DAFTAR PUSTAKA

Abdillah, W. dan Jogiyanto, H. M., 2009. Konsep Dan Aplikasi PLS (Partial
Least Square) Untuk Penelitian Empiris. Badan Penerbit Fakultas Ekonomi
Dan Bisnis. Universitas Gadjah Mada. Yogyakarta.

Ajzen, l., & Fishbein, M. (1975). Belief, Attitude, Intention, and Behavior: An
Introduction to Theory and Research. Reading, MA: Addison-Wesley

Ajzen, Icek. (1988). Attitudes, personality, and behavior. Milton Keynes: Open
University Press dan Chicago, IL: Dorsey Press.

(1991). The theory of planned behavior. Organizational Behavior and
Human Decision Processes 50, 179-211.

Banerjee, S. and Yancey, S. (2010), “Enhancing mobile coupon redemption in
fast food campaigns”, Journal of Research in Interactive Marketing, Vol. 4
NO. 21 pp- 97-110.

Badan Pusat Statistik Kota Cirebon. 2016. Profile Kota Cirebon. Cirebon.

Baron, R. M., & Kenny, D. A. (1986). The Moderator-Mediator Variable
Distinction in Social Psychological Research: Conceptual, Strategic, and
Statistical Considerations. Journal of Pe~nality and Social Psychology, Vol.
51, No. 6, 1173-1182

Barwise, P. and Strong, C. (2002), “Permission-based mobile advertising”,
Journal of Interactive Marketing, Vol. 16 No. 1, pp. 14-24.

Berger, Peter L. 1984. Invitation to Sociology: A Humanistic Perspective. USA:
Penguin Books.

Bhatti Anam. (2018). “ Sales Promotion and Price Discount Effect on Consumer
Purchase Intention with the Moderating Role of Sosial Media in Pakistan” ,
Internasional journal of Business Management, Vol. 3 (4): 50-58.

Cheung, C.M.K. and Lee, M.K.O. (2012), “What drives consumers to spread
electronic word of mouth in online consumer-opinion platforms”, Decision
Support Systems, Vol. 53 No. 1, pp. 218-225.

Chiu, C.M., Hsu, M.H. and Wang, E.T.G. (2006), “Understanding knowledge
sharing in virtual communities: an integration of social capital and social
cognitive theories”, Decision Support Systems, Vol. 42 No. 3, pp. 1872-
1888.

Chow, W.S. and Chan, L.S. (2008), “Social network, social trust and shared goals



74

in organizational knowledge sharing”, Information & Management, Vol. 45
No. 7, pp. 458-465.

David F Williams. 2007. Tax and Corporate Social responsibility. UK: KMPG
Tax Business School.

Deighton, J. and Kornfeld, L. (2009), “Interactivity’s unanticipated consequences
from marketers and marketing”, Journal of Interactive Marketing, Vol. 23
NO. 11 pp' 4-10.

Dickinger, A. and Kleijnen, M. (2008), “Coupons going wireless: determinants of
consumer intentions to redeem mobile coupons”, Journal of Interactive
Marketing, Vol. 22 No. 3, pp. 23-39.

Dodds, W.B., Monroe, K.B. and Grewal, D. (1991), “Effects of price, brand, and
store information on buyers’ product evaluations”, Journal of Marketing
Research, Vol. 28 No. 3, pp. 307-319

Fandy Tjiptono. 2014. Pemasaran Jasa. Andi : Yogyakarta
Fendy Tjiptono. 2005. Strategi Pemasaran. Andi Offset. Jogjakarta

Ferdinand, Agusty. 2011. Metode Penelitian Manajemen Pedoman Penelitian
untuk Penulisan Skripsi, Tesis, dan Disertasi Ilmu Manajemen, Edisi 3.
Fakultas Ekonomika dan Bisnis Universitas Diponegoro. Semarang: AGF
Books.

Freddy, Rangkuti. 2006. Teknik Mengukur dan Strategi Meningkatkan Kepuasan
Pelanggan. Jakarta : Penerbit PT Gramedia Pustaka Utama.

Friedrich, R., Grone, F., Holbling, K. and Peterson, M. (2009), “The march of
mobile marketing: new chances for consumer companies, new opportunities

for mobile operators”, Journal of Advertising Research, Vol. 49 No. 1, pp.
54-61.

Ghozali, I. (2006). Aplikasi Analisis Multivariate dengan Program SPSS. (Edisi
Ke 4). Semarang: Badan Penerbit Universitas Diponegoro.
Ghozali, Imam, Hengky Latan. 2015. Konsep, Teknik, Aplikasi Menggunakan

Smart PLS 3.0 Untuk Penelitian Empiris. BP Undip. Semarang

Ghozali, Imam. 2006. Aplikasi Analisis Multivariate Dengan Program SPSS.

Cetakan Keempat. Semarang: Badan Penerbit Universitas Diponegoro.

Ghozali, Imam. 2009. Aplikasi Analisis Multivariate dengan Program
SPSS .Semarang : UNDIP.



