1016/j.appet.2017.03.044.

Santoso, S. 2012. Konsep Dasar dan Aplikasi SEM dengan AMOS 20.
Jakarta: PT. Elex Media komputindo.

Santoso, S. 2018. Konsep Dasar dan Aplikasi SEM dengan AMOS 24.
Jakarta: PT. Elex Media komputindo.

Sarwono, J. 2010. Pengertian Dasar Structural Equation Modeling (SEM). Jurnal
Ilmiah Manajemen Bisnis, Vol. 10 No. 3. Hal: 1-10

Tey, Y.S., Arsil, P.; Brindal, M., Teoh, C.T., Lim, H.W. 2017. Motivations
Underlying Consumers’ Preference for Farmers’ Markets in Klang Valley: A
Means-End Chain Approach. Sustainability. Vol. 9 No. 11. Hal: 1-13

Kanuk, L. L., dan Schiffman, L. G. 2010. Perilaku Konsumen. Jakarta: PT. INDEK.

Zepeda, L., dan Deal, D. 2009. Organic and local food consumer behaviour:

Alphabet Theory. Department of Consumer Science, University of
Wisconsin-Madison, Madison, WI, USA.

43



DAFTAR PUSTAKA

Ajzen, 1. 1991. The theory of planned behavior. Organizational Behavior and
Human Decision Processes, 50: 179-211.

Arbuckle, J. L. 2007. Amos 16.0 User's Guide. Chicago, IL: SPSS Inc.

Arsil, P, Li, E., Bruwer. J. 2014. Perspectives on Consumer Perceptions of Local
Foods: A View from Indonesia. Journal of International Food & Agribusiness
Marketing 26 (2):107-124

Arsil, P., Ardiansyah., Yanto, T. 2019. Consumers’ Intention and Behaviour
towards Fish Consumption: A Conceptual Framework. IOP Conference
Series: Earth and Environmental Science. Sci. 255 012006

Badan Pusat Statistik. 2017. Rata-Rata Konsumsi per Kapita Seminggu Beberapa
Macam Bahan Makanan Penting, 2007-2017. Online:
https://www.bps.go.id/statictable/2014/09/08/950/rata-rata-konsumsi-per-
kapita-seminggu-beberapa-macam-bahan-makanan-penting-2007-
2017.html. Diakses tanggal 3 November 2018. Pukul 11.28 WIB.

Dewi, N. 2016. Pola Konsumsi Beras Rumah Tangga Berdasarkan Golongan
Pendapatan Di Kota Bogor Dan Faktor-faktor Yang Memengaruhinya.
Skripsi. Fakultas ekonomi manajemen. Institut Pertanian Bogor. Bogor

Dinas Perdagangan kota Padang. 2017. Penetapan Harga Tertinggi Eceran Beras.
Permendag. No. 57

Feldmann, C., dan Hamm, U. 2015. Consumers’ perceptions and preferences for
local food: A review; 152—164

Ferdinand, A. 2000. Structural Equation Modelling. Jurnal Manajemen. Program
Magister Manajemen Universitas Diponegoro. Semarang

Hair, Joseph. F., Black, William. C., Babin, Barry. J., Anderson, Rolph. E. 2014.
Multivariate Data Analysis Pearson New International Edition. Pearson
Education Limited. Harlow. England

Hawkins, D. 1., dan Mothersbaugh, D. L. 2010. Consumer Behavior: Building
Marketing Strategy.11th edition. McGraw-Hill, Irwin

Hooper, D., Coughlan, J., Mullen, M. R. 2008. Structural Equation Modelling:

Guidelines for Determining Model Fit. Jurnal Metodel Penelitian Bisnis.
Vol. 6 No. 1

42