75

Hair et. al,. (2013). A primer on Partial Least Squares Structural Equation
Modeling (PLS-SEM).
Hair, J.F., Black, W.C., Babin, B.J. and Anderson, R.E. 2014. Multivariate Data

Analysis. 7th Edition. Upper Saddle River: Pearson Education

Hennig-Thurau, T., Gwinner, K.P.,, Walsh, G. and Gremler, D.D. (2004),
“Electronic word-of-mouth via consumer-opinion platforms: what motivates
consumers to articulate themselves on the Internet?”, Journal of Interactive
Marketing, Vol. 18 No. 1, pp. 38-52.

Hoffman, D.L., Novak, T.P. and Peralta, M. (1999), “Building consumer trust
online”, Communications of the ACM, Vol. 42 No. 4, pp. 80-85.

Hsiao, C.C. and Chiou, J.S. (2012), “The effect of social capital on community
loyalty in a virtual community: test of a tripartite-process model” Decision
Support Systems, Vol. 54 No. 1, pp. 750-757.

Ihrom. 2004. Bunga Rampai Sosiologi Keluarga. Jakarta: Yayasan Obor
Indonesia

Jayasingh, S., and Eze, U.C. 2012. Exploring the Factors Affecting the
Acceptance of Mobile Coupons in Malaysia. Eighth International
Conference on Mobile Business, 329-334.

Jogiyanto, 2007. Sistem Informasi Keperilakuan. Edisi Revisi. Yogyakarta: Andi
Offset
Jogiyanto, H.M. dan Abdillah, W. 2009. Konsep dan Aplikasi PLS (Partial Least
Square) untuk Penelitian Empiris. Yogyakarta: BPFE Yogyakarta
Jonathan, Sarwono. 2006. Metode Penelitian Kuantitatif & Kualitatif.

Yogyakarta; Graha [lmu,

Katherine Taken Smith, (2012) "Longitudinal study of digital marketing strategies
targeting Millennials”, Journal of Consumer Marketing, Vol. 29 Issue: 2,
pp.86-92

Keller, E. (2007), “Unleashing the power of word of mouth: creating brand
advocacy to drive growth”, Journal of Advertising Research, Vol. 47, pp.
448-52.

Kemensos. 2010. Data penipuan berhadiah selama tahun 2010

Kementerian Komunikasi dan informasi, 2018. Berita. Indonesia

Kotler dan Keller. 2009. Manajemen Pemasaran. Jilid I. Edisi ke 13. Jakarta:
Erlangga

Kotler dan Keller. 2009. Marketing Management. Penerjemah Bob Sabran.Edisi



76

Ketiga belas. Erlangga. Jakarta

Kotler, P. dan A. B. Susanto. 2010. Manajemen Pemasaran di Indonesia, Jilid I1.
Jakarta: Salemba Empat.

Kotler, Philip and Kevin Lane Keller, 2012. Marketing Management, Edisi 14,
New Jersey: Prentice-Hall Published.

Kotler, Philip, Alih Bahasa Benyamin Molan, 2005, Manajemen Pemasaran,
Edisi Kesebelas,Jilid 1, Jakarta: PT Indeks Kelompok Gramedia.

Kusnendi. (2008). Model-Model Persamaan Struktural Satu dan Multigroup
sampai dengan LISREL. Bandung: Alfabeta

Lambe, C.J., Wittmann, C.M. and Spekman, R.E. (2001), “Social exchange theory
and research on business-to-business relational exchange”, Journal of
Business-to-Business Marketing, VVol. 8 No. 3, pp. 1-36.

Leclerc, F. and Little, J. (1997), “Can advertising copy make FSI coupons more
effective?”, Journal of Marketing Research, VVol. 34 No. 4, pp. 473-84.

Lee, C.S. and Ma, L. (2012), “News sharing in social media: the effect of
gratifications and prior experience”, Computers in Human Behavior, Vol.
28 No. 2, pp. 331-339.

Majalah Swa Edisi 15 tahun 2015 tanggal 9-22 Juli 2015.

Mayer, R.C., Davis, J. H., dan Schoorman, F. D., 1995. An Integratif Model of
Organizational Trust, Academy of Management Review, 30 (3): 709-734.

Mcknight, D.H., Choudury, V., & Kacmar, C.J. (2002)a. “Developing and
validating trust measure for e-commerce: an integrative typology”,
Informatin System Research, 13(3), 334-59. __. (2002)b. “The
impact of initial trust consumer on intention to transact with a web site: A
trust building model”, Journal of Strategic Information System. 1193-4),
297-323.

Moorman, Christine, Rohit Deshpande, dan Gerald Zaltman. 1993. “Factors
Affecting Trust in Market Research Relationships”. Journal of Marketing.
Vol 57. pp 81-101.

Niehoff, B. P., & Moorman, R. H. (1993). ‘Justice as a mediator of the
relationship between methods of monitoring and organizational citizenship
behavior. Academy of Management Journal, 36, 527-556.

Nikander, Antii. 2011. Determinants of consumer intentions to redeem mobile

coupons. Aalto University Learning Center, pp 84



77

Petrick, J.F. (2002), “Development of a multi-dimensional scale for measuring the
perceived value of a service”, Journal of Leisure Research, Vol. 34 No. 2,
pp. 119-134.

Preacher, K.J. and Hayes, A.F. 2008. Asymptotic and Resampling Strategies for
Assessing and Comparing Indirect Effects in Multiple Mediator Models.
Behavior Research Methods. University of Kansas

Ramprabha.K.Dr. 2017. “ Consumer Shopping Behaviour And The Role Of
Women In Shopping “. A Literrature Review. Journal Reseaarch
Publication’s. Vol. 07. No. 08.

Rebecca K. Trump, (2016),"Harm in price promotions: when coupons elicit
reactance", Journal of Consumer Marketing, Vol. 33 Iss 4 pp. 302 — 310

Reitz, A. K., Zimmermann, J., Hutteman, R., Specht, J., & Neyer, F. J. (2014).
“How peers make a difference: The role of peer groups and peer
relationships in personality development.” European Journal of Personality,
28(3), 279-288.

Robert, L.P., Denis, A.R. and Hung, Y.-T.C. (2009), “Individual swift trust and
knowledge-based trust in face-to-face and virtual team members”, Journal
of Management Information Systems, Vol. 26 No. 2, pp. 241-279.

Rousseau, D.M., Sitkin, B., Burt, R.S., Camerer, C. (1998).”Not So Diffrent After
All: a Cross-Dicipline View of Trust”. Acad. Manage.Review, V1.23, 393,
404.

Sholihin, Mahfud, Ph.D dan Ratmono Dwi, Dr (2013) “ Analisis SEM-PLS
dengan Wrap PLS 3.0 untuk Hubungan Nonlinier dalam Penelitian Sosial
dan Bisnis”. Penerbit Andi Offset. Yogyakarta.

Siagian, Hotlan., Cahyono, Hotlan., 2014, Analisis Website Quality, Trust, dan
Loyalty Pelanggan Online Shop, Jurnal Manajemen Pemasaran Vol 8 No 2.

Somjit Barat Audhesh K. Paswan, (2005),"Do higher face-value coupons cost
more than they are worth in increased sales?", Journal of Product & Brand
Management, Vol. 14 Iss 6 pp. 379 - 386

Suliyanto. 2011. Ekonometrika Terapan: Teori dan Aplikasi dengan SPSS. CV.
Andi Offeset.

Tang, Qing, Fen Liu, Shan Liu, Yunfeng Ma, (2018) "Consumers’ redemption
behavior of recommended mobile coupons in social network sites",
Management Decision

Tang, Qing, Xuefeng Zhao, ShanType equation here. Liu , (2016),"The effect of
intrinsic and extrinsic motivations on mobile coupon sharing in social



78

network sites", Internet Research, Vol. 26 Iss 1 pp. 101 — 119

Tenenhaus, et.al,. 2004. A global Goodness—of—Fit index for PLS structural

equation modelling. Revue de Statistique Appliquee’

The Economic Times. 2018. Are wealthy people morally obliged to give it back to

society?Retrievedfrom

https://economictimes.indiatimes.com/wealth/plan/are-wealthy-people-morally-

obliged-to-give-it-back-to-society/articleshow/65910126.cms?from=mdr

pada 8 januari 2021

Todd J. Bacile Ronald E. Goldsmith, (2011),"A services perspective for text
message coupon customization”, Journal of Research in Interactive
Marketing, Vol. 5 Iss 4 pp. 244 — 257

Wang, Y., Lo, H.P., Chi, R. and Yang, Y. (2004), “An integrated framework for
customer value and customer-relationship-management performance: a

customer-based perspective from China”, Managing Service Quality, Vol.
14 Nos 2/3, pp. 169-182.

Winarno, Wing Wahyu. 2009. Analisis ekonometrika dan statistika dengan
eviews. Edisi kedua. UPP STIM YKPN. Yogyakarta.

Xuefeng Zhao Qing Tang Shan Liu Fen Liu, (2016),"Social capital, motivations,
and mobile coupon sharing”, Industrial Management & Data Systems, Vol.
116 Iss 1 pp. 188 - 206

Yousafzai, S. Y., Pallister, J. G., dan Foxall, G. R. (2003). A Proposed Model of
ETrust for Electronic Banking, Technovation, 23: 847-860.

Zikri, Yuliati Noor Yuliati, Simanjuntak Megawati. 2019. “Pengaruh Agen
Sosialisasi Dan Iklan Tv Terhadap Sikap Dan Perilaku Menyikat Gigi Pada Siswa
SEkoalh Dasar”. Institut Pertanian Bogor. Vol 12. No 2.


https://economictimes.indiatimes.com/wealth/plan/are-wealthy-people-morally-obliged-to-give-it-back-to-society/articleshow/65910126.cms?from=mdr
https://economictimes.indiatimes.com/wealth/plan/are-wealthy-people-morally-obliged-to-give-it-back-to-society/articleshow/65910126.cms?from=mdr

